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Summary of this first quarter

Topics for this first quarter

・ We opened 15 new stores for 2nd STREET (out of 60 new stores scheduled to be opened during this fiscal year).

・
We opened one new store for 2nd STREET respectively in Malaysia and Taiwan (out of 3 new stores in Malaysia and 7 
new stores in Taiwan scheduled to be opened during this fiscal year).

・ We won the best award for the “6th Inclusive Company Award.”

Highlights for the first quarter

・
The sales for rental merchandise continued to fall due to cease of demand from the public staying home and lack of new 
titles.

・
The sales mildly recovered for 2nd STREET, which mainly sells clothing and accessories, even if the public continued 
to voluntarily refrain from going out to prevent the spread of COVID-19. The sales recovered from the strong overseas 
market for OKURA, which mainly sells luxury items.

・ The sales decreased from the previous year due to application of the Accounting Standard for Revenue Recognition.



3GEO HOLDINGS CORPORATION

･ Summary of this first quarter

1 Consolidated Results for Three Months Ended June 30, 2021

2 Achievement on Forecast for Fiscal Year Ending March 31, 2022

3 Our Emphasis towards Growth

4 Group Profile

5 Appendix

Contents



Consolidated Results for Three Months Ended 
June 30, 2021

4GEO HOLDINGS CORPORATION



5GEO HOLDINGS CORPORATION

1
Operating profit decreased as the special demand that arose in the previous first quarter from the 
public staying home settled down.

※Accounting Standard for Revenue Recognition was applied from this first quarter. However, the amount of net sales for the previous 
first quarter is calculated based on a different calculation method. 
※Profit is profit attributable to owners of parent.

(Millions of yen)

2021/3
1Q Results

2022/3
1Q Results

Increase/
decrease Change

Net sales 82,860 76,088 (6,772) 91.8%

Gross profit 33,230 31,011 (2,219) 93.3%

(Gross profit ratio) 40.1% 40.8%

SG&A 29,673 29,855 182 100.6%

Operating profit 3,557 1,155 (2,401) 32.5%

(Operating profit ratio) 4.3% 1.5%

Ordinary profit 3,641 1,341 (2,299) 36.8%

Profit 2,392 526 (1,866) 22.0%

Income statement for three months
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1

単位：百万円

Sales based on merchandise for three months

※The classification of merchandise handled other than by GEO and 2nd STREET stores in Japan that was grouped as “Others” in the 
previous years has been changed to “Reuse (non-media),” “Reuse (media),”and “New (media)” merchandise from this fiscal year in 
accordance with the attribute of each merchandise.

Sales increased due to 
opening of new stores for 2nd 
STREET and Okura enjoying 
strong overseas market

Sales decreased for both used 
and unused game-related 
merchandise due to settling 
down of the special demand 
that arose in the previous first 
quarter from the public 
staying home.

As a result of the effect of 
application of the Accounting 
Standard on Revenue 
Recognition, this decreased 
by 5,195 million yen. 

(Millions of yen)

2021/3
1Q Results

2022/3
1Q Results Change Increase/

decrease

Reuse 31,933 36,627 114.7% 4,693

Non-media 16,078 23,507 146.2% 7,429

Media 15,855 13,119 82.7% (2,735)

Brand-new 27,477 23,507 85.6% (3,970)

Rental 15,128 11,205 74.1% (3,923)

Others 8,320 4,748 57.1% (3,572)

Total 82,860 76,088 91.8% (6,772)
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1 Gross profit based on merchandise for three months

※The classification of merchandise handled other than by GEO and 2nd STREET stores in Japan that was classified as “Others” in the previous 
years has been changed to “Reuse (non-media),” “Reuse (media),”and “New (media)” merchandise from this fiscal year in accordance with the 
attribute of each merchandise. 

Gross profit ratio 
declined due to 
increase in sale of 
high-priced items and 
wholesale.

While sale for digital contents 
merchandise decreased from 
the effect of application of the 
Accounting Standard on 
Revenue Recognition, gross 
profit ratio increased from 
increase in the amount of 
transactions.

(Millions of yen)

2021/3
1Q Results

2022/3
1Q Results Change Increase/

decrease

Reuse 15,915 16,912 106.3% 997

Non-media 9,149 11,649 127.3% 2,500

Media 6,765 5,263 77.8% (1,502)

Brand-new 4,445 3,659 82.3% (785)

Rental 10,075 7,286 72.3% (2,789)

Others 2,793 3,152 112.8% 358

Total 33,230 31,011 93.3% (2,219)
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The special demand for rental and game-related merchandise that arose from the public 
staying home in the previous first quarter ceased, and sales settled and declined.

(Millions of yen)

Change in sales from the previous first quarter



1 Change in operating profit from the previous first quarter
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The decline in gross profit for rental and game merchandise could not be covered solely by 
increased sales for reuse (non-media) merchandise, and regardless of our efforts to control 
SG&A such as personnel expenses, operating profit fell from the previous first quarter.

(Millions of yen)

※The figures in brackets for SG&A mean decrease in profits.

Factors that changed gross profit Factors that changed SG&A
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1 SG&A

※The figures in brackets for SG&A mean increase in profits.

There was an increase in rent from opening new stores and increase in advertising expenses in digital contents business. However, from 
our efforts to control costs mainly in personnel expenses, total selling expenses increased 0.6% compared to the previous first quarter 
resulting in the same level as the previous first quarter.

(Millions of yen)
2021/3 (Ratio to 

sales)
2022/3 (Ratio to 

sales)
Increase/
decrease (Change)1Q Results 1Q Results

Total selling expenses 3,516 4.2% 4,002 5.3% 486 113.8%

Advertising 1,293 1.6% 1,773 2.3% 480 137.1%

Sales promotion 88 0.1% 74 0.1% (13) 84.6%

Sales commission 981 1.2% 1,184 1.6% 203 120.7%

Total personnel expenses 14,614 17.6% 14,276 18.8% (338) 97.7%
Total other expenses 11,542 13.9% 11,576 15.2% 34 100.3%

Utilities 680 0.8% 680 0.9% 0 100.0%
Rent 5,905 7.1% 6,208 8.2% 302 105.1%

Depreciation and 
amortization 1,100 1.3% 1,019 1.3% (80) 92.6%

Consumables 595 0.7% 482 0.6% (112) 81.0%
Maintenance 134 0.2% 222 0.3% 88 166.0%

Total SG&A 29,673 35.8% 29,855 39.2% 182 100.6%
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Balance sheet

単位：百万円

1

Decreased from payment 
of accounts payable and 
income tax

Increased from active 
buying of reuse (non-
media) merchandise in 
mainly clothing and luxury 
items

Decreased from payment 
of debts relating to unused 
game software which we 
launched at the end of the 
previous fiscal year.

(Millions of yen)

As of 
3/31/2021

Composi-
tion

As of 
6/30/2021

Composi-
tion

Amount of 
increase/
decrease

Current assets 113,687 67.0% 102,694 64.5% (10,993)
Cash and deposits 51,865 41,486 (10,379)
Merchandise 42,218 44,821 2,603

Non-current assets 56,050 33.0% 56,428 35.5% 378
Property, plant and equipment 28,177 28,606 429
Intangible assets 2,349 2,415 66
Investments and other assets 25,524 25,406 (118)

Total assets 169,738 - 159,122 - (10,616)

Current liabilities 41,038 24.2% 32,689 20.5% (8,349)
Accounts payable trade 15,108 10,954 (4,154)
Short-term borrowings - 4,000 4,000
Current portion of long-term borrowings 5,012 5,325 313

Non-current liabilities 55,717 32.8% 53,937 33.9% (1,780)
Long-term borrowings 45,943 44,475 (1,468)

Total liabilities 96,755 57.0% 86,627 54.4% (10,128)

Total net assets 72,982 43.0% 72,495 45.6% (487)

Total liabilities and net assets 169,738 - 159,122 - (10,616)
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1 Change in sales from the previous first quarter

The sales for this quarter decreased from the previous first quarter due to cease of the special demand mainly for game 
software and game device that arose in the previous first quarter from the spread of COVID-19, and due to the effect of 
applying the Accounting Standard on Revenue Recognition. However, sales for this first quarter exceeded the level of sales 
for the first quarter in the years before the spread of COVID-19.

(Millions of yen)

Special demand arose for 
rental and game 
merchandise from the 
public staying home from 
the spread of COVID-19

Decreased by 5,195 million 
yen from the effect of 
application of the 
Accounting Standard for 
Revenue Recognition
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1 Overseas expansion of 2nd STREET

2nd STREET Chelsea Store (New York, USA)

During this first quarter, we opened one new store for 2nd STREET respectively in Malaysia and 
Taiwan. In Malaysia, the store operations were restricted from the lock down that was enforced from 
June. In Taiwan, we commenced on-line store and buying by pack-and-send, and we also plan to 
open more stores including buying-only stores. In the USA, the effect of COVID-19 settled down 
although we operated on shortened business hours, but our business is recovering where we plan to 
open more stores.

2nd STREET TTDI Store (6th store in Malaysia)
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More emphasis on reuse luxury merchandise

We operate 16 “OKURA TOKYO” (Okura) stores
mainly in the Kanto and Kansai areas. Okura sells
luxury watches and luxury brand bags, etc., and some
of its stores only buys these. Other than operating
stores, Okura wholesales luxury items to overseas and
operates auction markets in Fukuoka. Okura will
continue to emphasize on luxury merchandise, and
from this fiscal year, it will make visits to buy these.

During this first quarter, Okura commenced “ROLEX
95% Repurchase Service” where Okura will repurchase
ROLEX watches purchased at Okura stores at 95% of
the price sold (excluding tax) at Okura stores.

The Group aims to become number one also in luxury
merchandise in the domestic reuse market.

1

OKURA TOKYO Osaka Main Store & 2nd STREET 
Shinsaibashi Minami Store (Chuo-ku, Osaka)
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1 Introduction of additional merchandise and renewing sales 
floor at GEO stores

To respond to the shrinking rental market, we
are considering to introduce new merchandise
and to renew the sales floor for rental such as by
testing whether the provision of rental package
at a smaller store space would work, and by
expanding the floor space for selling retail home
appliances, mobile and smartphones, and snacks
and foods.
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Development of off price store1

POP-UP STORE in Urawa PARCO (Urawa-ku, Saitama)

OPS (off price store) is a business to purchase apparel manufacturers’ 
surplus production and off-season goods, etc. and sell all merchandise in the 
stores always at discount price. While the problem of excess apparel 
inventory is drawing attention, this business format that effectively utilizes 
resources is drawing attention. As a top runner in OPS business, the Group 
will continue to establish a store model and standardize our operations for 
this format, and develop this store into a chain.

Luck·Rack in Nagoya Station Meitetsu Department Store (Nagoya-shi, Aichi)

In addition to permanent OPS stores, we will open limited-period pop-up stores. During this 
first quarter, we opened pop-up stores in Urawa PARCO, Mito excel, and Matsuzakaya Toyota 
Store.
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1 Proactive use of IT and reinforce on-line

In addition to our sale of items directly on the internet, our sale of items by involving the
internet such as “order service” grew by 132.7% compared to the previous fiscal year.
Particularly in the environment affected by COVID-19, we promoted sales through dual
sales channels of in-store and on-line store of 2nd STREET. As a result, we were able to
capture the consumption from the public staying home by selling more items on our own
2nd STREET site (including through applications). The sales and the number of items
sold on our own 2nd STREET site achieved strong growth of 155.7% and 127.2%,
respectively, compared to the previous fiscal year.
We will aim to organize a system to provide seamless services sought by our customers
by enhancing our recognition and by organizing logistics.

2021/3
1Q Results

2022/3
1Q Results Change

Sales involving EC
(Millions of yen) 3,601 4,780 132.7%

Number of items sold
involving EC 
(Millions of items) 

940 974 103.5%
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1 GEO Group’s stores

※1：Includes GEO mobile (mobile dedicated stores).
※2：Includes Super 2nd STREET, JUMBLE STORE, 2nd OUTDOOR, and buying-only stores.

・Total number of stores for the Group as of June 30, 2021: 1,956
GEO
※1

2nd 
STREET
※2

2nd 
STREET
(Overseas)

OKURA 
TOKYO
(Okura)

Luck Rack Warehouse

Others Total

Directly-managed stores 1,009 685 18 16 12 10 9 1,759
(Opened during this first 
quarter) 2 15 2 2 3 0 0 24
(Closed during this first 
quarter) (13) (4) 0 (1) (1) (1) (2) (22)

Franchise stores and 
distributors 146 51 ― ― ― ― ― 197

Total 1,155 736 18 16 12 10 9 1,956



Achievement on Forecast for 
Fiscal Year Ending March 31, 2022
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Achievement on forecast for fiscal year ending March 31, 20222
We presented our forecast as follows in May 2021 on assumption that COVID-19
will continue affecting our performance until the end of this fiscal year although its
impact would turn milder as vaccination will progress and the consumers’ voluntary
restraint on going out will gradually be relaxed.
During this first quarter, the government continued to request the public to refrain
from going out which affected the recovery of sales for clothing, the core
merchandise for 2nd STREET. However, new stores for 2nd STREET are being
opened almost close as planned.

(Millions of yen)

2022/3 2022/3 2022/3

Forecast 1Q Results 1Q Achievement

Net sales 320,000 76,088 23.8%

Operating profit 4,000 1,155 28.9%

Ordinary profit 4,500 1,341 29.8%

Profit 2,000 526 26.3%
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Plans to open new stores during this fiscal year  2
Plans for new stores

Number of 
stores Description

GEO 20

We will open stores by relocating and 
integrating existing stores, and renew existing 
stores to reduce floor space for rental, operate 
together with mobile stores, and introduce new 
merchandise such as reuse consumer 
electronics.

2nd STREET 
(Japan) 60 We will continue to pursue our plan to achieve 

800 stores by March 31, 2023.

2nd STREET
(Overseas) 24

We will expand overseas network.
(14 stores in the USA, 3 stores in Malaysia, 
and 7 stores in Taiwan)

Luck·Rack 10
We will open new stores in commercial 
buildings near train stations in addition to 
suburban roadsides.



Our Emphasis towards Growth
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The Group’s strategy3

Challenge to become a network retailer
The Group will work together to understand in depth the consumers’ behavior and to establish a 
system to enable the consumers to freely select goods and services on both on-line and off-line (at in-
stores).



We will continue to open new stores for 2nd STREET
The reuse market is continuously growing reflecting the enhanced recognition of reuse. 
We aim to become a peerless company in the reuse market and to have 800 stores by the 
end of March 2023. Although the effect of COVID-19 virus is continuing, we will 
continue focusing deeply on the reuse market by proactively opening more stores to 
increase the point of contact with the customers.
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3 Deep focus on the reuse market

Super 2nd STREET Ohmiya Nisshin Store (Saitama-shi, Saitama)
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3 Others

Digital contents business
While the Group’s main business area is to sell and provide services at in-stores, we 
are also responding to the business environment of progressing digitalization by 
focusing on digital contents business through our subsidiaries, EISYS, inc. and forcs, 
Inc. (which changed its trade name from GEO INTERACTIVE CORPORATION on 
April 1, 2021).
EISYS, inc. operates “DL site,” which is a two dimensional contents download site, 
and also produces and sells game, voice and ASMR contents. forcs, Inc. creates 
digital comics and provides digital comics to various comic sites.



Group Profile
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Corporate profile4

*As of June 30, 2021

Corporate philosophy: To offer joy to your everyday life

・Company name GEO HOLDINGS CORPORATION

・Date of incorporation January 1989

・Head office 8-8 Fujimi-cho, Naka-ku, Nagoya-shi,
Aichi Prefecture 460-0014

Tokyo office
Imai Mitsubishi Bldg.
3-53-11 Minamiotsuka, Toshima-ku,
Tokyo 170-0005

・Representative director Yuzo Endo

・Common Stock 8,975 million yen*

・Listed exchange Tokyo Stock Exchange 1st Section
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GEO Group’s major shops and their major merchandise4

※The above is a list of major merchandise handled by the above stores. Some stores may not be 
handling the above merchandise.

Clothing and
accessories

Luxury
brand items

Furniture
and home
appliances

Game
device and

game
software

Mobile
and smart-

phones

AV home
appliances

and PC

DVD and
Blu-ray

BOOK
CD

Clothing
and

accessories

AV home
appliances

Game
device and

game
software

GEO
GEO mobile 1,155

2nd STREET 736

OKURA TOKYO
(Okura)

(watches
and bags)

16

Luck·Rack 12

Reuse Rental Brand-new

Number of
stores (As of
6/30/2021)


◎サマリー

						第１四半期トピック ダイ シハンキ

				・		2nd STREET　15店舗出店（通期計画は60店舗）

				・		2nd STREET　マレーシア・台湾の各地域に1店舗出店（通期計画はマレーシア3店舗・台湾7店舗）

				・		「第6回ホワイト企業アワード」で最優秀賞を受賞



						第１四半期業績ハイライト ダイ シハンキ ギョウセキ

				・		減少トレンドであるレンタル商材売上は、巣ごもり需要の終息、新作タイトルの不足により悪化傾向

				・		衣料・服飾雑貨を主力とする2nd STREETは、新型コロナウイルス感染症拡大防止に伴う外出自粛継続も、 カクダイ

						売上回復基調、ラグジュアリーを主力とするおお蔵は海外市況の好調を受けて回復 キチョウ

				・		収益認識基準の適用により、売上高は前期比減少











◎連結PL（累計期間）

																						実績2021 ジッセキ		実績2022 ジッセキ

				単位：百万円		21.3月期
1Q実績 ツキ キ ジッセキ		22.3月期
1Q実績 ツキ キ ジッセキ		増減 ゾウゲン		前期比 ゼンキ ヒ										1Q		4Q

				売上高 ウリアゲ ダカ		82,860		76,088		_xd83ddd3c6,772		91.8%								売上 ウリアゲ		82,861		76,088

				売上総利益 ウリアゲ ソウリエキ		33,230		31,011		_xd83ddd3c2,219		93.3%								粗利 アラリ		33,230		31,011

				（売上総利益率） ウリアゲ ソウリエキ リツ		40.1%		40.8%

				販管費 ハンカンヒ		29,673		29,855		182		100.6%								販管費 ハンカンヒ		29673.385441		29,856

				営業利益 エイギョウ リエキ		3,557		1,155		_xd83ddd3c2,401		32.5%								営業利益 エイギョウ リエキ		3557.016715		1,156

				（営業利益率） エイギョウ リエキ リツ		4.3%		1.5%

				経常利益 ケイジョウ リエキ		3,641		1,341		_xd83ddd3c2,299		36.8%								経常利益 ケイジョウ リエキ		3641.620392		1,342

				当期純利益 トウキ ジュンリエキ		2,392		526		_xd83ddd3c1,866		22.0%								純利益 ジュンリエキ		2392.793208		526

																				8/5更新 コウシン





◎連結PL（会計期間）

						21.3月期 ガツキ								22.3月期 ガツキ														会計期間 カイケイ キカン

				単位：百万円 タンイ		１Ｑ		２Ｑ		３Ｑ		４Ｑ		１Ｑ		２Ｑ		３Ｑ		４Ｑ										実績2019 ジッセキ		実績2019 ジッセキ		実績2019 ジッセキ		実績2019 ジッセキ		実績2020 ジッセキ		実績2020 ジッセキ		実績2020 ジッセキ		実績2020 ジッセキ		実績2021 ジッセキ		実績2021 ジッセキ		実績2021 ジッセキ		実績2021 ジッセキ

						実績		実績		実績		実績		実績		実績		実績		実績										1Q		2Q		3Q		4Q		1Q		2Q		3Q		4Q		1Q		2Q		3Q		4Q

				売上高		82,860		75,718		84,817		84,961		76,088														売上 ウリアゲ		63,919		74,130		83,992		83,016		82,861		75,719		84,818		84,962		76,088

				(前期比)		129.6%		102.1%		101.0%		102.3%		91.8%		0.0%		0.0%		0.0%								粗利 アラリ		29,729		30,236		31,838		31,997		33,230		30,286		31,428		30,279		31,011

				売上総利益		33,230		30,286		31,428		30,278		31,011						

				(前期比)		111.8%		100.2%		98.7%		94.6%		93.3%		0.0%		0.0%		0.0%								販管費 ハンカンヒ		27,127		28,256		29,320		29,075		29,673		30,220		30,594		30,425		29,856

				(売上総利益率)		40.1%		40.0%		37.1%		35.6%		40.8%														営業利益 エイギョウ リエキ		2,602		1,979		2,518		2,923		3,557		67		834		(146)		1,156

				販管費		29,673		30,219		30,594		30,424		29,855														(参考)
経常利益 サンコウ ケイジョウ リエキ		2,802		2,104		2,731		3,128		3,641		256		697		300		1,342

				(前期比)		109.4%		106.9%		104.3%		104.6%		100.6%		0.0%		0.0%		0.0%								(参考)
特別損失 サンコウ トクベツ ソンシツ		39		68		49		2,625		24		171		807		1,765		84

				営業利益		3,557		66		834		-145		1,155														(参考)
純利益 サンコウ ジュンリエキ		1,505		1,191		1,522		(374)		2,392		(1,163)		(210)		(1,771)		526

				(前期比)		136.7%		3.4%		33.1%				32.5%		0.0%		0.0%		





○ｾｸﾞﾒﾝﾄ（累計期間）変更

																								実績2020 ジッセキ		実績2021 ジッセキ								実績2020 ジッセキ		実績2021 ジッセキ

				単位：百万円								21.3月期
１Ｑ実績 ツキ キ ジッセキ		22.3月期
１Ｑ実績 ツキ キ ジッセキ		前期比		増減額 ガク						構成比 コウセイ ヒ		構成比 コウセイ ヒ								1Q		1Q				K5000		026
おお蔵		027
OOKURA INVESTMENTS LIMITED		028
おお蔵（新）		029
OKURA						020
2nd Street USA		021
ﾜｰﾙﾄﾞﾓﾊﾞｲﾙ		023
2ｎｄ　Ｓｔｒｅｅｔ　マレーシア		030
2ND STREET TAIWAN

				リユース								31,933		36,627		114.7%		4,693						38.539%		48.138%						ﾘﾕｰｽ品計		31,934		36,628						66,000,000		2,825,405,902		6,225,143,953		2,163,457,004												

						リユース系						16,078		23,507		146.2%		7,429						19.404%		30.896%						リユース系ﾘﾕｰｽ		16,078

GEO: GEO:
億+おお蔵億		23,508						66,000,000		0		4,016,989,170		270,184,560

						メディア系						15,855		13,119		82.7%		_xd83ddd3c2,735						19.135%		17.243%						メディア系ﾘﾕｰｽ		15,856		13,120						0		2,825,405,902		2,208,154,783		1,893,272,444		6,926,833,129				441024737		465,235,055		94123563		50022466		585,170,766

				新品								27,477		23,507		85.6%		_xd83ddd3c3,970						33.161%		30.895%						新品計 シンピン		27,478		23,507

				レンタル								15,128		11,205		74.1%		_xd83ddd3c3,923						18.258%		14.727%						ﾚﾝﾀﾙ合計		15,129		11,205

				その他								8,320		4,748		57.1%		_xd83ddd3c3,572						10.042%		6.240%						その他 タ		8,321		4,748

				合計								82,860		76,088		91.8%		_xd83ddd3c6,772						100.000%		100.000%						売上 ウリアゲ		82,861		76,088

																																		82,861		76,088

																																		TRUE		TRUE

		粗利
従前方式 アラリ ジュウゼン ホウシキ		単位：百万円								21.3月期
１Ｑ実績 ツキ キ ジッセキ		22.3月期
１Ｑ実績 ツキ キ ジッセキ		前期比		増減額 ガク						構成比 コウセイ ヒ		構成比 コウセイ ヒ

				リユース								15,660		16,096		102.8%		435						47.128%		51.905%						ﾘﾕｰｽ品計		15,661		16,096						026
おお蔵		027
OOKURA INVESTMENTS LIMITED		028
おお蔵（新）		029
OKURA				粗利率 アラリ リツ

						リユース系						9,149		11,649		127.3%		2,500						27.533%		37.565%						リユース系ﾘﾕｰｽ		9,149		11,649								119,800,610		434,808,845		315,133,465		869,742,920		12.6%

						メディア系						6,511		4,446		68.3%		_xd83ddd3c2,064						19.595%		14.340%						メディア系ﾘﾕｰｽ		6,512		4,447

				新品								6,277		6,110		97.3%		_xd83ddd3c167						18.890%		19.703%						新品計 シンピン		6,277		6,110

				レンタル								10,284		7,575		73.7%		_xd83ddd3c2,708						30.949%		24.429%						ﾚﾝﾀﾙ合計		10,284		7,576

				その他								1,007		1,229		121.9%		221						3.033%		3.963%						その他 タ		1,008		1,229

				合計								33,230		31,011		93.3%		_xd83ddd3c2,219						100.000%		100.000%						粗利 アラリ		33,230		31,011

																																		33,230		31,011

												ゲオ3社K5000 シャ		その他 タ								ゲオ3社K5000 シャ		その他 タ										TRUE		TRUE

		22年粗利 ネン アラリ		リユース系リユース商材								10,413		1,236		11,649		21年粗利 ネン アラリ				8,821		329		9,150

		概算 ガイサン		メディア系リユース商材								5,148		115		5,263		概算 ガイサン				6,684		82		6,766

				リユース商材　計								15,561		1,351		16,912						15,505		411		15,916

				新品商材								3,492		168		3,660						4,263		183		4,446

				レンタル商材								7,287		0		7,287						10,076		0		10,076

				その他商材								727		2,425		3,152						426		2,366		2,792

																31011.200724										33230.402156

		粗利
今回採用 アラリ コンカイ サイヨウ		単位：百万円								21.3月期
１Ｑ実績 ツキ キ ジッセキ		22.3月期
１Ｑ実績 ツキ キ ジッセキ		前期比		増減額 ガク						構成比 コウセイ ヒ		構成比 コウセイ ヒ

				リユース								15,915		16,912		106.3%		997						47.894%		54.536%						ﾘﾕｰｽ品計		15,915		16,912

						リユース系						9,149		11,649		127.3%		2,500						27.533%		37.565%						リユース系ﾘﾕｰｽ		9,149		11,649

						メディア系						6,765		5,263		77.8%		_xd83ddd3c1,502						20.361%		16.971%						メディア系ﾘﾕｰｽ		6,766		5,263

				新品								4,445		3,659		82.3%		_xd83ddd3c785						13.378%		11.801%						新品計 シンピン		4,446		3,660

				レンタル								10,075		7,286		72.3%		_xd83ddd3c2,789						30.321%		23.497%						ﾚﾝﾀﾙ合計		10,076		7,287

				その他								2,793		3,152		112.8%		358						8.407%		10.166%						その他 タ		2,794		3,153

				合計								33,230		31,011		93.3%		_xd83ddd3c2,219						100.000%		100.000%						粗利 アラリ		33,230		31,011

																																		33,230		31,011

																																		TRUE		TRUE

												粗利率 アラリ リツ

						リユース系						56.9%		49.6%

						メディア系						42.7%		40.1%

				新品								16.2%		15.6%

				レンタル								66.6%		65.0%

				その他								33.6%		66.4%





△滝グラフ

		売上増減 ウリアゲ ゾウゲン

		営業利益増減 エイギョウ リエキ ゾウゲン

						Reuse
(non-
media)		Reuse
(media)		New		Rental		Others

				2020/6		リユース系
リユース ケイ		メディア系
リユース ケイ		新品 シンピン		レンタル		その他 タ		2021/6

				82,860		7,429		▲ 2,735		▲ 3,970		▲ 3,923		▲ 3,572		76,088



						Reuse
(non-
media)		Reuse
(media)		New		Rental		Others		Selling
expenses		Personnel
expenses		Rent		Other
SG&A

				2020/6		リユース系
リユース ケイ		メディア系
リユース ケイ		新品 シンピン		レンタル		その他 タ		販売費 ハンバイヒ		人件費 ジンケンヒ		家賃 ヤチン		その他販管費 タ ハンカンヒ		2021/6

				3,557		2,500		▲ 1,502		▲ 785		▲ 2,789		358		▲ 486		338		▲ 302		268		1,155



		没 ボツ		2020/6		リユース系
リユース ケイ		メディア系
リユース ケイ		新品 シンピン		レンタル		その他 タ		販売費 ハンバイヒ		人件費 ジンケンヒ		家賃 ヤチン		その他販管費 タ ハンカンヒ		2021/6

				3,557		2,500		▲ 2,064		▲ 167		▲ 2,708		221		▲ 486		338		▲ 302		268		1,155

				2020/6		リユース系
リユース ケイ		メディア系
リユース ケイ		新品 シンピン		レンタル		その他 タ		販売費 ハンバイヒ		人件費 ジンケンヒ		家賃 ヤチン		その他販管費 タ ハンカンヒ		2021/6

		採用 サイヨウ		3,557		2,500		▲ 1,502		▲ 785		▲ 2,789		358		▲ 486		338		▲ 302		268		1,155





△滝グラフ (英語)

		売上増減 ウリアゲ ゾウゲン

						Reuse
(non-
media)		Reuse
(media)		New		Rental		Others

				2020/6		Reuse
(non-
media)		Reuse
(media)		New (media)		Rental		Others		2021/6

				82,860		7,429		(2,735)		(3,970)		(3,923)		(3,572)		76,088

		営業利益増減 エイギョウ リエキ ゾウゲン



						Reuse
(non-
media)		Reuse
(media)		New		Rental		Others		Selling
expenses		Personnel
expenses		Rent		Other
SG&A

				2020/6		Reuse
(non-
media)		Reuse
(media)		New		Rental		Others		Selling
expenses		Personnel
expenses		Rent		Other
SG&A		2021/6

				3,557		2,500		(1,502)		(785)		(2,789)		358		(486)		338		(302)		268		1,155



		没 ボツ		2020/6		リユース系
リユース ケイ		メディア系
リユース ケイ		新品 シンピン		レンタル		その他 タ		販売費 ハンバイヒ		人件費 ジンケンヒ		家賃 ヤチン		その他販管費 タ ハンカンヒ		2021/6

				3,557		2,500		▲ 2,064		▲ 167		▲ 2,708		221		▲ 486		338		▲ 302		268		1,155

				2020/6		リユース系
リユース ケイ		メディア系
リユース ケイ		新品 シンピン		レンタル		その他 タ		販売費 ハンバイヒ		人件費 ジンケンヒ		家賃 ヤチン		その他販管費 タ ハンカンヒ		2021/6

		採用 サイヨウ		3,557		2,500		▲ 1,502		▲ 785		▲ 2,789		358		▲ 486		338		▲ 302		268		1,155





◎販売管理費

						(Millions of yen)						21.3月期		(売上比)		22.3月期		(売上比)		増減		(前期比)																										実績2021 ジッセキ		実績2021 ジッセキ

												1Q実績 ジッセキ				1Q実績 ジッセキ																																1Q		1Q

						販売費計						3,516		4.2%		4,002		5.3%		486		113.8%																								販売費 ハンバイヒ		3,516		4,003

										広告宣伝費		1,293		1.6%		1,773		2.3%		480		137.1%																								広告宣伝費 コウコク センデンヒ		1,293		1,773

										販売促進費		88		0.1%		74		0.1%		(13)		84.6%																								販売促進費 ハンバイ ソクシン ヒ		89		75

										販売手数料 ハンバイテスウリョウ		981		1.2%		1184		1.6%		203		120.7%																								販売手数料 ハンバイ テスウリョウ		982		1,185

						人件費計						14,614		17.6%		14,276		18.8%		(338)		97.7%																								人件費 ジンケンヒ		14,615		14,276

						その他諸経費計						11,542		13.9%		11,576		15.2%		34		100.3%																								その他諸経費 タ ショケイヒ		11,542		11,577

作成者: 作成者:
仮）手計算

												11,576,867,662

										水道光熱費		680		0.8%		680		0.9%		0		100.0%																								水道光熱費 スイドウ コウネツヒ		680		680

										地代家賃		5,905		7.1%		6,208		8.2%		302		105.1%																								家賃 ヤチン		5,906		6,209

										減価償却費		1,100		1.3%		1,019		1.3%		(80)		92.6%																								減価償却費 ゲンカ ショウキャク ヒ		1,100		1,020

										備品消耗品費		595		0.7%		482		0.6%		(112)		81.0%																								備品消耗品費 ビヒン ショウモウヒン ヒ		595		482

										修繕費		134		0.2%		222		0.3%		88		166.0%																								修繕費 シュウゼンヒ		134		223

						販管費計						29,673		35.8%		29,855		39.2%		182		100.6%																								販管費計 ハンカンヒ ケイ		29,673		29,856

																																														売上 ウリアゲ		82,861		76,088

																																														8/5更新 コウシン





◎EC関与売上

																				実績2020 ジッセキ		実績2021 ジッセキ

						21.3月期
1Q実績 ツキ キ ジッセキ		22.3月期
1Q実績 ツキ キ ジッセキ		前期比 ゼンキ ヒ										1Q		1Q

				EC関与売上高（百万円） カンヨ ウリアゲ ダカ ヒャクマンエン		3,601		4,780		132.7%								【金額】 キンガク		3,601,822		4,780,170

				EC関与販売数（千個） カンヨ ハンバイ スウ セン コ		940,927		974,184		103.5%								【数量】 スウリョウ		940,927		974,184





◎進捗率

				単位：百万円		22.3月期		22.3月期		22.3月期

						通期予想		１Q実績値 ジッセキチ		１Q時進捗率				1Q

				売上高		320,000		76,088		23.8%		23.78%		76088.165991

				営業利益		4,000		1,155		28.9%		28.89%		1155.695661

				経常利益		4,500		1,341		29.8%		29.82%		1341.875784

				当期純利益		2,000		526		26.3%		26.31%		526.214762

				単位：百万円		21.3月期		21.3月期		21.3月期												修正要否 シュウセイ ヨウヒ

						通期予想		4Q見込値 ミコミ チ		予想比 ヨソウ ヒ				2Q		3Q実績 ジッセキ		4Q見込 ミコミ				上限 ジョウゲン		下限 カゲン

				売上高		300,000		322,669		107.6%		107.56%		158578.597387		243396.952466		322,669				330,000		270,000

				営業利益		6,000		3,832		63.9%		63.87%		3623.706427		4593.685106		3,832				7,800		4,200

				経常利益		6,400		4,105		64.1%		64.14%		3897.21674		4774.33888		4,105				8,320		4,480

				当期純利益		3,200		(3,556)		-111.1%		-111.13%		1229.116559		1018.730203		-3,556				4,160		2,240





◎5年推移 

				18年3月期1Q ネン ガツキ		19年3月期1Q ネン ガツキ		20年3月期1Q ネン ガツキ		21年3月期1Q ネン ガツキ		22年3月期1Q ネン ガツ キ

		売上高 ウリアゲ ダカ		61,407		64,425		63,918		82,860		76,088

		売上総利益 ウリアゲ ソウリエキ		27,848		29,093		29,728		33,230		31,011

				2018/3 1Q		2019/3 1Q		2020/3 1Q		2021/3 1Q		2022/3 1Q

		Net sales		61,407		64,425		63,918		82,860		76,088

		Gross profit		27,848		29,093		29,728		33,230		31,011



連結第１四半期業績の5年推移



売上高	

18年3月期1Q	19年3月期1Q	20年3月期1Q	21年3月期1Q	22年3月期1Q	61407	64425	63918	82860	76088	売上総利益	18年3月期1Q	19年3月期1Q	20年3月期1Q	21年3月期1Q	22年3月期1Q	27848	29093	29728	33230	31011	







連結第１四半期業績の5年推移



Net sales	

2018/3 1Q	2019/3 1Q	2020/3 1Q	2021/3 1Q	2022/3 1Q	61407	64425	63918	82860	76088	Gross profit	2018/3 1Q	2019/3 1Q	2020/3 1Q	2021/3 1Q	2022/3 1Q	27848	29093	29728	33230	31011	









◎店舗数集計表

																										2021年3月末 ネン ガツマツ

								GEO※1		2nd STREET
※2		2nd STREET
（海外） カイガイ		OKURA TOKYO
(おお蔵) クラ		ラック・ラック		ウェア
ハウス		その他 タ		合計 ゴウケイ				ゲオ		SS		海外 カイガイ		おお蔵 クラ		ラックラック		ウェアハウス		その他
WM3・ブンゾウ4・ゲオヤ2 タ		合計 ゴウケイ

				直営店 チョクエイ テン				1,009		685		18		16		12		10		9		1,759				1020		674		16		15		10		11		11		1757

				（期中出店） キチュウ シュッテン				2		15		2		2		3		0		0		24

				（期中閉店） キチュウ ヘイテン				▲ 13		▲ 4		0		▲ 1		▲ 1		▲ 1		▲ 2		▲ 22

				FC・代理店 ダイリテン				146		51		―		―		―		―		―		197				146		51												197

				合計 ゴウケイ				1,155		736		18		16		12		10		9		1,956				1166		725		16										1954

								※1ゲオモバイル単独店含む タンドク テン フク

								※2スーパーセカンドストリート、セカンドアウトドア、ジャンブルストア等のリユース系屋号含む トウ ケイ ヤゴウ フク																前期 ゼンキ		1020		674		16		15		10		11		11		1757

																								出店 シュッテン		2		15		2		2		3		0		0		24

																								退店 タイテン		-13		-4		0		-1		-1		-1		-2		-22

																								直営合計 チョクエイ ゴウケイ		1009		685		18		16		12		10		9		1759

																								前期 ゼンキ		147		52

																								FC・代理店 ダイリテン		145		51		0		0		0		0		0		0

																								出店 シュッテン		0		0

																								退店 タイテン		-1		-1		0		0

																										146		51





●ﾘﾕｰｽ既存店推移

				メディア				リユース						メディア				リユース						1,000,000		メディア				メディア		リユース				リユース

		年月		当期 トウキ		前期 ゼンキ		当期 トウキ		前期 ゼンキ				当期 トウキ		前期 ゼンキ		当期 トウキ		前期 ゼンキ				年月		月次前期比 ゲツジ ゼンキ ヒ				3ヵ月移動前期比 ゲツ イドウ ゼンキ ヒ		月次前期比 ゲツジ ゼンキ ヒ				3ヵ月移動前期比 ゲツ イドウ ゼンキ ヒ

		201404		13,048,282,590		13,428,237,577		2,217,065,699		2,145,778,903														201404		97.2%		100%				103.3%		100%

		201405		13,275,325,555		13,277,278,029		2,203,741,111		2,152,476,033																100.0%		100%				102.4%		100%

		201406		12,554,306,284		12,765,526,426		2,021,207,142		1,976,705,286				38,878		39,471		6,442		6,275						98.3%		100%		98.5%		102.3%		100%		102.7%

		201407		14,578,279,724		14,006,110,087		2,139,525,295		2,078,749,588				40,408		40,049		6,364		6,208						104.1%		100%		100.9%		102.9%		100%		102.5%				メディア

		201408		15,489,383,468		15,277,493,473		2,107,935,232		2,046,849,363				42,622		42,049		6,269		6,102						101.4%		100%		101.4%		103.0%		100%		102.7%

		201409		14,017,724,984		16,031,874,068		2,228,388,116		1,970,456,503				44,085		45,315		6,476		6,096						87.4%		100%		97.3%		113.1%		100%		106.2%

		201410		15,766,291,917		15,953,386,218		2,743,187,970		2,701,593,341				45,273		47,263		7,080		6,719				201410		98.8%		100%		95.8%		101.5%		100%		105.4%

		201411		14,961,676,588		14,683,248,728		3,063,832,343		3,068,691,795				44,746		46,669		8,035		7,741						101.9%		100%		95.9%		99.8%		100%		103.8%

		201412		20,266,602,754		19,326,330,314		2,807,003,467		2,834,617,123				50,995		49,963		8,614		8,605						104.9%		100%		102.1%		99.0%		100%		100.1%

		201501		17,453,405,610		16,985,378,173		2,665,769,792		2,738,643,099				52,682		50,995		8,537		8,642						102.8%		100%		103.3%		97.3%		100%		98.8%

		201502		13,872,196,598		14,223,131,834		1,972,888,141		1,757,157,058				51,592		50,535		7,446		7,330						97.5%		100%		102.1%		112.3%		100%		101.6%

		201503		16,445,471,270		16,518,356,736		2,508,162,887		2,423,737,708				47,771		47,727		7,147		6,920						99.6%		100%		100.1%		103.5%		100%		103.3%

		201504		14,487,649,016		14,177,469,768		2,659,139,599		2,545,481,426				44,805		44,919		7,140		6,726				201504		102.2%		100%		99.7%		104.5%		100%		106.2%

		201505		14,382,309,241		14,512,368,713		2,820,512,866		2,604,420,325				45,315		45,208		7,988		7,574						99.1%		100%		100.2%		108.3%		100%		105.5%

		201506		13,578,136,901		13,793,030,317		2,379,131,805		2,343,073,886				42,448		42,483		7,859		7,493						98.4%		100%		99.9%		101.5%		100%		104.9%

		201507		15,096,950,741		16,078,653,976		2,500,984,008		2,435,325,251				43,057		44,384		7,701		7,383						93.9%		100%		97.0%		102.7%		100%		104.3%

		201508		16,605,974,306		16,884,522,701		2,490,363,508		2,372,609,958				45,281		46,756		7,370		7,151						98.4%		100%		96.8%		105.0%		100%		103.1%

		201509		15,206,624,753		15,224,409,714		2,616,548,042		2,496,253,924				46,910		48,188		7,608		7,304						99.9%		100%		97.3%		104.8%		100%		104.2%

		201510		14,590,288,555		17,069,801,249		3,200,460,628		3,052,725,248				46,403		49,179		8,307		7,922				201510		85.5%		100%		94.4%		104.8%		100%		104.9%

		201511		16,423,550,713		16,132,385,300		3,358,592,173		3,441,913,442				46,220		48,427		9,176		8,991						101.8%		100%		95.4%		97.6%		100%		102.1%

		201512		21,720,837,773		21,793,349,479		3,468,549,703		3,307,669,416				52,735		54,996		10,028		9,802						99.7%		100%		95.9%		104.9%		100%		102.3%

		201601		19,624,096,572		18,894,356,956		3,228,388,958		3,121,029,482				57,768		56,820		10,056		9,871						103.9%		100%		101.7%		103.4%		100%		101.9%

		201602		14,549,748,805		14,947,843,592		2,437,144,417		2,276,395,778				55,895		55,636		9,134		8,705						97.3%		100%		100.5%		107.1%		100%		104.9%

		201603		16,331,622,988		17,453,517,458		3,248,881,368		2,939,021,758				50,505		51,296		8,914		8,336						93.6%		100%		98.5%		110.5%		100%		106.9%				リユース

		201604		14,537,051,817		14,681,742,589		3,103,719,734		3,077,371,978				45,418		47,083		8,790		8,293				201604		99.0%		100%		96.5%		100.9%		100%		106.0%

		201605		14,719,818,272		14,477,612,239		3,187,951,422		3,203,668,902				45,588		46,613		9,541		9,220						101.7%		100%		97.8%		99.5%		100%		103.5%

		201606		12,935,154,915		13,613,456,936		2,796,057,751		2,700,778,902				42,192		42,773		9,088		8,982						95.0%		100%		98.6%		103.5%		100%		101.2%

		201607		14,539,023,856		15,083,373,299		3,039,450,719		2,877,864,011				42,194		43,174		9,023		8,782						96.4%		100%		97.7%		105.6%		100%		102.7%

		201608		15,001,465,660		16,687,495,771		2,811,231,423		2,898,323,587				42,476		45,384		8,647		8,477						89.9%		100%		93.6%		97.0%		100%		102.0%

		201609		14,332,787,444		15,321,413,564		2,925,528,050		3,050,233,356				43,873		47,092		8,776		8,826						93.5%		100%		93.2%		95.9%		100%		99.4%

		201610		14,563,455,310		14,746,263,896		3,822,724,254		3,753,186,932				43,898		46,755		9,559		9,702				201610		98.8%		100%		93.9%		101.9%		100%		98.5%

		201611		17,210,080,737		16,520,410,801		3,897,329,583		3,980,837,679				46,106		46,588		10,646		10,784						104.2%		100%		99.0%		97.9%		100%		98.7%

		201612		21,372,371,558		21,786,506,188		4,072,811,589		4,062,681,016				53,146		53,053		11,793		11,797						98.1%		100%		100.2%		100.2%		100%		100.0%

		201701		18,562,790,033		19,677,175,162		3,750,244,681		3,781,520,458				57,145		57,984		11,720		11,825						94.3%		100%		98.6%		99.2%		100%		99.1%

		201702		13,039,621,946		14,605,499,520		2,828,661,835		2,865,796,626				52,975		56,069		10,652		10,710						89.3%		100%		94.5%		98.7%		100%		99.5%

		201703		19,119,865,513		16,494,111,785		3,519,829,490		3,756,026,553				50,722		50,777		10,099		10,403						115.9%		100%		99.9%		93.7%		100%		97.1%

		201704		14,687,962,216		14,347,828,866		3,794,667,194		3,585,468,135				46,847		45,447		10,143		10,207				201704		102.4%		100%		103.1%		105.8%		100%		99.4%

		201705		13,315,773,261		14,528,578,386		3,687,492,680		3,704,956,104				47,124		45,371		11,002		11,046						91.7%		100%		103.9%		99.5%		100%		99.6%

		201706		12,791,252,463		12,747,137,531		3,325,170,321		3,252,798,104				40,795		41,624		10,807		10,543						100.3%		100%		98.0%		102.2%		100%		102.5%

		201707		19,270,826,911		14,313,440,351		3,605,200,579		3,535,474,781				45,378		41,589		10,618		10,493						134.6%		100%		109.1%		102.0%		100%		101.2%

		201708		17,480,196,340		14,753,064,765		3,463,449,124		3,248,560,370				49,542		41,814		10,394		10,037						118.5%		100%		118.5%		106.6%		100%		103.6%

		201709		15,253,648,825		14,091,007,509		3,588,019,490		3,347,191,419				52,005		43,158		10,657		10,131						108.3%		100%		120.5%		107.2%		100%		105.2%

		201710		16,184,934,803		14,293,223,463		4,332,346,169		4,266,605,773				48,919		43,137		11,384		10,862				201710		113.2%		100%		113.4%		101.5%		100%		104.8%

		201711		17,324,294,692		16,917,244,966		4,594,448,488		4,282,140,150				48,763		45,301		12,515		11,896						102.4%		100%		107.6%		107.3%		100%		105.2%

		201712		24,512,953,812		21,129,059,046		4,851,572,867		4,456,297,751				58,022		52,340		13,778		13,005						116.0%		100%		110.9%		108.9%		100%		105.9%

		201801		23,057,525,545		18,283,721,223		4,342,533,627		4,107,619,756				64,895		56,330		13,789		12,846						126.1%		100%		115.2%		105.7%		100%		107.3%

		201802		15,344,813,449		12,831,233,388		3,288,206,088		3,078,733,874				62,915		52,244		12,482		11,643						119.6%		100%		120.4%		106.8%		100%		107.2%

		201803		15,640,005,755		18,980,165,301		4,219,176,948		3,779,327,286				54,042		50,095		11,850		10,966						82.4%		100%		107.9%		111.6%		100%		108.1%

		201804		13,987,307,642		14,667,456,831		4,428,021,351		4,037,050,839				44,972		46,479		11,935		10,895				201804		95.4%		100%		96.8%		109.7%		100%		109.5%

		201805		13,399,054,334		13,311,304,074		4,203,818,980		3,926,835,891				43,026		46,959		12,851		11,743						100.7%		100%		91.6%		107.1%		100%		109.4%

		201806		13,235,164,155		12,781,256,783		3,999,095,797		3,552,393,831				40,622		40,760		12,631		11,516						103.6%		100%		99.7%		112.6%		100%		109.7%

		201807		14,160,302,956		19,294,865,908		4,185,909,081		3,808,854,632				40,795		45,387		12,389		11,288						73.4%		100%		89.9%		109.9%		100%		109.8%				リユース(月ごと採用版) ツキ サイヨウ バン

		201808		15,417,463,760		17,524,281,802		4,043,782,221		3,660,843,015				42,813		49,600		12,229		11,022						88.0%		100%		86.3%		110.5%		100%		110.9%

		201809		14,548,236,280		15,296,259,514		4,087,012,125		3,748,501,734				44,126		52,115		12,317		11,218						95.1%		100%		84.7%		109.0%		100%		109.8%

		201810		14,814,064,117		16,248,045,764		4,851,386,865		4,506,650,254				44,780		49,069		12,982		11,916				201810		91.2%		100%		91.3%		107.6%		100%		108.9%

		201811		14,378,584,511		17,367,848,387		5,173,197,302		4,790,279,582				43,741		48,912		14,112		13,045						82.8%		100%		89.4%		108.0%		100%		108.2%

		201812		26,692,802,192		24,686,671,965		5,376,212,970		5,048,317,039				55,885		58,303		15,401		14,345						108.1%		100%		95.9%		106.5%		100%		107.4%

		201901		21,249,238,403		23,129,832,737		4,934,617,004		4,531,185,708				62,321		65,184		15,484		14,370						91.9%		100%		95.6%		108.9%		100%		107.8%

		201902		13,499,089,089		15,341,878,297		3,696,822,802		3,431,388,566				61,441		63,158		14,008		13,011						88.0%		100%		97.3%		107.7%		100%		107.7%

		201903		15,132,440,321		15,664,282,306		4,699,847,727		4,368,152,666				49,881		54,136		13,331		12,331						96.6%		100%		92.1%		107.6%		100%		108.1%

		201904		13,517,120,890		14,019,140,162		4,841,498,645		4,607,478,424				42,149		45,025		13,238		12,407				201904		96.4%		100%		93.6%		105.1%		100%		106.7%

		201905		12,022,815,195		13,449,269,329		4,532,098,539		4,367,188,957				40,672		43,133		14,073		13,343						89.4%		100%		94.3%		103.8%		100%		105.5%

		201906		12,628,364,834		13,299,319,531		4,390,117,886		4,155,977,139				38,168		40,768		13,764		13,131						95.0%		100%		93.6%		105.6%		100%		104.8%

		201907		13,735,588,942		14,182,063,497		4,429,374,343		4,379,330,801				38,387		40,931		13,352		12,902						96.9%		100%		93.8%		101.1%		100%		103.5%

		201908		14,369,277,394		15,424,599,702		4,440,333,357		4,217,485,408				40,733		42,906		13,260		12,753						93.2%		100%		94.9%		105.3%		100%		104.0%

		201909		16,102,253,231		14,537,181,775		4,388,903,057		4,309,634,786				44,207		44,144		13,259		12,906						110.8%		100%		100.1%		101.8%		100%		102.7%

		201910		13,167,161,574		14,781,366,154		5,030,940,560		5,154,772,515				43,639		44,743		13,860		13,682				201910		89.1%		100%		97.5%		97.6%		100%		101.3%

		201911		16,409,907,811		14,339,799,520		5,615,099,604		5,542,113,834				45,679		43,658		15,035		15,007						114.4%		100%		104.6%		101.3%		100%		100.2%

		201912		20,140,387,248		26,596,971,900		6,150,522,636		5,771,301,902				49,717		55,718		16,797		16,468						75.7%		100%		89.2%		106.6%		100%		102.0%

		202001		16,987,438,107		21,211,127,107		5,629,101,144		5,318,020,994				53,538		62,148		17,395		16,631						80.1%		100%		86.1%		105.8%		100%		104.6%

		202002		13,442,959,438		13,514,853,677		4,490,003,906		3,982,337,182				50,571		61,323		16,270		15,072						99.5%		100%		82.5%		112.7%		100%		107.9%

		202003		20,322,362,418		15,165,562,016		4,895,070,447		5,066,473,329				50,753		49,892		15,014		14,367						134.0%		100%		101.7%		96.6%		100%		104.5%

		202004		21,205,185,037		13,473,545,226		3,865,804,178		5,216,232,834				54,971		42,154		13,251		14,265				202004		157.4%		100%		130.4%		74.1%		100%		92.9%

		202005		16,336,015,616		11,951,014,777		4,805,776,166		4,876,244,004				57,864		40,590		13,567		15,159						136.7%		100%		142.6%		98.6%		100%		89.5%

		202006		14,006,464,034		12,501,009,678		4,936,556,615		4,693,369,576				51,548		37,926		13,608		14,786						112.0%		100%		135.9%		105.2%		100%		92.0%

		202007		15,008,490,256		13,606,054,844		4,824,977,124		4,767,938,049				45,351		38,058		14,567		14,338						110.3%		100%		119.2%		101.2%		100%		101.6%

		202008		15,115,306,209		14,201,006,877		4,508,616,003		4,821,915,239				44,130		40,308		14,270		14,283						106.4%		100%		109.5%		93.5%		100%		99.9%

		202009		12,199,767,850		15,919,591,384		4,198,476,433		4,723,242,075				42,324		43,727		13,532		14,313						76.6%		100%		96.8%		88.9%		100%		94.5%

		202010						5,341,664,528		5,401,949,735														202010		89.9%						98.9%

		202011						5,443,128,632		6,121,833,640																94.6%						88.9%

		202012						5,743,712,508		6,644,232,786																99.5%						86.4%

		202101						5,240,629,567		6,082,279,847																99.8%						86.2%

		202102						4,034,315,804		4,840,789,487																97.4%						83.3%

		202103						4,953,051,015		5,251,584,745																85.8%

作成者: 作成者:
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		202104																						202104								122.1%

																																103.2%

																								202106								89.5%
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																								9月		88.9%
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201404	201410	201504	201510	201604	201610	201704	201710	201804	201810	201904	201910	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	3ヵ月移動前期比	201404	201410	201504	201510	201604	201610	201704	201710	201804	201810	201904	201910	0.98497309489526175	1.0089639638203807	1.0136230996976803	0.97285498208585719	0.95790864408485354	0.95879843676978871	1.0206474134117476	1.0330763634115543	1.0209234784216901	1.0009262442313267	0.99747007815397493	1.0023720104172544	0.99918146676568975	0.97010962196668571	0.96845028412614187	0.97347788742457753	0.94355596732186731	0.95444378890437154	0.95889013635854148	1.0166911614191536	1.0046576896044748	0.98459423765337362	0.9646437915018603	0.9780236840434382	0.98642159035032584	0.97729106909509178	0.93590999732781177	0.93164473043241436	0.93888452080195861	0.98965905689666833	1.0017478069826011	0.98553310413457029	0.94481108364727939	0.99892649813442957	1.0308050244135278	1.03863	92307209522	0.98009403458260003	1.0910981781545577	1.1848352015691823	1.2049969730154253	1.134025189391765	1.0764081591234975	1.1085729296030484	1.1520458898832233	1.2042584097588793	1.0787945980353759	0.96758249192793377	0.91625535776204503	0.99660226945777863	0.89880665974344764	0.86315688971935889	0.8466978451562257	0.91259534504208106	0.89427435985710035	0.95854187118983991	0.95606724854521474	0.97281036604393134	0.92139747948698114	0.93611035537521303	0.94295938211834207	0.9362380940670687	0.93784894108669281	0.94936017259707683	1.0014333729433236	0.9753156518824172	1.0462906931912808	0.89230291602926581	0.8614568542931611	0.82466323912342543	1.0172617865607474	





201704	201710	201804	201810	201904	201910	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	3ヵ月移動前期比	201704	201710	201804	201810	201904	201910	0.99371696241175789	0.9	9597504856200503	1.0250500125490905	1.0118776204284357	1.0355676695956031	1.0518636731070559	1.048005897248699	1.0520242152600268	1.059463379699835	1.0733686046073769	1.0721194145150021	1.0806366475345652	1.0954824868340483	1.094335610463254	1.096789545990638	1.0975134016968917	1.1094797319917507	1.0979216012028197	1.0894752144266235	1.0817270564242436	1.0735818819430389	1.0775408368400485	1.0766097755350608	1.0811436825962184	1.0669902636607864	1.0547579043580277	1.0482132121569308	1.0348067412521076	1.0397585238123159	1.0272855614712697	1.0130306726409808	1.0018939823390318	1.019939931703177	1.0458942102472226	1.0794847814905715	1.0450582295598518	





201804	201810	201904	201910	202004	202010	202104	202106	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	1	3ヵ月移動前期比	201804	201810	20	1904	201910	202004	202010	202104	202106	1.0968455755431719	1.0705359471820106	1.1257467463494195	1.0989941820914315	1.1046041046914437	1.0903055180499484	1.0764950887178386	1.0799364031775629	1.0649515330489132	1.0890343768713175	1.0773547591287276	1.0759348599653544	1.050791387276174	1.0377610365898349	1.0563383144731009	1.0114272121184755	1.0528390563195045	1.0183932687886932	0.97597722214905536	1.0131693018559531	1.0657080049596062	1.0584954723478852	1.1274795932134107	0.96616919287447811	0.74111035703817663	0.98554874654709756	1.0518150201176486	1.0119630486834792	0.93502597609638327	0.88889715291588145	0.98884010219321306	0.88913370602471975	0.86446587484148996	0.86162256568725093	0.83340038124653115	0.94315359182116754	1.2210000000000001	1.032	0.89500000000000002	





2021年3月期	

4月	5月	6月	7月	8月	9月	10月	11月	12月	1月	2月	3月	0.74111035703817663	0.98554874654709756	1.0518150201176486	1.0119630486834792	0.93502597609638327	0.88889715291588145	0.98884010219321306	0.88913370602471975	0.86446587484148996	0.86162256568725093	0.83340038124653115	0.94315359182116754	2022年3月期	

4月	5月	6月	7月	8月	9月	10月	11月	12月	1月	2月	3月	1.2210000000000001	1.032	0.89500000000000002	









◎BS

																														実績2021 ジッセキ		実績2022 ジッセキ

																														M03		M06

										単位：百万円		2021年3月末 ネン ツキ マツ		構成比 コウセイ ヒ		2021年6月末 ネン ツキ マツ		構成比 コウセイ ヒ		増減額 ゾウゲン ガク

						流動資産 リュウドウ シサン						113,687		67.0%		102,694		64.5%		_xd83ddd3c10,993								【流動資産合計】		113,687		102,694

										現金及び預金 ゲンキン オヨ ヨキン		51,865				41,486				_xd83ddd3c10,379								＜現金及び預金＞		51,865		41,486

										商品 ショウヒン		42,218				44,821				2,603								商品 ショウヒン		42,218		44,821

						固定資産 コテイ シサン						56,050		33.0%		56,428		35.5%		378								【固定資産合計】		56,050		56,428

								有形固定資産 ユウケイ コテイ シサン				28,177				28,606				429								（有形固定資産合計）		28,177		28,606

								無形固定資産 ムケイ コテイ シサン				2,349				2,415				66								（無形固定資産合計）		2,349		2,415

								投資その他資産 トウシ タ シサン				25,524				25,406				_xd83ddd3c118								（投資その他の資産合計）		25,524		25,406

				資産合計 シサン ゴウケイ								169,738		-		159,122		-		_xd83ddd3c10,616								≪資産合計≫		169,738		159,122



						流動負債 リュウドウ フサイ						41,038		24.2%		32,689		20.5%		_xd83ddd3c8,349								【流動負債合計】		41,038		32,689

										買掛金 カイカケキン		15,108				10,954				_xd83ddd3c4,154								＜買掛金＞		15,108		10,954

										短期借入金 タンキ カリイレ キン		0				4,000				4,000								短期借入金 タンキ カリイレ キン				4,000

										1年以内返済予定の長期借入金 ネン イナイ ヘンサイ ヨテイ チョウキ カリイレ キン		5,012				5,325				313								＜1年内返済予定の長期借入金＞		5,012		5,325

						固定負債 コテイ フサイ						55,717		32.8%		53,937		33.9%		_xd83ddd3c1,780								【固定負債合計】		55,717		53,937

										長期借入金 チョウキ カリイレ キン		45,943				44,475				_xd83ddd3c1,468								＜長期借入金＞		45,943		44,475

				負債合計 フサイ ゴウケイ								96,755		57.0%		86,627		54.4%		_xd83ddd3c10,128								≪負債合計≫		96,755		86,627



										自己株式 ジコ カブシキ		0				0				0								自己株式

				純資産合計 ジュンシサン ゴウケイ								72,982		43.0%		72,495		45.6%		_xd83ddd3c487								≪純資産合計≫		72,982		72,495



				負債純資産合計 フサイ ジュンシサン ゴウケイ								169,738		-		159,122		-		_xd83ddd3c10,616								≪負債純資産合計≫		169,738		159,122







◎期初出店計画

										出店計画 シュッテン ケイカク

										店舗数 テンポ スウ		概要 ガイヨウ

								GEO		20店舗		移転・統合による出店のほか、既存店リニューアルにより、レンタル売場を圧縮、モバイル店舗を併設、リユース家電等の商材追加を進めます。



								2nd STREET(国内)		60店舗		2023年3月期 800店舗構想を継続します。



								2nd STREET(海外) カイガイ		24店舗		海外店舗網を拡張します。

												（北米14店、マレーシア3店、台湾7店）

								Luck Rack		10店舗		郊外ロードサイドに加えて、駅前立地の商業ビルへの出店も計画します。







◎店舗種別(英語）

								Reuse												Rental				Brand-new						アミューズメント施設 シセツ		Number of stores (As of 6/30/2021)

								Clothing and accessories		Luxury brand items		Furniture and home appliances		Game device and game software		Mobile and smart-phones		AV home appliances and PC		DVD and Blu-ray		BOOK
CD		Clothing and accessories		AV home appliances		Game device and game software

				
GEO
GEO mobile																												1,155

				
2nd STREET																												736

				
OKURA TOKYO
(Okura)						(watches and bags)																						16

				
Luck·Rack																												12
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4 Features and merits of reuse (2nd STREET) business
We provide 3 options for our buying method at more than 700 stores
nationwide
Consumers may choose to bring their goods directly to the stores
(“buying at stores”), request us to visit their homes to valuate large
furniture and home appliances (“buying by visit”), or pack their
goods and send it to us (“buying by pack-and-send”). We wish to
respond to the consumers’ needs by focusing on buying which is the
foundation of reuse business.

We handle a broad range of merchandise with a proven track
record for buying
We handle a broad range of merchandise from clothing,
furniture, home appliances, hobbies, and outdoor goods, and
we have been directly buying more than 70 million items
every year. We will enhance our buying precision by utilizing
our rich data.

We train our buyers
We have an internal “buyer certification system” for the purposes of
training our buyers who buy the merchandise and to further improve on
their buying skills. There are four levels to this certification depending
on the performance of tests in two divisions, the clothing and accessories
division and general division. We also continuously host internal
contests to promote the establishment of a system to support our opening
of many stores and valuate merchandise for buying, the number of which
is increasing each day.
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4 Features and merits of our media (GEO) business

GEO has more than 1,100 stores nationwide mainly through its directly managed stores. 
The inventory is centrally managed by the headquarters which ensures balanced buying 
and selling for entire GEO. In addition to GEO’s high share in rental, GEO maintains 
its high earning power through its unique style of store operation of handling unused 
and used game merchandise, and its thorough low cost operation.

■Nation-wide stores:
GEO 1,155 stores
(Directly-managed stores) 1,009 stores
(Distributors) 100 stores
(Franchise stores) 46 stores

(As of June 30, 2021)

Self-checkout terminals)
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4 Others

We shall transfer “things” from where it became unnecessary to where it is necessary.
Through various recycling-oriented business, we will reduce generation of wastes and 
contribute to “Responsible Consumption and Production,” i.e., SDG 12. 

Contribution to SDGs through business growth
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4 Others

Contribution to SDGs by energy efficiency
We completed installing LED lighting in nearly 1,600 stores. This 
means that over 90% of our stores are reducing CO2 emission by 
installing LED lighting.
We introduced tablets at cash registers of each store to go 
paperless by reducing purchase slips. This promotes energy 
efficiency and operational efficiency. 

We won the best award for the“6th Inclusive Company Award”

We won the “Best Award” in the large company division for the 
“6th Inclusive Company Award” hosted by the Japan White Spread 
Association. On a division base, we won in the “Flexible Working 
Style Division” in 2021. We were awarded for three consecutive 
years, “Diversity & Inclusion Division” in 2019, and “Work and 
Life Balance Division” in 2020. We hope that our awards will win 
the confidence of stakeholders, improve our corporate value, and 
support continuous development of the company.



Appendix
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5 Income statement

2021/3 2022/3

(Millions of yen)

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
Results Results Results Results Results Results Results Results

Net sales 82,860 75,718 84,817 84,961 76,088
(Change from the same period 
of the previous year) 129.6% 102.1% 101.0% 102.3% 91.8%

Gross profit 33,230 30,286 31,428 30,278 31,011
(Change from the same period 
of the previous year) 111.8% 100.2% 98.7% 94.6% 93.3%

(Gross profit ratio) 40.1% 40.0% 37.1% 35.6% 40.8%

SG&A 29,673 30,219 30,594 30,424 29,855
(Change from the same period 
of the previous year) 109.4% 106.9% 104.3% 104.6% 100.6%

Operating profit 3,557 66 834 (145) 1,155
(Change from the same period 
of the previous year) 136.7% 3.4% 33.1% ― 32.5%
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5 Market trends (reuse)

(Reference: Reuse Business Journal “Secondhand Market Databook 2020”)

(Billions 
of yen)
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5 Market trends (rental)

単位：百万円

(出典:経済産業省 特定サービス産業動態統計調査)
*特定サービス産業動向調査をもとに当社推計
*宅配レンタル・コミックレンタルは含まれておりません。

(Millions of yen)

Change in market and share for music and video rental in Japan

(Millions of yen)
(Reference: Ministry of Economy, Trade and Industry’s Specific 
Service Industry Statistics)
*Our assumption based on Specific Service Industry Statistics
*Excludes rental by delivery and comic rental.



Notice concerning forward-looking statements

All indications made in this document concerning forecasts of performance, policies,
management strategies, targets, plans, understanding and assessment of facts, as well as
outlook on performance and dividends with respect to the Group, excluding historical
facts, only reflect our current expectations, predictions, plans, understanding, assessments
and others based on information available to the Group. These indications, facts or
preconditions (assumptions) by their nature may be inaccurate from an objective
perspective and they are exposed to potential risks of being affected by changes in
general business environment, weather, economic trends, consumer trends, and consumer
preferences. Therefore, no guarantee is made that the indications in this document will be
realized in the future as projected.

Contact information

Corporate philosophy: To offer joy to your everyday life
GEO Holdings Corporation
Accounting and Finance Department
TEL : 052-350-5711
Email : info@geonet.co.jp
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