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Financial Results for the 3Q of the FY2022 (YoY)

(¥billion)
FY2022 3Q FY2021 3Q Difference in Difference in
Results Results Amount %

Net Sales 130.2 115.5 +14.7 +12.7%
Operating Income 25.0 21.6 +3.4 +15.3%
o (Rat,o) ................................................... (192%) (188%) i i

Ordinary Income 19.0 23.9 -4.3 -18.1%
e (Rat,o) ................................................... (151%) (207%) e i

Net Income 15.8 17.6 -1.8 -10.2%

R (Rat,o) ................................................... (121%) (152%) e i

EBITDA 40.0 32.1 +7.9 +24.4%

R (RaUO) ................................................... (307%) (279%) R i
Average Rate (¥/US$) (¥141.16) (¥113.60)
Current Rate (¥/US$) (¥132.70) (¥115.02)
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FY2022 3Q Sales Trend by Market Segments (YoY)

(¥billion)
Quarter Sales Automotive Industrial
60.0 558 +28.1% +10.1%
50.0 43.6 50.0
40.0 40.0
+12.7% 30.0 30.0

20.0
¥115 . 5piion  ¥130.2bittion 100 100 - -
FY2022 3Q 0.0 FY2021 3Q FY2022 3Q 0.0 FY2021 3Q FY2022 3Q _
Results e|nfotainment +3.6
®Body +1.4 | oFA +0.0 ‘

®Power train +0.8 ®Energy +1.7
®ADAS +0.9 ®Home building +0.1
OxXEV +4.8 ®Others +0.3
o Others +0.8
Consumer Communication Computers & Storage
- 0 - 0 0
oo 1.5% o 18.0% o +12.7%
40.0 40.0 40.0
30.0 : . 30.0 30.0
20.0 20.0 20.0 15.5 17.5
00 0.0 S 0.0
FY2021 3Q FY2021 3Q FY2022 3Q a FY2021 3Q FY2022 3Q
oAV 0.2 eSmart phone & Mobile -1.4 ®PC & Server +0.5
eHome appliance -0.1 ®Base station & Infrastructure +0.3 ®POS -0.5
eOthers 0.2 ®\Wired communication -0.0 ®0A +2.0

* Market Segment : Calculated by most recent segment
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FY2022 3Q Sales Trend by Customer Nationality (YoY)

Quarter Sales ¥115.5biion  ¥130.2bittion
pesorais ) MEETETETM +12.7%
6% 7 china +17.8% o

+18.6 /0 China 9
o Europe o 155 -Japan +8.2% ~ USA - +25.8%
16.2
25 6 120 12.9
75.0 69.9 100
' FY2021 3Q FY2022 3Q
0.0 5.0
0.0

* Automotive: +1.4 FY2021 3Q FY2022 3Q
+0.2 » Automotive: +3.1
-0.0 e Industrial; +0.2
. Consumer

* Industrial: 50.0
» Consumer:
 Communication; +0.0

* C&S: -0.0

FY2021 3Q FY2022 3Q

» Automaotive: +1.3
* Industrial: +0.7
e Consumer: +1.4
« Communication: -0.4
* C&S: +0.4

korea~ +15.4% .,

10.0

. . . . FY2021 3Q FY2022 3Q
_ . Automc_)tive: +5.2 * Calculated Sales of Customers by Nationality
* Industrial: +0.9 (Unit : ¥billion)

FY2021 3Q FY2022 3Q FY2021 3Q FY2022 3Q
- Automotive: +0.2 . ive: + * Consumer. ~ -2.2
* Industrial: +0.2 . ﬁ%tl?gr?;\:/e' 8? . Com_munlcatlon: -0.1 * Market Segment : Calculated by most recent segment
« Consumer: +0.3 . Consumer: 02 + C&S: +2.0
« Communication: +0.2 e« Communication: -0.1
* C&S: -0.0 * C&S: +0.2 © ROHM Co., Ltd.
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FY2022 3Q Changes in Operating Income (YoY)

147 +1.5 -12.8

¥3.4 billion Increase

Effect from material Organic (¥billion)
costs and inventories +1.5 Increase

) 25.0

21.6

Fixed costs increase -12.8
Organic (Forex impact) -3.3
decrease [Organic increase] -9.5
Sales m_crease +14.7 e
(Forex impact) +17.9

*Manufacturing costs
Labor costs increase  -1.3
Depreciation increase -3.4

[Organic decrease] -3.2

(Breakdown by market)

Expenses increase -3.8
Automotive +12.3 -SG&A
Industrial +2.1 R&D costs increase  -3.3
Consumer =0:5 Others increase -1.0
Communication -1.2
C&S +2.0

FY2021 3Q Results
foegeae  (¥113.60)

FY2022 3Q Results
(¥141.16)

© ROHM Co., Ltd. P.5



Financial Results for the 3Q of the FY2022 by Segment (YoY)

(¥billion)

FY2022 3Q FY2021 3Q Difference in Difference in

Results Results Amount %

Net Sales 61.5 53.2 +8.3 +15.7%
ICs Operating Income § 14.3 10.5 +3.8 +36.3%
 (Ratio) (23.3%) (19.8%) . i
Net Sales 53.8 47.0 +6.8 +14.5%
Discretes Operating Income 9.2 9.2 +0.0 +0.2%
e (Rano) ..................................................... ( 172%) (1960 _ _
Net Sales 8.3 8.4 -0.1 -1.4%
Modules Operating Income 1.1 1.4 -0.3 -18.9%
e (Rano) ..................................................... ( 140%) (170 _ _
BN L. 00 6.4 68, 04 -5.1%
Others Operating Income 1.0 1.2 -0.2 -10.8%
T (Rano) ..................................................... (166%) ................................... (177%) ................................................................. E .
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Financial Results for the 3Q of the FY2022 (QoQ)

(¥billion)
FY2022 3Q FY2022 2Q Difference in Difference in
Results Results Amount %

Net Sales 130.2 134.7 -4.5 -3.4%
Operating Income 25.0 27.8 -2.8 -10.3%
R (Rat,o) ................................................... (192%) (207%) R .

Ordinary Income 19.6 35.6 -16.0 -45.0%
e (Rat,o) ................................................... (151%) (264%) B .

Net Income 15.8 26.0 -10.2 -39.2%

e (Rat,o) ................................................... (121%) (193%) e i

EBITDA 40.0 41.1 -1.1 -2.6%

R (Ran) ................................................... (307%) (305%) e i
Average Rate (¥/US$) (¥141.16) (¥138.68)
Current Rate (¥/US$) (¥132.70) (¥144.81)

© ROHM Co., Ltd.
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FY2022 3Q Sales Trend by Market Segments (QoQ)

¥134.7viion ¥130.2villion 100

FY2022 3Q 00 FY2022 2Q FY2022 3Q FY2022 2Q FY2022 3Q -
Results ®|nfotainment +0.9 : \\
®Body +0.6 oFA -0.1 ) ; = N

(¥billion)
Quarter Sales Automotive Industrial
60.0 53.8 55.8  +3.8% 23.4%
50.0 50.0
40.0 40.0
20.0 20.0
0.0

e®Power train +0.2 ®Energy +0.7 D Y 3
®ADAS +0.4 - eHome building +0.0 T A
oxXEV +0.5 e A » | ®Others +0.3 V/ |
oOthers -0.5
Consumer Communication Computers & Storage
- 0 - (o) - (0}
oo 7.2% - 19.3% o 11.7%
40.0 31.1 40.0 40.0
30.0 28.9 30.0 30.0 19.8
20.0 20.0 20.0 17.5
00 0.0 s 0.0
FY2022 2Q FY2022 3Q FY2022 2Q FY2022 3Q ‘ FY2022 2Q FY2022 3Q
Y )
oAV 05 %% @Smart phone & Mobile -1.2 ®PC & Server 2.2
eHome appliance -0.7 — ®Base station & Infrastructure -0.0 ePOS -0.8
®Others 10 ®\Wired communication -0.0 ®o0A +0.7

* Market Segment : Calculated by most recent segment
© ROHM Co., Ltd. P.8



FY2022 3Q Sales Trend by Customer Nationality (QoQ)

¥134. /villion

Quarter Sales

¥130.2billion
| FY20222QResults -3.4%

200 -China

-8.1%

Europe -2.09p 16.9
15.0 ' : 15.5
15.0 ' 100
10.1 9.9
10.0
10.0
5.0
- 75.0
0.0
FY2022 2Q FY2022 3Q
cotm@BER. o1 °% Fva0222Q  FY20223Q
* Industrial: -0.1 » Automotive: +0.0 50.0
e Consumer: -0.1 e Industrial; -0.3
e Communication; +0.0 e Consumer;
* C&S: +0.0 « Communicati .
-0.7
- _ 0) 0
0o TAlwan 196 A) 0o Korea +12 /0 25.0

8.2
6.6
“o - 5.1 5.1
0.0
0.0 0.0

FY2022 2Q FY2022 3Q FY2022 2Q FY2022 3Q
* Automotive: -0.1 « Automotive: +0.2
e Industrial: -0.1 e Industrial: -0.2
e Consumer: -0.4 « Consumer: -0.0
« Communication: -0.0 « Communication: +0.1
* C&S: -0.9 « C&S: +0.1

Japan

75.2

FY2022 2Q

» Automotive:
* Industrial:
e Consumer:

+0.6%

75.6

FY2022 3Q

+2.3
+0.0
-2.1

« Communication: -0.1

* C&S:

+0.3

-10.1%

20.0 USA
17.7
15.2
15.0
10.0
5.0

FY2022 2Q FY2022 3Q
» Automaotive: -0.2
* Industrial: -0.0
» Consumer; +0.5
« Communication: -0.9
* C&S: -1.1

* Calculated Sales of Customers by Nationality
(Unit : ¥billion)

* Market Segment : Calculated by most recent segment

© ROHM Co., Ltd.
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FY2022 3Q Changes in Operating Income (QoQ)

27.8 m— +a4.7 -3.0

777777777777777777777777777 I agpe
i o) i o (¥billion)
Organic Organic 25 O
decrease increase .
Fixed costs increase -3.0
Sales decrease -4.5 || Effect from material (Forex _|m_pact) -0.2
(Forex impact) +1.6 || costs and inventories +4.7 [Organic increase] ~ -2.8
[Organic decrease] -6.1
(Breakdown)
(Breakdown by market) *Manufacturing costs
Automotive +21 Labor costs increase -0.1
Industrial -0.8 Depreciation increase -1.9
consumer 2.2 Expenses increase -0.3
Communication -1.3 -SG&A
C&S 23 R&D costs increase -0.6
Others increase -0.1
FY2022 2Q Results FY2022 3Q Results
Average rate
(¥/US$) (¥138.68) (¥141. 16)

© ROHM Co., Ltd. P. 10



Financial Results for the 3Q of the FY2022 by Segment (QoQ)

(¥billion)

FY2022 3Q FY2022 2Q Difference in Difference in

Results Results Amount %

Net Sales 61.5 62.2 -0.7 -1.2%
ICs Operating Income § 14.3 15.1 -0.8 -5.6%
 (Ratio) (23.3%) ( 24.4%) : .
Net Sales 53.8 55.8 -2.0 -3.6%
Discretes Operating Income 9.2 10.0 -0.8 -71.6%
e (Rano) ..................................................... ( 172%) (17,00 _ _
Net Sales 8.3 9.2 -0.9 -10.0%
Modules Operating Income 1.1 1.4 -0.3 -18.5%
e (Rano) ..................................................... ( 140%) (1550 _ _
BN L. 00 6.4 4 1o -12.5%
Others Operating Income 1.0 1.7 -0.7 -36.9%
T (Rano) ..................................................... (166%) ................................... (231%) ................................................................. S SRS .

© ROHM Co., Ltd.
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Sales Trends

))

*Exchange Rate:1USD =¥105

FY2022 Revised Plan

L 4

FY2021 Results
FY2022 Results

Apr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Jan. Feb. Mar.

© ROHM Co., Ltd. P. 12



Inventories (Amount)

(¥billion)
4.3
200.0 o a1 181.8
J 3.9 3.9 ) . 4.1
/W’S 3 3.8 1774/
turnover . 3.4 3.4 3.5 166.4 3.8 Merchandise
150.0 - 46.2 M finished
139.1 42.6 g
128.7 126.3 129.1 39.6 goods
120.6 120.1 119.3
111.7 201 34.4
334 28.4 . .
31.6 29.6 27.9 Work in
100.0 - 276
. process
50.0 - Raw
Material
and
supplies
0.0 T T T T
4Q 1Q 2Q 3Q 4Q 1Q 3Q 4Q 1Q 2Q 3Q
(¥108.83) | (¥110.71) (¥122.39) (¥136.68) (¥144.81) (¥132.70)
| | | | ||
FY19 FY20 FY21 FY22

© ROHM Co., Ltd. P. 13



Qualitative Information Regarding Consolidated Financial Results Forecast

[Reference] Plan announced on November 1, 2022 (¥billion)
FY2022 FY2021 Difference in Difference in
Revised Plan Results Amount %

Net Sales 520.0 4152.1 +67.9 +15.0%
Operating Income 90.0 71.4 +18.6 +25.9%
L (Rat,o) ................................................... (173%) (158%) e i

Ordinary Income 105.0 82.5 +22.5 +27.2%
B (Rat,o) ................................................... (202%) (183%) B .

Net Income 80.0 66.8 +13.2 +19.7%

I (Rat,o) ................................................... (154%) (147%) . i

EBITDA 148.5 113.5 +35.0 +30.8%
...................... (RaUO) (286%) (251%) e
Average Rate (¥/US$) (¥134.17) (¥112.86)
Current Rate (¥/US$) (¥135.00) (¥122.39)

© ROHM Co., Ltd. P.14



FAQ

Question Answer

What were the results of the capacity
expansion in Q3?

What is the status of utilization?
What are the future inventory levels?

Which of your products are continuing to be
in short supply, and which are becoming
excessive?

How effective were the price increases?

What was the order backlog at the end of

Q3?

What are the current demand trends? What is
the demand by market for the next fiscal
year?

What is the level of capital investment for the
next fiscal year?

What is the exchange rate sensitivity?

We plan to increase capacity by 10% from the end of FY2021 to the end of FY2022, and we are
generally making good progress.

Although some production is being adjusted, we are maintaining a high capacity utilization rate overall.
We will continue to build up BCP inventory, as some products are not fully stocked due to the tight
inventory situation.

Among semiconductors, there is still a shortage of power and analog semiconductors, which are
ROHM's core products. Although there is an adjustment trend for some general-purpose products
such as small-signal devices, the overall shortage situation continues, and we will aggressively
increase our capacity to fulfill our responsibility to supply our customers.

We cannot give you a specific amount, but we believe that the effect has been as expected.

Although there has been a recent drop in demand in the consumer, communications, and PC markets,
overall demand has not changed significantly from the end of the Q2 due to an increase in demand in
the automotive market.

While there is an adjustment trend in the consumer, communication, and PC markets, we expect
steady growth in the automotive market. In the next fiscal year and beyond, we expect further growth
in the automotive market due to a recovery in automobile production and an increase in content.

We are considering investments in the range of 100-120 billion yen, mainly for power and analog
products. We aim to increase overall production capacity by 10% annually in the next fiscal year.

A depreciation of the yen against the U.S. dollar has a positive effect on business performance.
A one yen change in the value of the yen will result in a change of 2.6 billion yen in net sales and 800
million yen in operating income on an annual basis. ) 15



News Release

H 2022-11-10 ROHM’s New 0603-Size LEDs Optimized for Low-Current Low-Light Applications

2022-11-17 ROHM honors FUTURE ELECTRONICS as “Distributor of the Year”: Strategic Partnership
within the power segment

2022-11-22 ROHM, Mazda, and Imasen Sign a Joint Agreement to Develop Inverters for e-Axle Using
ROHM SiC Power Modules

2022-11-29 ROHM Develops Ultra-Low-Power On-Device Learning Edge Al Chip

2022-12-01 ROHM and BASIC Semiconductor Form a Strateqic Partnership

2022-12-08 ROHM Industry’s Highest Rated Power Shunt Resistors in the 0508 Size: Contributes to
Greater Miniaturization

2022-12-19 ROHM’s New MOSFETSs: Contributing to Higher Efficiency and Safer
Operation with an Original Insulation Structure

2023-01-10 ROHM'’s 4t Generation SiC MOSFETs to be Used in Hitachi Astemo’s Inverters for Electric
Vehicles © ROMM Co, Lt P.16



https://www.rohm.com/news-detail?news-title=2022-11-10_news_led&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=2022-12-08_news_resistor&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=2022_news_e-axle&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=2023-01-10_news_astemo&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=2022-11-29_news_ai&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=rohm-honors-future-electronics-as-distributor-of-the-year-strategic-partnership-within-the-power-segment&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=2022-12-01_news&defaultGroupId=false
https://www.rohm.com/news-detail?news-title=2022-12-19_news_mosfet&defaultGroupId=false
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