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Financial Results for the 1H of FY2022 (VS.

Initial Plan and YoY)

(¥billion)
FY2022 1H FY2022 1H VS, FY2021 1H oy
Results Initial Plan Initial Plan Results

Net Sales 259.9 252.0 +3.1% 222.6 +16.7%

Operating Profit 50.4 39.0 +29.2% 34.5 +46.0%

s ( Rano) ..................................................... (194%) (155%) B | ( 155%)

Ordinary Profit 70.9 36.0 +97.0% 37.8 +87.3%

e ( Rauo) ..................................................... (273%) (143%) B | ( 170%)

Net Profit 52.1 32.0 +62.9% 30.8 +69.2%

. ( Rauo) ..................................................... (201%) (127%) | R ( 138%)

EBITDA /5.2 65.7 +14.5% 53.4 +40.8%

...................... ( Rauo) ..................................................... (290%) (261%) | ( 240%)
Average Exchange Rate (¥/US$)  (¥133.46) (¥116.06) (¥110.18)
End of Term Rate (¥/US$) (¥144.81) (¥115.00) (¥111.92)

© ROHM Co., Ltd.



FY2022 1H Sales Trend by Market Segments (YoY)

(¥billion)
1H Sales Automotive Industrial
125.0 101.5 +21.9% +20.7%
: 100.0
100.0 83.3 .
0 75.0 75.0
+16.7% c00 0.0 - 43.8
X222 0l H220 0 || © E .
FY2022 1H 0.0 FY2021 FY2022 0.0 FY2021 ‘
®Body +2.0 oFA +1.3
®Power train +0.8 ®Energy +2.6
O ADAS +1.1 ®Home building +0.9
oxEV +7.6 oOthers +2.8
®Others +2.1
Cconsumer Communication
0 - 0 + 0
100.0 +6.1% 100.0 4.5% 100.0 28.1%
75.0 63.3 75.0 75.0
50.0 50.0 50.0 30.1 38.6
s
0.0 FY2021 0.0 FY2021 FY2022 00 FY2021
oAV +0.0 % eSmart phone & Mobile -0.7 ePC & Server +4.7
eHome appliance +2'1 — ®Base station & Infrastructure +0.1 ePOS +1.1
eOthers PP +1.5 ®Wired communication +0.9 eOA 27

* Market Segment: Calculated by most recent segment
© ROHM Co., Ltd. P.4



FY2022 1H Sales Trend by Customer Nationality (YoY)

¥222.6billion

¥259 Oviliion

1H Sales
e WEECETETE +16.7%
1H YoY . B
- 0
Europe  +32.9% China +21.6% Japan +9.6%
50.0 50.0 150 144.7
34.0 132.0 USA +409%
e 27.9
19. 25.0 125.0
- -
FY2021 FY2022 0L FY2022 1000
* Automotive: +3.6 * Automotive: +5.5
« Industrial: +1.0 e Industrial: +0.5 FY2021 FY2022
» Consumer: +0.1 « Consumer:  +1.0 75.0 ive:
 Communication: +0.0 « Communication: -1.5 . Automptlve. +2.4
. C&S: +0.1 « C&S: 6 * Industrial: +0.8
e Consumer: +2.2
« Communication: +0.8
Taiwan +209% c00 Korea +92% 50.0 .« C&S: +3.4
25.0 e 250 25.0
12.9 : 9.4 10.3
0.0 0.0 - - 0.0 * Calculated Sales of Customers by Nationality
: FY2021 FY2022 : FY2021 FY2022 FY2021 FY2022 (¥billion)
» Automotive: +0.3 » Automotive: +0.8 * Automotive: +5.4 * Market Segment : Calculated by most recent segment
« Industrial: +0.3 « Industrial: +0.3 * Industrial: +4.5
« Consumer: +0.8 « Consumer: -0.1 ° Consume_r: ) -0.5
« Communication: +0.3 « Communication: -0.3 « Communication: +0.1
* C&S: +1.1 * C&S: +0.1 « C&S: +3.2 © ROHM Co., Ltd. P.5



FY2022 1H Changes in Operating Profit (YoY)

wa73 11 25

Effect from material costs (¥billion)
and inventories +1.1

Organic
increase

B 504

Fixed costs increase -22.5

Oraani (Forex impact) -6.5
rganic L )
34 _ 5 o Crease [Organic increase] 16.0
Sales increase +37.3 ['\B/Ireal;dotwr_\] .
(Forex impact) +30.2 anutac ”“”9 costs
. Labor costs increase  -3.5
[Organic increase] +7.1 o
Depreciation increase -3.5
Expenses increase -8.5
(Breakdown by Market) -SG&A
Automgtive +18.2 R&D costs increase  -2.4
Industrial +7.5 Others increase -4.6
Consumer +3.6
Communication -0.6
FY2021 1H Results C&S +8.5 FY2022 1H Results
Average
Exchange Rate (¥110 18) (¥13346)

(¥/US$) © ROHM Co., Ltd. P.6



Plan for the Full Year of FY2022 (VS. Initial Plan and YoY)

Revision announced this time (¥billion)
Revieed Pl it Pl it Pl Resuls Yo
Net Sales 520.0 510.0 +2.0% 452.1 +15.09%
Operating Profit 90.0 76.0 +18.4% 71.4 +25.9%
e ( Rauo) ..................................................... (173%) (149%) e | ( 158%) T
Ordinary Profit 105.0 74.0 +41.9% 82.5 +27.2%
e ( Rauo) ..................................................... (202%) (145%) e | ( 183%) T
Net Profit 80.0 60.0 +33.3% 66.8 +19.7%
S ( Rauo) ..................................................... (154%) ................................. (118%) e | ( 147%) T
EBITDA 148.5 139.5 +6.5% 113.5 +30.8%
S ( Ra“o) ..................................................... (286%) (274%) e | ( 251%) o
Averaée Exchange Rate(¥/US$) (¥134.17) (¥115.57) (¥112.86)
End of Term Rate(¥/US$) (¥135.00) (¥115.00) (¥122.39)

© ROHM Co., Ltd.



FY2022 Full Year Sales Trend by Market Segments (YoY)

(¥billion)
250.0 213.4 +24.3% +11.6%
200.0 171.7

+150% 100.0

200.0

150.0

100.0 75.8 84.6
¥452 . 1viion ¥520.0biltion | | =0 - 500 - -

_ FY2022 MO Fvaoa FY2022 v FYz021 e o
Revised Plan ®|nfotainment +10.5 L
eBody +57 oFA +2.0 ok \\\

®Power train +2.3 ®Energy +5.1 ‘ )
®ADAS +3.0 e®Home building +0.5 \Lgl ¢
OxXEV +16.8 oOthers +1.2 |
®Others +3.5
Consumer Communication Computers & Storage
+ 0 -7.19 +22.79
200.0 4.6% 200.0 7.1% 200.0 22.7%
150.0 118.2 123.6 150.0 150.0
100.0 100.0 100.0 60.5 74.3
50.0 50.0 25.9 24.1 50.0 _ -
0.0 0.0 s 0.0
FY2021 FY2021 FY2022 FY2021 FY2022
"’/%ﬁ ®Smart phone & Mobile -2.6 ®PC & Server +8.3
SAV . i — ®Base station & Infrastructure +0.6 ePOS +1.3
®Home appliance +3.3 eWired communication .
eOthers +22 ! unicat +0.2 ®0A +4.1

* Market Segment: Calculated by most recent segment
© ROHM Co., Ltd. P.8



FY2022 Full Year Sales Trend by Customer Nationality (YoY)

Full Year Sales  ¥452.1biion  ¥520.0pillion
| FraoziResuts +15.0%

Europe +271 .79 China +30.9% n Japan +60%

100.0 100.0 ) 286.7 USA 0
70.0 270.6 100.0 +34.2%
39.8 534
50.0 327 : 50.0 250.0 65.6
0.0
FY2021 FY2022 S FY2021 FY2022 2000
« Automotive: +5.5 . Autom(_)tive: +12.3 0.0
* Industrial: +1.6 * Industrial: +2.4 ' FY2021 FY2022
* Consumer: +0.1 . Consume_r: : +2.9 150.0
« Communication: +0.0 « Communication: -2.2 « Automotive: +4.6
* C&S: -0.1 * C&S: * Industrial: +1.1
0 * Consumer: +4.7
i « Communication: +0.6
100.0 Taiwan +30 . 9% 1000 +14 1 /0 100.0 « C&S: +5.7
50.0 I 50.0 50.0
23.9 . 18.5 21.2
0.0 - - - 0.0 * Calculated Sales of Customers by Nationality
' FY2021 FY2022 0.0 FY2021 FY2022 FY2021 FY2022 (¥billion)
« Automotive: +1.3 « Automotive: +2.8 . Automc_)tive: +14.5 * Market Segment : Calculated by most recent segment
« Industrial: +0.7 « Industrial: +0.2 * Industrial: +2.4
« Consumer: +2.5 » Consumer: -0.4 * Consumer: -4.7
« Communication: +0.5 e Communication: -0.4 « Communication: -0.4

« C&S: +2.3 e C&S: +0.4 * C&S: +4.3 © ROHM Co., Ltd. P.9



FY2022 Full Year Changes in Operating Profit (YoY)

/1.4

+67.9

FY2021 Results
(¥112.86)

Average
Exchange Rate
(¥/US$)

Effect from material
costs and
inventories -4.0

Organic
increase

Organic
INnCrease
Sales increase  +67.9
(Forex impact) +55.4

[Organic increase] +12.5

(Breakdown by Market)

Automotive +41.7
Industrial +8.8
Consumer +5.5
Communication -1.8
C&S +13.7

Fixed costs increase -45.3
(Forex impact) -11.0
[Organic increase]  -34.3
(Breakdown])
*Manufacturing costs
Labor costs increase -5.6
Depreciation increase -14.8
Expenses increase -16.4
*SG&A
R&D costs increase -4.0
Others increase -4.6

¥18.6 billion increase

(¥billion)

FY2022 Revised Plan
(¥134.17)

© ROHM Co., Ltd. P. 10



Sales Trend

))

X Excluding effect from forex

S PRl I FY2022 Results+Revised Plan

FY2021 Results

Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar.

© ROHM Co., Ltd. P.11



Capital Expenditures

(¥billion) 120.0
120.0 - CAPEX LLL. Y
Others 13.7
100.0 - Quality improvement
B Land/Buildin
° 79.9
80.0 - m Capacity increase
13.0 FY22
1H Results
60.0 A —572
49.1
13.2 e
40.0 -
20.0 -
0.0 -

FY18 FY19 FY20 FY21 FY22
Revised Plan

© ROHM Co., Ltd. P. 12



Inventories (Amount)

(¥billion)
4.3
200.0 s a1
) 3.9 3.9 3.8
/mmi — 3.5 1664 ' Merchandise
turnover \3'4 3.4 /154 4 . ' and
' finished
150.0 - 139.1 42.6 :
. ' goods
128.7 126.3 129.1 39.6 1
120.6 120.1 119.3
111.7 34.4
33.4 28.4 30.1
1000 e 31.6 29.6 27.9 Work in
: process
50.0 - I
Raw
material and
supplies
OO T T T T T T T
4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q
(¥108.83) (¥110.71) (¥122.39)  (¥136.68)  (¥144.81) |
| | | || | |
FY19 FY20 Fy21 FY22

© ROHM Co., Ltd. P. 13



Returns to Shareholders

(¥billion) Payout ratio 35% Payout ratio 61% Payout ratio 40% Payout ratio 27% Payout ratio 25%
600 - Total return ratio  57% Total return ratio  221% | Total return ratio 63% Total return ratio 27% | Total return ratio  50%
50.0 -
40.0 A Free cash|flow
Share buyback
30.0 -
Dlivi
20.0 A
10.0 - 185 | 19.6
0.0 -
FY18 FY19 FY20 FY21 FY22 (Plan)
Annual dividend ¥150 Annual dividend ¥150 Annual dividend ¥150 Annual dividend ¥185 Annual dividend ¥200
Interim ¥75 Interim ¥75 Interim ¥75 Interim ¥75 Interim ¥100
Year-end ¥75 Year-end ¥75 Year-end ¥75 Year-end ¥110 Year-end ¥100

* Free cash flow: Net profit + depreciation — CAPEX
© ROHM Co., Ltd. P. 14



Growth Strategies for the IC Business

Enhance development/support in the strategic TOP10 area of ASSP products

Defined the TOP10 ASSP products with high sales growth and added-value as the strategic TOP10 area.
Raise the sales ratio of the top 10 strategic products to increase average unit price and expand sales and profits.

I Portfolio (Strategic TOP10 Area) I Sales Ratio/Growth Margin (Strategic TOP10 Area)
(¥billion)
Strategic TOP10 400.0 Strategic TOP10 D —
Area Growth Margin —— —
— —0
e —
300.0 — —
)
o OtheFEs—
> Growth Margin
% Strategic 280, 31%
= 200.0 | TOP10 26%
S 19%
c
(D L
100.0
) size: sales in FY2025
. Blue: Strategic area
FY20 FY21 FY22 FY23 FY24 FY25

Sales growth *Excluding LAPIS, ROHM's IC only *Forecasts are converted at ¥115

© ROHM Co., Ltd. P. 15



Growth Strategies for the IC Business: Isolated Gate Driver

Isolated Gate Driver
Implement-unique coreless transformer technology

Integrate power supply, temperature monitoring, protection circuits, and more
Unique design (including the package) to achieve high noise immunity and reliability

oilion] Isolated Gate Drivers Sales Target
30.0
Sales expected to increase
in line with the rapid Overseas
expansion of the EV market
20.0
10.0
0

Prev. Current Prev. Current Prev. Current Prev. Current Prev. Current
FY21 FY22 FY23 FY24 FY25

*Forecasts are converted at ¥115

® Shipment volume increased due to expansion of XEV market.

@® Maintaining top share among major Japanese manufacturers. *
Significantly expanding market share in the US and China.
@® Construction of a new building at the Malaysian plant is underway to

accommodate future growth.
Mass production is planned to begin in 2024.

No.1 global market share of isolated gate drivers for traction inverters

ROHM currently has a W/W share of approximately 60%
of non-optical gate driver ICs for automotive

ompetito
Magnetic or
aRacitive o

dapacitive Research by ROHM

Research by ROHM

Current market

Optical
Photocoupler

* Theincreasing demand for miniaturization
of EVs (inverters, etc.), will increase the
market ratio of magnetically isolated gate
drivers.

c * ROHM aims to expand sales while
World’s maintaining an overwhelming market

first \_ share.

Started mass production of magnetically isolated gate drivers. Research by

Integrates temperature monitoring & power supply in a single package. ROHM
© ROHM Co., Ltd. P. 16



Growth Strategies for the IC Business: Solutions for ADAS Autonomous Driving  fezs

Product development in the area of ADAS Autonomous Driving in addition to XEV
~SerDes IC, AFE IC for sonar, PMIC for sensor+SoC~

ADAS Market I ROHM’s Sales Target

Number of vehicles equipped with ADAS Number of sensor units
M unit M unit ® SerDes IC ¥billion

100 2,000
Non-equipped

CAGR 90/0 ECU For high-resolution image transmission 10.0

Milli-wave 0
EMI prevention function 8.0 CAGR 154%

6.0
Camera - Variable transmission rate 40 /
- SerDes independent control l
= W

2.0
Sonar Spread spectrum function 00

80 1,500

60

40 CAGR 5% [ ADAS |

20

1,000
500
FY21 FY22 FY23 FY24 FY25

* Research by ROHM ® AFE IC for sonar ¥billion
| = ,/' & ‘;-. 3

0

N VD ax o 0 A
R USRI OIS
RN AN

® © S o ORI A SRS
LP B0 AR NN NENE NG NG NG
* Research by ROHM ]/

For short range measurement 10.0

CAGR 40%

I Block Dlagram Established long-range 8.0
transformerless technology by| g0
utilizing high-voltage FAB 4.0

gy | o o sonar | -

1 - . .

[ Car — Contributes to 2.0 I
sonar s miniaturization of modules 00 N .

illi- infotainment
PMIC for milli wave/camera] FY21 FY22 EY23 EY24 EY25

Sonar

X8
) L ¥billion
[Cameralmagetransmlssmn ® PMIC (Sensor/SoC)

1
1
1
1
1
1
1
1

R 1

e ) Milli-wave

X4 | Ladar SerDes IC High-performance PMIC 10.0 CAGR 34%
1
! / TCON 8.0
1
1
1
1
I
1
1
1
1
1
1

I
I
I
I
I
i
: o + Low-noise power management technology
ADAS i Liquid crystal —Reduce heat generation, miniaturization of 6.0
= ) - cluster i
Camera 1 SOC peripheral components 4.0
. ' TCON | |
w | * High-current, high-speed response 2.0
: I :
ADAS - technology
am : - —> PMIC - — Compatible with SoC for high-functional 0.0
: autonomous vehicles FY21 FY22 FY23 FY24 FY25

T e ! *Forecasts are converted at ¥115
* SerDes : Serializer, Deserializer * AFE : Analog Front End IC (Signal Processing IC) % PMIC : Power Management IC (Large-scale Power Supply IC) © ROHM Co., Ltd. P 17
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Sales Target of the Power Device Business

I Sales Target of the Power Device Business

(¥billion)
250.0

200.0

150.0

100.0

oII

50.

o

GaN

FY2021—-FY2025

CAGR 25.2%
SiC

|||I|II||||

FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 FY25

*Forecasts are converted at ¥115

I Application Coverage of Power Devices

Power load
VA A
100,000 ” SiC MOSFET I
10,000 . 4.0 4G 9y
Si-MOSFET & 1
1,000 (Super Junction MOS) ﬁ! |
, 7 R
100 |- - e GaN HEMT
¥} | 1 ] Frequency
TS 100 1,000 (kH2)
. N\ ™)
SIC GaN
® High power e Middle power
@ High voltage(> 600V) e Middle voltage(100~600V)
@ High frequency(20~200kHz) e High frequency(Over 200kHz)
\ J U J
© ROHM Co., Ltd. P. 18



SIC Maket Size and Sales Target

SiC Projected Market Size

(¥billion)

1,000.0

800.0

600.0

400.0

FY23 FY24

Current estimate

Previous estimate \\

- ‘|| |‘\ |||
0

FY25 FY26 FY27 FY28 FY29 FY30
* ROHM'’s estimate

I Business Targets

>¥110 billion

Sales
Target (FY2025)
Fﬁpe”ne §£S)()() bi”iOr]
(FY2024~FY2026)
¥170- ¥220 billion
Investment

(FY2021~FY2025)

© ROHM Co., Ltd.

P. 19



SIC Pipeline

I SiC Pipeline Amount

(¥billion)
500.0

3-year cumulative total

Approx. ¥900 billion

400.0

300.0

200.0

100.0

FY24 FY25 FY26

© ROHM Co., Ltd. P. 20



Notes and Inquiries

<Note>

1. This material is originally written in Japanese. In the event of any differences or
discrepancies in the contents including contexts, figures, and others between
Japanese and English version of the material, Japanese original version shall govern.

2. The forecasts for the fiscal year ending March 2023 are based upon the
information which the company considers reasonable at this time. Actual results may
differ considerably by the changes of environment and so forth.

<Address>

ROHM Co., LTD Public Relations and Investor Relations Division
21, Saiin Mizosaki-cho, Ukyo-ku Kyoto 615-8585 Japan

Tel: +85-75-311-2121 E-mail : ir@rohm.co.|p

© ROHM Co., Ltd. P.21
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