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Q1 FY2022
Financial Results Highlights



Q1 FY2022 Financial Results

Q1 FY2022 consolidated financial results

Revenue 1 ,393million JPY YoY +3.6%
Operqﬁng prOf" 486million JPY YoY _8.7%

Both revenue and operating profit remained steady.

Cloud Solutions (CS)

Revenue 797 viionsy  vor+7.6% Revenue 595 iy vor —1.4%

Operating profit 338mil|ion w  vov—3.8% Operating profit | 36 milion sy Yoy —23.7%
Both revenue and operating profit remained Revenue were moderately worse than plan due to
steady. a decrease in advertising projects. This was due to

delays in new acquisition and the issuance of Quasi-
State of Emergency. Operating income is
performing well due to reduce in expected costs by
improved efficiency of large-scale projects.

© oRo co.,ltd.



Trends in sales
Recorded 1,393 million yen, up 3.6% year-on-year
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*Was not audited by KPMG AZSA LLC, prior to and in the fiscal year ended March 31, 2014
*Following the change in accounting policy in fiscal 2018, net sales for Digital Transformation Business (previously Communication Design Business) are
shown on a net basis from the fiscal year ended December 31, 2017, instead of a gross basis used previously.
@ oRo co.,Itd. *Starting from the fiscal year ended December 31, 2021, the Company has adapted International Financial Reporting Standards (IFRS) instead of 5
Japanese GAAP.
Accordingly, revenue for the fiscal year ended December 31, 2020 indicates the amount after retrospective application of the change.



Trends in quarterly sales

(in millions of yen )
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*Starting from the fiscal year ended December 31, 2021, the Company has adapted International Financial Reporting Standards (IFRS) instead of
Japanese GAAP.

© oRo co.,Itd. Accordingly, revenue for the fiscal year ended December 31, 2020 indicates the amount after retrospective application of the change. 6
*The values for each quarter of FY 2020 and 2Q~4Q of FY 2021 was not audited by KPMG AZSA LLC.



Breakdown of sales by customer segment

Cloud Solutions

GAAP &=
“SESE =145 . maintenance fee, and Saa$ and other monthly service fees

(in millions of yen ) . New customers

4Q 1@ 2@ 3@ 4Q
FY2018 FY2019

12 2@ 3@ 4Q 1@ 2@ 3Q 4Q 1Q
FY2020 FY2021 FY2022

New license ERP installation : ZAC license fee Other products, etc.
1,000 ( ) p
! purchases consultation |
: ZAC ERP installation consultation, Reforma PSA
. Existing customers (one-off) | customization
700 ( . Additional license One-off orders from ) |
existing customers :
Existing customers (recurring) |
so0 :
Reforma PSA |
700 |
600 |
500 |
400 ‘ )
300 |
200 :
2930
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*Starting from the fiscal year ended December 31, 2021, the Company has adapted International Financial Reporting Standards (IFRS) instead of

©oRo co.,ltd.  Jopanese GAAP. 7
Accordingly, revenue for the fiscal year ended December 31, 2020 indicates the amount after retrospective application of the change.
*The values for each quarter of FY 2020 and 2Q~4Q of FY 2021 was not audited by KPMG AZSA LLC.



Breakdown of sales by business segment
Cloud Solutions

Japan GAAP ~FY2019 IFRS FY2020~

ZAC license fee Sales of software license 1)

Sales from licensing at the start of

an agreement

Maintenance of systems(x2),
Maintenance fee, and provision of cloud

No[o RN [i[e M TR I\  environment(x2) and monthly

service fees service on SaaS agreement, with
regard to "ZAC*

Sales from installation support and
sales from additional development
required at the time of
installation(x2)

Sqles ligelag Iice.nsing ogcomponied IAC Installation support service related

with changes in functionality and ERP installation to "ZAC" and additional

th ber of . i i
Existing & NEMDELOTESE Additional installation consultation, Vel (el Al

mny of installation
support and customization

Customers development

(one-off) Sales from installation support
accompanied with changes in
management policies and functionality,
and sales from additional development

v

Provision of monthly license for

Providing system maintenancex2), Reforma PSA "Reforma PSA”

provision cloud
Environmentx2), and sales from monthly
licensing of SaaS agreement

Existing
Customers
(recurring)

Net sales of other
companies’
products, etc.

Reforma Sales from monthly license fees for > Other products, etc.
PSA Reforma PSA

Sales as an agent of software
developed by other vendors

X1 : Software license fees arising from one-time purchase contracts are allocated and recognized as revenue over 30 months. 8
X2 1 Only in the case of no-refurns purchase agreements.



ZAC Contract liabilities (license)
Cloud Solutions

1,519

1,420

1.374
1,337 1,320 1,328

1.220 1,243 1,224

FY2020 FY2021 FY2022

New contracts are being awarded steadily, and furthermore, the contract unit price per
company is on an upward trend, resulting in the contract liabilities for licenses is increasing

steadily.
Contract liabilities are the balance of contracts for which consideration has already been

received and for which will be recognized as revenue in the following quarter or later.

© oRo co,,ltd. *The values for each quarter of FY 2020 and 2Q~4Q of FY 2021 was not audited by KPMG AZSA LLC.



Trend in the numbers of "ZAC" and "ZAC Enterprise"” active licenses
Cloud Solutions

The number of active licenses have been increasing steadily backed by acquisition of new
customers and expansion of fransactions with existing customers.

247

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
FY2017 FY2018 FY2019 FY2020 FY2021 FY2022

© oRo co.,ltd. *Number of active licenses =Cumulative number of licenses sold — Cumulative number of licenses terminated



Monthly Churn Rate, Changes in the Number of Contracts and Churns
Cloud Solutions

il Churnrate(ZAC) h
---A-- Churn rate (Reforma PSA)
‘ ...................... ‘AA ....................... ‘ ..............
........ Ao

AA ....................... A
B ooeerrrrrnnnnnnnnnns Pooooeeerrrnnnnnnnenens TR Pllooooooeermnnnnnnnnnnns L P E JWeovreereereseanneees E PO u
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q '

FY2020 FY2021 FY2022

* The monthly churn rate of ZAC has remained stably low. New services to further reduce the churn rate are underway,
centered on the service planning staff and health score staff.
- The monthly churn rate of Reforma PSA is declining due to strengthened follow-up measures of the customer success team.

[zAC]

QI FY2020  Q2FY2020  Q3FY2020  Q4FY2020 QI FY2021  Q2FY2021 Q3 FY2021  Q4FY2021 QI FY2022
Number of 22 19 14 34 17 6 21 19 21
Contracts
Number of 4 7 5 1 5 8 7 5 1
Churns
[Reforma PSA]

QIFY2020  Q2FY2020  Q3FY2020  Q4FY2020 QI FY2021  Q2FY2021 Q3 FY2021  Q4FY2021 QI FY2022
Number of 23 18 1 25 10 13 15 10 13
Contracts
Number of 10 10 10 4 6 6 2 7 9
Churns

*Monthly churn rate: churn rate calculated by moving average of monthly churn customers / customers at beginning of the month for the last 12 months



Initiatives to improve branding and recognition
Cloud Solutions

“ * Product creation / advertisement planning to strengthen exposure from 2Q onward

+ Product creation / advertisement planning continuously to strengthen exposure
from 2Q onward

2Q

~ * Planned to boost brand exposure through brand advertising and to place advertorials, etc.

4Q

 Evaluate the effectiveness of initiatives to boost brand advertising since 1Q, as well as
consider and implement additional initiatives

Advertising Expenses (CS)

[Summary]

- Advertising expenses in 1Q remained
almost as planned.

- From 2Q onward, the advertising
expenditures are scheduled to increase to
raise brand awareness. Advetorial
placements and promotions are planned.

1Q 2Q 3Q 4Q 1Q
FY2021 FY2022

© oRo co.,ltd.



Breakdown of sales by type of operations
Digital Transformation

(in millions of yen )

800

Japan GAAP ¢=
. Marketing / promotion

= IFRS

System/website integration, etc.

700 . Operation support / operation office

. Overseas

600

500 76 172 176
163 167

400 160
110

I 172
178 110
166 299
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300 e 226
161 167
130
200
264
100 174 204 207 M
0
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q

FY2019 FY2020 FY2021 FY2022

© oRo co..ltd *Starting from the fiscal year ended December 31, 2021, the Company has adapted International Financial Reporting Standards (IFRS) instead of
i Japanese GAAP. Accordingly, revenue for the fiscal year ended December 31, 2020 indicates the amount after retrospective application of the change. 1 3
*The values for each quarter of FY 2020 and 2Q~4Q of FY 2021 was not audited by KPMG AZSA LLC.



Composition of sales by type of operations
Digital Transformation

Japan GAAP ~FY2019 IFRS FY2020~

Sales from promotion ' . , .

. o Planning of customer's marketing and
planning, advertising ) .
creative production, promotion, placement of advertisements,
research and other fees and research

Sales from update,
maintenance, etc. of —

N S Construction and renewal of websites, and

and contracted development contracted development and maintenance
as a system integrator of systems as a system integrator, efc.
(including sales from Semrush) (including sales from Semrush)

Operation
support,
Operation office

Sales from operation,
update, etc. of websites

@] oI=Tleli o] B{I[ele]els 8  Operation, updating and other services on
Operation office welbsites

Overseas Sales from oversedas business
locations

*Upon the adoption of IFRS, sales from overseas business locations that were previously reported in a separate segment "Overseas" have been
allocated to the above three segments based on the nature of their services.

14



Overseas Sales
Digital Transformation

(in millions of yen )

1Q 2@ 3Q 4Q 1Q 2@ 3Q 4Q 1Q
FY2020 FY2021 FY2022

1Q 2@ 3@ 4Q
FY2019

Japan GAAP = | = |FRS
300 ; 1Q
i . Cumulative total of 1Q~2Q
E . Cumulative total of 1Q~3Q
250 i . Cumulative total of 1Q~4Q
200 i
150 i
100 !
50 i

© oRo co..ltd *Starting from the fiscal year ended December 31, 2021, the Company has adapted International Financial Reporting Standards (IFRS) instead of
e Japanese GAAP. Accordingly, revenue for the fiscal year ended December 31, 2020 indicates the amount after retrospective application of the change. 1 5
*The values for each quarter of FY 2020 and 2Q~4Q of FY 2021 was not audited by KPMG AZSA LLC.



Progress against full-year forecasts

f:::-zy?:gr Q;:S‘YUZI?S‘ZZ Rates of progress

forecasts
Revenue 6,180 1,393 22.59
Cloud Solutions 3,530 797 22.6 %
Digital Transformation 2,650 595 22.5%
Operating profit 2,050 486 23.7 «
Cloud Solutions 1,550 338 21.9%
Digital Transformation 500 136 27.2 %
Profit before tax 2,050 504 24.6
Profit 1 ,435 348 24.3

*Includes 11 million of other income {loss) not attributable to reportable segments.

© oRo co.,ltd.



Profit and loss statement (YoY)

Q1 FY2021
(Composition ratio)
Revenue 1,345 [100.0%]
Cost of sales 465 (34.6%]
Gross profit 880 [65.4%]

Selling, general and

administrative 326 [24.3%)]
expenses
Operating profit 532 139.6%
Profit before tax 542 (403

Profit 363 [27.0%]

© oRo co.,ltd.

Q1 FY2022
(Composition ratio)

| ,393 [100.0%]

497 35.7%]

895 (54.3%)

409 [29.4%]

486 [34.9%]
504 [36.2%]

348 25.0%;

Difference

47

32

15
83

(46)
(37)

(14)

Main factors

Increases in salaries etc. due
to the number of technical
professional employees

Increases in salaries etc. due
to the number of sales
employees; increase in
advertising expenses;
Increase in recruiting
expenses



Fluctuation factor of operating profit (YoY)

Main factors
SG&A

expenses 1‘Increase in revenue 47
483
Revenue Cloud Solutions 56
9
™1 [I— Digital Transformation (8)
—
Other
R&D
Increases in salaries etc. due to the number 17
of technical professional employees
Increase/decrease in other cost of sales 15
JyIncrease in SG&A 83
Increases in salaries etc. due to the number
of sales employees; increase in advertising 32
expenses; Increase in recruiting expenses
Increase In advertising expenses 17
Increase in recruiting expenses due to 12
strengthened recruiting
Increase/decrease in other SG&A 21
“PDecrease in R&D (11)
Q1 FY2021 Q1 FY2022
Operating profit Operating profit 'I‘O’rher Q

© oRo co.,ltd.



Statement of financial position(vs. end of previous fiscal year)

Current assets

Non-Current
Assets

Property, plant
and equipment

Intangible assets

Other

Total assets

As of Dec
31, 2021

7,736
1,611
913

45

652

9.347

As of March
31, 2022

7,549
1,502
865

53

583

9,052

[ Major components of current liabilities ]

Income tax payable

Trade and other
payable

© oRo co.,ltd.

As of Dec 31,

2021

Difference

(186)
(108)
(47)

7

(68)

(295)

As of March 31,

2022

Total liabilities

Non-current
liabilities

Total equity

Equity atiributable
to owners of the
parent

Non-controlling
interests

Total liabilities and
equity

Difference

As of Dec
31, 2021

(0)
9.347

As of March
31, 2022

Difference

(295)

The increase in contract liabilities
is primarily due to the acquisition
of ZAC conftracts.



News Release
Cloud Solutions / Digital Transformation

Dec 20, 2021: Expanded the output function of Reforma PSA — Cumulative number of its
corporate users exceeded 350

Feb 17, 2022: Upgraded the version of Reforma PSA

We provide advertising solutions for corporate clients who market goods and services for which advertising is difficult to reach
large audience, such as automobile manufacturers, house builders, real estate companies, high-end apparel makers, and
furniture makers, etc.

March 146: Announced that 92% of the customers of ZAC were selected as recipients of the
“subsidies for infroduction of IT” for the fiscal year 2021.

Utilizing Oro’s know-how of CRO (Conversion Rate Optimization) and Toppan’s technologies of customer data management and
operations, we provide end-to-end services driven by data management and analysis, which include digital media planning,
Ul/UX designing, content development, and design creation.

April 4: Received “Assurance Reports on Controls at a Third Party Service Organization
(SOC 1 reports)” for “ZAC"” and “ZAC Enterprise.”

April 7: Semrush’s user accounts in Japan exceeded 10,000

April 20: Started Semrush’s owned media “Semrush Japan Blog” for Japanese audience

© oRo co.,ltd.



Business Segment Topics



Business overview

Cloud Solutions (CS)

Development and delivery of

A — Reformg

Support for operation and management with
cloud-based ERP

N Improving operational efficiency
B mproving project management level

B Supporting appropriate management decision-

making based on managerial accounting

Digital Transformation (DX)

Planning of digital strategies, digitalization support, creative

Digital-based corporate business activities support

I Planning digital strategies for business activities

| Promoting digitalization of marketing activities

I Accelerating global business expansion

© oRo co.,ltd.
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Cloud ERP “ZAC”, Cloud PSA "Reforma PSA”

Cloud Solutions

Cloud-based integrated mission critical systems centered on management of income
and expenditure for each transaction/project, supporting business processing and
information sharing within a corporate group.

@ — REeforma
ZAC

Cloud ERP "ZAC” Cloud PSA “Reforma PSA”
B Targeting small- to middle sized companies B Targeting start-ups/venture firms with up to 50
with 50 to 300 employees employees
B Numerous general-purpose parameters to [ ] Providing only a selected set of essential
match client needs/resolve client problems functions of ZAC
B Providing end-to-end supports by consultants B Allowing customers to use the service at low cost
' given no upfront fees (only monthly subscription

from installation to operation
fees)

© oRo co.,ltd.




Overview of cloud ERP "ZAC" - functions

Cloud Solutions

Groupware Core Business Process (Project Management) Managerial
Sales Operation

Scheduler

CRM

Document
management

Internal Control

Project

Project

Budget Planning > Cost Management

Sales
Management

Purchase
Management

Time
Management

Expense

Control

Application
for Approval

Evidence/Log
Management

Authorization
Workflow

Access
Control

© oRo co.,ltd.

Database - Integrated management

Accounting

Sales Forecast Report

>

Productivity Report

Accounting
(Data Linkage)

Journalizing  Accounting
Software
Firm Banking Online
Banking
Attendance Payroll
— Service



Industry-specific ERP

Cloud Solutions

LAC's customer base consists primarily of IT services and advertising businesses.

(As of March 31, 2022)

Advertising/PR/content production

KEIKYU AD
ENTERPRISE bt A -» .

- S.A.P.
NISSEN

§|

Other services

1@
AD

TOKYO AD AGENCY

st IR NN\-M-2 @R T VLR &

SHIZUTETSU AD. PARTNERS

Consulti
profess

Software/system development, and IT services

JALINFOTEC () o irmzrsyaTs  UEL

Corporation

: ,: A= KSK ”ﬁﬁiﬁ'—} ; SynergyMarketing

Consulting/professional services

o GrantThornton = An instinct for growth™ KRI U-EYES

AR AREEEEEA design
Other services

\\ = A e =
YIMC QR TN\ Zevamm
© oRo co.,ltd. Academic Solutions 26
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Industry-specific integrated ERP

Cloud Solutions

ERP systems can be classified broadly into single-function general-purpose systems, which may be used

irespective of which industries customers belong to; and

systems, which have

combined a variety of industry-specific functions especially for IT service, advertising and consulting industries,

addressing every need and issue unique to each of these industries.

MA/CRM

Sales/
purchases

Attendance/
working hours

Expense
settlement

© oRo co.,ltd.

Overseas
MA tool

Overseas
SFA tool

Domestic sales
management
system

Domestic
attendance
management system

Overseas expense
seftlement system

Overseas
Bl tool

Positioning Map by Industry/Business Domain

Domestic
CRM tool

Domestic
SFA tool

Domestic purchase
management
system

Domestic working hour
management
system

Domestic expense
settlement system

Domestic
Bl tool

Secondary
industries

Overseas
ERP

ISRy Quaternary
industries industries
Domestic c
ERP Z
Overseas / \
ERP
P —
i
Qe/ror _—

Quinary
industries

Vertically integrated system
capable of outputting a
management report
combining the pieces of
data spanning across
multiple operational
domains

Example: P/L by project,
profit/loss by the type of
service or client, sales/profit
forecasts by segment
(forecast analysis)

27



Advantages of cloud-based systems in functional scalability
Cloud Solutions

Parameter design allowing for sustainable growth of systems

Build optimal systems for each customer by
combining required functions without
developing additional

Add to new functions
catering to each customer’s
needs on a permanent basis

.« Company W
A

Company
B

Multiple added functions Company
.o C

Advantages of industry-specific parameter design

POINT1 Has developed numerous industry-specific parameters since the launch of ZAC in 2006, whereby matching client

Zo]l\IvA Able to shorten lead time to implementation, and reduce development costs.

needs and resolving client problems without developing additional parameters.

Example of functional enhancement @
Function to manage man hours corresponding to orders placed in-house for each of confract production/development project.
Example of functional enhancement @

Function to provisionally record purchase before receiving an invoice to cater for the client needs in the
advertising/event/creative business sectors.



Size of target market in Japan and medium-term goal for ZAC/Reforma PSA
Cloud Solutions

Aiming to expand the market share of ZAC / Reforma PSA on a cumulative basis to 3,000 companies

out of approx. 44,000 target companies in Japan by 2030

Cumulative total numbers of companies that
have introduced our ZAC / Reforma PSA,

ERP Positioning Map by Industry/Target Customers Size and the goal for 2026
(companies) 1 ,500
1,500
Category of large- S
size enterprises
i . Mid-size enterprises
ZAC Enterprise H class 1.183
: Ll Number of target customers: approx. 1, 000 1,068
- Mid-size enterprises
M class 1,000
| : 908
ZAC Mid-size enterprises
L class 765
Number of target customers:
approx. 11, 000
Category of mid- 633
size enterprises
500
Reforma
Number of target customers: approx. 32, 000 En?;ﬁiﬁg of Sales
businesses/SOHO launch
100
Secondary industries Tertiary industries Quaternary industries Quinary industries . &
Manufacturing/ Distrioution/retailing/ Advertising/ Al/loT/robotics 0
construction wholesale consulting/IT 2006 2010 e 2017 2018 2019 2020 2021 -+ 2026

Target: 1,500 companies by 2026, 3,000
companies by 2030

Clients in Japan (44,000 companies) consist mostly of the companies with roughly 1 fo 2,000 employees in the target industries for ZAC / Reforma PSA, including IT, advertising and
consulting industries. Since FY2021, we have worked out numbers using data exfracted from the database of FORCAS (Uzabase), not the database of Teikoku Databank used until
FY2020, to raise the accuracy of numbers as to target industries.

The numbers above represent the cumulative numbers of companies that have infroduced ZAC/Reforma PSA solutions, which are the sum of the cumulative total numbers of
licenses sold and the cumulative fotal number of licenses terminated.

Also, the numbers in the graph above represent the cumulative total numbers of companies that infroduced ZAC and/or Reforma PSA solutions.

© oRo co.,ltd. 29



Initiatives for FY2022

Cloud Solutions

Additional investment in Continuous investment in enhancing

advertising and publicity development capability

« Promoting seminars and online

advertising, etc. to acquire new « User-friendly Ul/UX
leads

- New investment in branding « Multilingual/multicurrency solutions
initiatives, such as placing « New functions

advertorials and implementing
video advertising

We have embarked on a full-scale We will continue to invest in development
investment in advertising and publicity since with the goal to expand overseas by 2026.
fiscal 2022 with the aim to enhance the

brand recognition and equity.

© oRo co.,ltd.
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Support large companies with digital marketing
Digital Transformation

Achieve excellence in integrity, speed, and cost performance by providing end-to-end services, from

designing of strategies to operation.

Enhance services that support the shift to digitalization based on data analysis, in which Oro boasts strengths.

h— Identify issues
hY \

Implement the strategies

) and plans and measure . Operate
/
/ effects / conduct analyses /

Marketing / promotion Operational support

Plan and promote promotions

Develop strategies /
propose plans

Plan and promote a Provide managed
marketing strategy Plan and promote direct response services on an ongoing
marketing basis including constantly

Plan and promote ezl managing large websites

odver’rising and PR Plan and promote relationship
s’rro’regies marketing campaigns

Measure the effects of data-driven
campaigns and identify areas of
improvement

System and website integration

- Support the development of marketing systems and platforms
- Support the building of campaign platforms such as a content management system
and e-commerce website

- Plan and implement a marketing strategy for overseas markets with the same quality
o as that for the Japanese market ) o )
AEELELE - Provide one-stop support for marketing activities in overseas markets in the same way
as the Japanese market

© oRo co.,ltd.

Distribute foreign-

made tools as an
agency

Import, localize, and
distribute foreign-made
tools including Semrush
as an agency, and
deliver customer
success

32



Semrush
Digital Transformation *A marketing tool developed and provided by US-based Semrush Inc.

@ SE M RUSH All-in-one competitive analysis tool that enables competitive research

and analysis in SEO, ads, and social media

Semrush
2018.— 2019 2020 2021 2022
12 The World's Largest Digital
Semrush In March, SEMrush Revenue is .
As a qenerdl moved info the Holdings, Inc. went expected to Mquehng Tool
ogen%:y in Japan black on a public on the NY almost double (10 million Registered Account in the world)
we started offerinlg ggg;fg)ly basisin  NASDAQ exchange YOY 3 As of April 2022
Semrush Semrush became 2022.04
profitable in FY2021 . e
oot 10,000 Monthly Subscription
21.10 .
7,000 Business Model
2021.07
5,000
2021.01
2020.09 3'000 Get ourselves ready for expanding
2,000 a range of foreign-made tools next
ﬁg:‘r?boeqr of accounts sl TO SemrUSh
registered in Japan 1 '000
600 pu I

© oRo co.,ltd. 33



Strengthen sales forces at overseas business locations
Digital Transformation

Reinforcement of operating structure to prepare for the recovery of economic activity
to pre-COVID-19 crisis levels

Advertising and promotion in ASEAN and

Inbound demand to be back on track as
Greater China

COVID-19 infections begin to seitle down

© oRo co.,ltd.



Initiatives for FY2022

Digital Transformation

Developing giant customers

Strengthening PR and hiring

« Developing third and fourth new
clients, besides two maijor clients
that are currently the main pillars of
revenue for the company

We will aim to develop giant customers by
strengthening relationships with major
advertising agencies, cooperating with other
companies, and increasing sales from our
existing customers.

© oRo co.,ltd.

» Strengthening PR for branding
* Increasing sales representatives
and advertising planners

To expand sales, we willimplement PR to
leverage the brand recognition, and strengthen
human resources.

35



Initiatives starting in 2021
New business/overseas business

SaaS management platform "dxeco”

« A platform that detects SaaS in an enterprise and provides the visibility of cost
performance to facilitate cost reduction/optimization

« currently available for free trial (As of March 2022)

Overseas business

Cross-border EC support for companies opening
stores on overseas EC platforms

« Started cross-border EC support service using the EC platform “Lazada™ in 2021 for Japanese
companies aiming to expand sales channels to Southeast Asia. Numbers of inquiries and
branch stores are increasing

« Started an EC support service to the Southeast Asian EC mall “Shopee”

© oRo co.,ltd.
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Company profile

Compan
pany oRo co., Itd.
name
Listed .
Tokyo Stock Exchange Prime Market (Code : 3983)
Exchange

Representative  CEO Atsushi Kawata

Foundation January 20,1999

Head Office Meguro Suda Building, 3-9-1 Meguro, Meguro-ku, Tokyo 153-0063

Capital 1,193 million yen
Business Cloud Solutions (CS)
Portfolio - Development and sales of cloud-based ERP 'ZAC'’

Digital Transformation (DX)
- Support for corporate marketing activities

Employees Non-consolidated 253 / Consolidated 441 (as of end of December 31, 2021)

Branch Nishinihon Branch, Hokkaido Branch, Fukuoka Branch

Group oRo Miyazaki Co., Ltd. oRo code MOC Co., Ltd. oRo TECHNOLOGY Co., Ltd. (DALIAN,
Company SHANGHAI) DALIAN oRo ADVERTISING Co., Ltd. oRo TAIWAN Co., Ltd.

oRo Malaysia Sdn. Bhd. oRo Vietnam Co., Ltd. oRo (Thailand) Co., Ltd.

© oRo co.,ltd.



Organizational structure

Organizational structure designed to drive creation of solutions through

"Technology x Creative"

Split between manufacturing and
sales personnel

Consolidated

441

Non-
consolidated

253

(As of end of Dec 2021)
© oRo co.,ltd.

Breakdown by job type (non-consolidated)

Technical
profession
65%

Qorporate

Engineer
: 25%
Planning/sales
personnel

29% Designer
4%

Other professionals
(incl. SE, PM, consultants)
36%

(As of end of Dec 2021)
39



Corporate philosophy

With the commitment of all employees in creating what they can proudly present to the world
(hamely our organization with its products, and services),
ORO’s goal is to continue to deliver more happiness and joy fo more people
(coworkers, families, business partners, shareholders and society),

and lead all our employees fo self-fulfillment through our efforts to achieve this goal.

© oRo co.,ltd.



History

1999
2004
2006
2006
2007

2008
2010

2012

2013
2014
2016

2017
2018

2019
2022

Establishment of oRo Co., Ltd

Launched website management and maintenance operations

Acquired the Information Security Management Systems (ISMS) certification
Developed and launch sales of ZAC Enterprise, an SaaS-compliant ERP package

Acquired certification to use the Privacy Mark
Opened the Osaka branch (currently, the Nishinihon branch office)
Opened the Hokkaido branch office

Established the Chinese local corporation oRo TECHNOLOGY (DALIAN) CO., LTD. (currently, a consolidated subsidiary)
Acquired the Environmental Management Systems (EMS) certification

Opened the Miyazaki Support Center

Opened the Chubu branch office

Established the Malaysian local corporation ORO Malaysia Sdn. Bhd. (currently, a consolidated subsidiary)
Established the Viethamese local corporation ORO Vietham Co., Ltd. (currently, a consolidated subsidiary)
Established the Thai local corporation ORO (Thailand) Co., Ltd. (currently, a consolidated subsidiary)

Established the Taiwanese local corporation ORO TAIWAN CO., LTD. (currently, a consolidated subsidiary)
Established the Chinese local corporation DALIAN oRo ADVERTISING CO., LTD. (currently, a consolidated subsidiary)
Established oRo Miyazaki Co., Ltd. (currently, a consolidated subsidiary)

Listed on the TSE Mothers Section

Listing upgraded to the TSE 1st Section

oRo Digital Asia Pte. Ltd. (formerly Crossfinity Digital Asia Pte. Ltd.) becomes a subsidiary

oRo Digital Asia Sdn. Bhd. (formerly Crossfinity Digital Asia Sdn. Bhd.) becomes a subsidiary

Opening of the Fukuoka branch

Established oRo code MOC Co., Ltd. (currently, a consolidated subsidiar20y)

Transition to TSE Prime Market

© oRo co.,ltd.



Atitention on handling this material

This presentation material contains the projections for the Company as well as its forward-
looking plans and business goals. These statements are based on current assumptions
regarding potential future events and developments, and we provide no guarantee that
these assumptions are correct. Actual financial results could potentially differ significantly
from what is shown in this presentation material due to various factors.

Financial data stated in this presentation material are shown according to Japanese
generally accepted accounting principles unless specified otherwise.

The Company will not necessarily revise previously-issued releases on its future outlook
regardless of the occurrence of future events unless it is required to do so by disclosure rules.

Information on firms other than the Company is generally based on publicly-known
information.

The Company holds any and all rights to any part of this presentation material. Reproducing

or fransferring any part of the document, either electronically or mechanically, without
permission regardless of the purpose is prohibited.

© oRo co.,ltd.






