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#A CyberAgent.

[Forward-looking statement]

The future information, such as earnings forecast, written in this document is based on
our expectations and assumptions as of the date the forecast was made. Our actual
results could differ materially from those described in this forecast because of various
risks and uncertainties.
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FY23 Q1 Financial Summary
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1. Financial Summary @A CyberAgent.

The FIFA World Cup Qatar 2022 was the largest
FY2023

investment in our history.

Q1 Sales: 167.5 billionyen down 2.1% YoY
OP: -1.2 billion yen

The value of ABEMA as a medium has increased considerably

resulting from the investment in the FIFA World Cup Qatar
2022.
Sales:  33.4 billion yen up 34.0% Yoy

oP: -9.3 billion yen -5.5 billion yen YoY

Sales remained strong despite being partially affected by
the economic situation.

Sales: 95.6 billion yen up 1 2.7% YoY+
OP: 5.0 billion yen  down 13.0% Yoy

Sales and OP temporarily declined as the major games’
anniversary season drew near.

Sales: 40.9 billion yen down 29.9% Yoy
OP: 5.2 billion yen down 69.6% YoY

*YoY change: MicroAd, Inc. became an unconsolidated affiliate and the sales of 3.17 billion yen of Q1 FY 2022 has been exempted. 4



1. Financial Summary ﬂCyberAgenn

[Consolidated Sales] 167.5 billion yen (down 2.1% YoY)

Progress toward the forecast is 23.3%.

192.2 191.1
179.7 176.2
171.0 172.1 167 5
163.4
Billion Yen 129.1 131.0
120.8
117.3 1136
109.5 1075 1108 111.7 112.8

104.4 '
| | | |
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1. Financial Summary ﬂCyberAgenn

[Consolidated OP] -1.2 billion yen
The transient costs of the FIFA World Cup Qatar 2022 are recorded.

44.5
Billion Yen
2q ‘ 3Q ‘ 4Q 1Q 20 ‘ 3Q ‘ 4Q 2q ‘ 3Q ‘ 4Q 1Q 20 ‘ 3Q ‘ 2q ‘ 3Q ‘ 4Q 1Q

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023



1. Financial Summary

@A CyberAgent.

[SG&A Expenses] 40.4 billion yen (up 16.8% YoY)

7 Special incentives
[ Other*
7 Research and development expenses
11 Office costs
Personnel

W Advertisement cost
28.9

Billion Yen 27.3

24.6 245 25.0

! | 23.4

g0

68 I/ 8.5

26.3 269

WoHe
' B 2.4
11.5 10.5

FY2018 FY2019

|||I||||II|I|||

*Other: Outsourcing expenses, sales-related expenses, external standard taxation, entertainment expenses, and others.

-
10.7 9.0
9-4 86
2Q‘3Q4 1Q‘2Q 3Q‘4Q 1Q
FY2021 FY2022 FY2023

7



1. Financial Summary @A CyberAgent.

[No. of Employees] Total headcount was 6,563 at the end of December.

(/48 people increased YoY) 6,563
I Investment Development 6406 6,472
Headquarters 352 365 368
5815 5,911
1 Other 5595 5,733 13
—1—2—
" Game 3
B Internet Ad* 5,102 45 5,113 5,144 2196 3199 s
4888 14
= Media 4670 4780 4782 369 4842 - 370 374
4587
headcount 372 362
4,226 4,266 352
15 15
344330 I I
1Q‘2Q‘3Q4 1Q‘2Q‘3Q‘4Q1 3Q‘4Q 1Q‘2Q3 1Q‘2Q‘3Q‘4Q 1Q
FY2018 FY2019 FY2020 FY2021 FY2022 FY2023

*Internet Ad: MicroAd, Inc. became unconsolidated on June 29, 2022, and is reflected from FY 2018 retrospectively.



1. Financial Summary ﬂCyberAgenn

[PL]

- o e o -

Net Sales 167,577 171,090 -2.1% 176,226 -4.9%

Gross profit 39,187 54,419 -28.0% 53,625 -26.9%

SG&A expenses 40,443 34,615 16.8% 40,410 0.1%

OPM -0.7% 11.6% -12.3pt 7.5% -8.2pt

Ordinary income (loss) 19,836 -104.7% 13,199 -107.1%
Extraordinary gain 1,296 97 1227.7% 189 582.2%

Extraordinary loss 409 981 -58.2% 4,704 -91.3%

Income (loss) before income taxes

. -52 18,953 -100.3% 8,684 -100.6%
and non-controlling interests
Net income (loss) attributable to
( ) 6,091 -182.1% 3,518 -242.2%
shareholders of parent-

*Net income (loss) attributable to shareholders of parent is affected by the fact that AbemaTV, Inc. is exempted from consolidated tax payment, and non-controlling equity interest (minority interest) of Cygames, Inc.



1. Financial Summary

@A CyberAgent.

[BS]

million yen

Current assets

Cash deposits

Fixed assets

Total assets

Current liabilities
(Income tax payable)

Fixed liabilities

Shareholders' equity

Net Assets

End of

Dec. 2022

331,580
198,697
91,368
423,028
139,914
2,318
71,416

211,696

End of
Dec. 2021

273,381
157,221
80,485
353,904
108,907
3,396
49,208
119,621

195,788

YoY

21.3%

26.4%

13.5%

19.5%

28.5%

-31.7%

45.1%

5.3%

8.1%

End of
Sept. 2022

293,850
165,907
89,826
383,698
130,014
5,036
30,768
138,079

222,915

QoQ

12.8%

19.8%

1.7%

10.3%

7.6%

-54.0%

132.1%

-8.7%

-5.0%

10



1. Financial Summary ﬂCyberAgenn

7107520.0
Sales 720 billion yen (up 1.3% Yov) ss6
1l 04
OP 40 - 50 billion yen
Ads and Game business will drive revenue growth. 8
Profits are forecasted with a range considering the 453.6
investment in FIFA World Cup content and fluctuations 4195 69.
in the Game business. 3713
310.6 50
range
254.3
6. 40
205.2 33.8
m Sales B2. 30.7930. 30.8
162.4
o 141.1 21
B 119.5
Billion Yen 87 0 93.8 96.6 s 17.
60.1 ' 0

1.6 -0.1 -0.2 -0.1

Continue up-front investment in
ABEMA

11

FY2000 FY2001 FY2002 FY2003 FY2004 FY2005 FY2006 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023E



2.

Internet Advertisement Business OﬁCyberAgenh

Internet Advertisement

12



2. Internet Advertisement Business ﬂCyberAgenn

[Quarterly Sales] Q1 95.6 billion yen (up 12.7% YoY) 9.5

97.0
Sales remained strong despite being 0p3 95:6

partially affected by the economic 878
situation.

Billion Yen

[“\ 3Q | 4Q

1Q | 2Q | 3Q | 4Q 1Q | 2Q | 3Q | 4Q 1Q | 2Q | 3Q | 4Q 1Q | 2Q 3Q 4Q 1Q

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023
*YoY change: MicroAd, Inc. became an unconsolidated affiliate and the sales of 3.17 billion yen of Q1 FY 2022 has been exempted.

13




2. Internet Advertisement Business ﬂCyberAgenn

[Quarterly OP] Q1 5.0 billion yen (down 13.0% YoY)

Preparing for expected business expansion, the number of
employees are increased. The upfront investment in DX business

. . 7.47
o 0P is continued. 7.23
== OP Margin
6.72
6.37
6.19
Billion Yen
566 5.70 5.74
5.52 543
5.20
. 5.05 5-00
5.04 4.91 4.99
4.69 4.74
4.52
424 423
10880
o 8 b 7.

1Q | 2Q | 3Q | 4Q 1Q | 2Q | 3Q | 4Q 1Q | 2Q | 3Q | 4Q 1Q | 2Q | 3Q | 4Q 1Q | 2Q | 3Q | 4Q 1Q

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 1 4
*Quarterly OP and OPM: Special incentives in FY2020 and FY2021 are excluded.




2. Internet Advertisement Business #A CyberAgent.

[Upfront Investment]To create a new advertising business utilizing data,
we are focusing on developing businesses and 30
finding new partners in FY2023.

partner companies

ANA // Mobility
d8C°m° Telecom
(.) MUFG Finance

=2 UFJiR1T

=

HYES W YAM/\DA 24 Retail

other companies

SAPPORO DRUG STORE

2020 2021 2022 2023

15



3. Game Business

Game

#l CyberAgent.

16



3. Game Business ﬂCyberAgenn

[Quarterly Sales] Q1 40.9 billion yen (down 29.9% YoY)

Sales temporarily declined as the major games’ anniversary season drew near.
The ongoing January sales are off to a good start.
92.3

76.4

69.0
63.9

58.3
54.8

Billion Yen

448 46.2

40.9

40.4 399
368 363 382 377 - 36.7

29.9

1Q 2Q ‘ 3Q ‘ 4Q 1Q 2Q 3Q 4Q 1Q ‘ 2Q ‘ 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023

7




3. Game Business ﬂCyberAgenn

[Quarterly OP] 5.2 billion yen (down 69.6% YoY)

28.1

17.1
12.1
Billion Yen 10.4
8.5 8.3
6.7 7.4 7.0 7.5 7.4

5.6 51

43

3.1
I I 1.1

i@ | 20 | 3a | 4 | 1| 2 | 3 | s | 1a| 2|3« 1|23 4] w|2a]3a]|asnia
FY2018 FY2019 FY2020 FY2021 FY2022 FY2023

18

*Quarterly OP : Special incentives in FY2020 and FY2021 are excluded.



3. Game Business

#\ CyberAgent.

[Upcoming Events] The six major titles will celebrate their anniversaries

in Q2.

Sengoku Embu:  Granblue
Fantasy

Card Battle RPG

4

Dragon Quest THE iDOLM@STER
Monsters CINDERELLA GIRLS
Super Light : STARLIGHT STAGE

Others IP Others IP

Idol &

RPG Rhythm

Copyrights are stated on the last page.

Shadowverse

Digital CCG

FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021
1 2 5 7 9

6

BanG Dream!
Girls Band

Party!

Others IP

Rhythm &
Adventure

Anime RPG

UMA MUSUME
Pretty Derby

Training
Simulation
8 10
Project SEKAI NieR

Colorful Stage!
Feat. Hatsune

Re[in]carnation
Miku

Others IP Others IP
Rhythm RPG
Game

19



3. Game Business OﬁCyberAgenh

[Upcoming Games] A title released in December 2022, two other popular IP titles are to be

launched.

“Tokyo Revengers Puzz-reve! Road to Puzzle
National Championship”*1 Released in
GOODROID, Inc. December 2022

“Jujutsu Kaisen Phantom Parade”*2 “FINAL FANTASY VII EVER CRISIS"*3 RPG
Sumzap, Inc. / TOHO CO., LTD. To be released SQUARE ENIX CO., LTD. / Applibot, Inc. CBT*4 planned
in spring 20?3 in summer 2023

T
¥ s
/f y

&

AR

*1 “Tokyo Revengers Puzz-reve! Road to National Championship”: © Ken Wakui, Kodansha/ Anime “Tokyo Revengers” Production Committee © GOODROID, Inc. ALL Rights Reserved. CyberAgentGroup.

*2 "Jujutsu Kaisen Phantom Parade”: © Gege Akutami/ Shueisha, Jujutsu Kaisen Production Committee © Sumzap, Inc./TOHO CO., LTD.

*3 "FINAL FANTASY VII EVER CRISIS”: © 1997, 2023 SQUARE ENIX CO., LTD. All Rights Reserved. Powered by Applibot,Inc. CHARACTER DESIGN: TETSUYA NOMURA CHARACTER ILLUSTRATION: LISA FUJISE 20
*4 CBT: Closed Beta Test



4. Media Business

Media

#l CyberAgent.

21



4. Media Business

@A CyberAgent.

[Quarterly Sales]

33.4 billion yen (up 34.0% YoY) 33.4
Sales increased driven by ABEMA and

H 30.2
related businesses. e
27.3
24.9
22.6
20.4
19.8 199
17.6
13.8 133
12.2
Billion Yen 11.4 11.611 212'2
10.6 :

9.1 9.0 93

laf2a3qf4Q|1Q|2a|3Q|4Q|1Q|2Q|3Q |4Q 10|20 |3Q |4Q |10 20|30 |4Q|1Q
FY2018 FY2019 FY2020 FY2021 FY2022 RY2023

*Quarterly OP: Special incentives in FY2020 and FY2021 are excluded.

[Quarterly OP]

-9.3 billion yen operating loss in Q1.
The costs of the FIFA World Cup Qatar 2022
are recorded.

FY2018
1Q | 2Q | 3Q | 4Q

FY2019
1Q | 2Q | 3Q | 4Q

FY2020
1Q | 2Q | 3Q | 4Q

FY2021
1Q | 2Q | 3Q | 4Q

FY2022 202
1Q | 2Q | 3Q | 4QT1Q r

-1.9

-2.6

-3.3
-3.4 35

39 38 38 34

-3.6

-4.0 )" L
-4.3 :

a7 46 -4.6

-5.0 -5.0

Billion Yen

22



4. Media Business

#l CyberAgent.

ABEMA

TV for the Future

Exceeded 92 million downloads in six years
and eight months after the launch.

/ million downloads were made during
the FIFA World Cup.

Downloads

April 11
2016

Release

Apr.  Jun. Mar Jun. Sep. Dec. Mar Jun. Sep. Dec. M
2016 2017 2018
*Number of downloads: Accumulated numbers of the ABEMA app.

Sep. Dec.

o



4. Media Business

#l CyberAgent.

[ABEMA]

Growth of WAU+ -34.09
WAU reached 3409 million
during the FIFA World Cup.
19.19
18.96 A
o 1 4 o h f 1524 - 17,66
It remained 1.4 times+~ that o
16.3
the previous year after the
. 14.49
14.23
13.93
event. 13.30 1301 1331 )
12.83
A 1219} 1230 1 Al 12143
07 Hhos 1088 192 1027 10,25
10.05
948 8.33. 8.81
8.55
Million Users " 692 & 8.2
‘ 5.99
A7 spo s >34 Ad
5.68 \ B
wiar ] \e The FIFA World Cup
404
Qatar 2022
2617 359 The WAU of ABEMA reached
244 new record high of 30 million.
2016 2017 2018 2019 2020 | 2021 2022

*1 WAU: Weekly Active Users

*2 Comparison of the first week of January in 2022 and 2023.



4. Media Business

User Demographics (%)

A wide range of users watched the games.

Device Breakdown (%)

Device
Mobile

usage in
43

September
2022

PC: 14
TV: 15%

Many features and high-quality streaming
increased the usage of bigger screens.

*1 Survey time period: Sunday, November 20, 2022, to Sunday, December 18, 2022.
*2 On-demand viewing include the number of full match replay and match highlights viewership.

#A CyberAgent

[ABEMA] The FIFA World Cup Qatar 2022 on ABEMA by the numbers.

Viewing Style Comparison %)

On-
demand

44

Many users watched the games
at their preferred time.*2

The Number of Comments by Matches

1 Qv#4 Japan v Croatia | Round of 16
2@+ B Argentina v France | Final
3«0 Germany v Japan | Group E
4 Q- Japan v Spain | Group E

5 Qv = Japan v Costa Rica | Group E

The comment feature made users to share their
emotions while watching the games.

©AbemaTV, Inc.

®

25



4. Media Business OACyberAgenu

[ABEMA] ABEMA provided a new viewing experience with high-quality
and stable streaming.

Original Website for FIFA World Cup Qatar 2022

& First Time : i i i 22:00
== AlI64 o I s
Matches
Live & Free
wEnd o ABEMA

OFFICIAL INTERNET
BROADCASTER

FIFA World Cup Qatar 2022

The Value of ABEMA as a medium has considerably increased.
©AbemaTV, Inc.26



4. Media Business -ACgberAgent®

[ABEMA] The FIFA World Cup Qatar 2022 also increased the viewership+* of
other channels.

S @ e ) - e ABEMA e ¥ %lm B
Bl ' Ria ne swxrmv 2
ABEMATZLIPY-5 woi o e Enfrimm ﬂiu ZdHOURSlass DAYSI %‘
Combat Sports  Sports Romantic Variety News Anime
Shows Shows
*1 Viewership: Compared the week of November 7, 2022, and the week of January 2, 2023, that are before and after the FIFA World Cup. ©AbemaTV, Inc. 27

*2 ©Tatsuya Endo/ Shueisha, Spy x Family Production Committee



4. Media Business OﬁCyberAgent®

[ABEMA] A new sports channel and three new anime channels are added to expand
the coverage of these genres.

sioaL  —a—ITYRTR-tt

news/  SPECiaL seecm2 L. Sy 3  (fQWORLD HIPHOP &CM

NEW NEW NEW NEW
Sports

f£ 2 H Anim f£ 2 . Anim f£2),Anim D =
PIAS: PoR0: P00 Fox @k =g FieBE gOXING

CHAMNEL

%8 Sporr- BOATRACE 955=% 491 iTaft Med &%y

©AbemaTV, Inc. 28



4. Media Business

#l CyberAgent.

[ABEMA] The live events of combat sports and other popular genres are attracting a

large audience.

The Osho title match of Japanese
Shogi on Jan. 21 and 22, 2023

Q-rf
\.___ J

The last match of legendary pro-wrestler
Keiji Muto on Feb 21 2023

Exclusive

The MMA event RIZIN 40 took place
on December 31, 2022

Japan boxing super bantamweight
championship on December 26, 2022

A series of NJPW and NOAH matches
on Jan. 21, 2023

W 1] -|||'---‘_.J'i | J' } PROWRESTIING

Live concert of idol girl group Momoiro
Clover Z on December 24 and 25, 2022

FlBEITIR anlc

EELQO'JZ?Z

ONLINE B

-'E-‘E-L*Zﬁl:l—n—z

©AbemaTV, Inc. 29



4. Media Business ﬂCyberAgenn

[Sales of ABEMA & Related Businesses]

21.7
Q1 21.7 billion yen (up 1.4X YoY)
19.0
Sales were driven by the advertising revenue of streaming the FIFA g
World Cup Qatar 2022 and WINTICKET. s I
R

15.2
13.3
103 104 105
Billion Yen
7.9
4.7 45
36 3s 3.9
3.2 : 33 :
2.0 IIII IIII IIII |||I /ﬁ\cis

1Q ‘ 2Q ‘ 3Q ‘ 4Q
FY2018

1Q
FY2023

1Q ‘ 2Q ‘ 3Q ‘ 4Q 1Q ‘ 2Q ‘ 3Q ‘ 4Q
FY2021 FY2022

1Q ‘ 2Q ‘ 3Q ‘ 4Q
FY2020

1Q ‘ 2Q ‘ 3Q ‘ 4Q
FY2019

30



4. Media Business ﬂCyberAgenn

[WINTICKET]The transaction amount grew 1.7x and remained strong.

Quarterly Transaction Amount+ 88.9 Keirin Online Betting Market-

WIN
2022
Oct. to Dec.
¥221.2B
Billion yen
7.2 .
1 7 :

WINTICKET
1@ 20 3¢ 4Q 1@ 2 30 40 10 20 30 44 1Q
FY2020 FY2021 FY2022 FY2023

*1 Quarterly Transaction Amount: Transaction amount of WinTicket, Inc. that operates internet betting system of Keirin races. (includes loyalty point campaign)
*2 Keirin Online Betting Market: October-December 2021 and October-November 2022 are taken from JKA's public relations KEIRIN "Telephone Betting" sales. The estimate of Dec. 2022 31
is made by CyberAgent.



4. Media Business OACyberAgenu

[BABEL LABEL] Content studio BABEL LABEL partnered with Netflix
aiming at producing world-class content to distribute on
Netflix.

TV drama Movie Movie Netflix Original Netflix Original Netflix Original
"INFORMA" "The Family" "Ghost in the Shell: SAC_2045 “Samurai Gourmet” “Million Yen Women” "The Journalist”
Sustainable War”

©AbemaTV, Inc. 32



5. Medium to Long-Term Strategy #l CyberAgent.

Medium to Long-Term Strategy

33



5. Medium to Long-Term Strategy @A CyberAgent.

[Directions of each business]

Grow ABEMA larger and increase monetization

Aim to increase the market share by maximizing
advertising effectiveness

Make successful games and enhance the
operational capability to run long term games

34



5. Medium to Long-Term Strategy @A CyberAgent.

[Operating Profit in Medium to long-term (Image)]

Accumulate profit through Ad Business and /
, invest in Media Business
to grow as a pillar for the medium to long-term. ‘Y:

[ Investment in video content business J

J

[ Investment in smartphone business J

Game Business

I

[ Investment in blogs J

|

35
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Aiming to be a company with
medium to long-term supporters



6. Reference OﬁCyberAgenh

Reference



6. Reference - Purpose #l CyberAgent.

CyberAgent had defined a new " Purpose " that clearly states the significance of its
existence.

# CyberAgent. | Purpose

To break through stagnation with
new power and the internet

Contribute to the digital shift of all industries.

Make ABEMA the television of the future, an easily accessible social infrastructure.
Challenge the world with a fusion of technology and creativity.

Eliminate the seniority system and embody the Japanese economy of the 21st century.
Adapt to the changing times and aim to become a global company.

Vitalize Japan with the internet.

38



#A CyberAgent.

Integrated Report
CyberAgent Way 2022

f ‘ Media i
e Business

The 2022 Integrated Report features our talent management frameworks to realize sustainable
growth with soaring attention by society. It introduces our four focus areas: hiring, developing
human resources, energizing the organization, and placing the right person in the right job, as
well as systems to support our people to take on challenges. Visit our investor relations website

Integrated Report CyberAgent Way 2022 cI = k I I
https://www.cyberagent.co.jp/en/ir/library/annual/ Ic )
a (I

FY2023 Q2 earnings release is scheduled to be released at 3 pm or later on Wednesday,
April 26, 2023. 39



https://www.cyberagent.co.jp/en/ir/library/annual/

#l CyberAgent.

Copyrights of Game Business

1: ©Sumzap, Inc. All rights Reserved.

2 : ©Cygames, Inc.

3:© 2014-2023 ARMOR PROJECT/BIRD STUDIO/SQUARE ENIX All Rights Reserved. Developed by Cygames, Inc. Publisher: SQUARE ENIX
4 : THE IDOLM@STER & ©BANDAI NAMCO Entertainment Inc. Jointly developed and is operating by ©BANDAI NAMCO Entertainment Inc. and
Cygames, Inc.

5: ©Cygames, Inc.

6 : ©BanG Dream! Project ©Craft Egg Inc. ©bushiroad All Rights Reserved.

7 : ©Cygames, Inc.

8 : © SEGA /© Colorful Palette Inc. /© Crypton Future Media, INC. www.piapro.net pia@ero All rights reserved.

9 : ©Cygames, Inc.

10 : © 2021,2023 SQUARE ENIX CO., LTD. All Rights Reserved. Developed by Applibot,Inc.

40



	スライド番号 1
	スライド番号 2
	スライド番号 3
	スライド番号 4
	スライド番号 5
	スライド番号 6
	スライド番号 7
	スライド番号 8
	スライド番号 9
	スライド番号 10
	スライド番号 11
	スライド番号 12
	スライド番号 13
	スライド番号 14
	スライド番号 15
	スライド番号 16
	スライド番号 17
	スライド番号 18
	スライド番号 19
	スライド番号 20
	スライド番号 21
	スライド番号 22
	スライド番号 23
	スライド番号 24
	スライド番号 25
	スライド番号 26
	スライド番号 27
	スライド番号 28
	スライド番号 29
	スライド番号 30
	スライド番号 31
	スライド番号 32
	スライド番号 33
	スライド番号 34
	スライド番号 35
	スライド番号 36
	スライド番号 37
	スライド番号 38
	スライド番号 39
	スライド番号 40
	スライド番号 41

