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(( What We Would Like to Convey Today
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Financial

>' results
(Pages 3-10)

\
YoY increase in income and profits for FY 4/2023.
Did not achieve the initial forecast.
- Results of FY 4/2023 Sales 5,320 million yen, operating income 1,193 million yen

S

We will aim for certain achievement of the Mid-term Management Plan targets with \
upfront investments (strategic advertising investments) in FY 4/2024 (the current
fiscal year)

- Forecast for the current fiscal year! ~ Sales 6,240~6,440 million yen, operating income 850~1,050 million yen

- Mid-term Management Plan Targets (FY 4/2025) Sales 7,700 million yen, operating income 2,310 million yen

We will defer the planned amount of dividends per share for the current fiscal year
and implement share repurchases
- 3.1% of the number of issued shares

Maintain Mid-term Management Plan Targets. Our confidence in future growth will

Progress of
Mid-term
> Management

Plan
(Pages 11-46)

not waver j

1. The background of disclosing the range of results forecasts will be described in the following slides

© 2000 RACCOON HOLDINGS, Inc.



(( Today’s Agenda

1. FY 4/2023 Financial Results
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(( Q4: Trends in Net Sales

* Net sales in Q4 were 1,407 million yen (+10.8% YoY, +5.7% QoQ)

* Year-on-year sales growth was driven by the Financial business, and quarter-on-quarter sales growth was
driven by a recovery in the EC business (Moving up of the Chinese New Year to Q3 and convergence of COVID-19)

(Unit: Million Yen)

600 FY 4/2023 Q4
M EC H Financial 1,407 YoY QoQ
1,400 1,331
1,224 1270 1278 o
1,161 : +10.8% +5.7%
1,200 1,134 '
578
1,000 464
436 446 ) 0
+17.8% +5.3%
800
600
400 828
697 714 ey
200 +6.4% +6.0%
0
Q1 Q2 Q3 Q2 Q4
FY 4/2022 FY 4/2023
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(( Q4: Trends in Operating Income

« Operating income in Q4 was 300 million yen (+3.1% YoY, +5.2% QoQ)

» Operating margin was stably maintained over 20%. Balancing on income growth and profitability is one of
the Company’s distinguishing features.

(Unit: Million Yen) FY 4/2023 Q4
400
EEE Operating -®— Operating o7 00/ YoY QoQ
income margin °
350 24.7%
22.9% 22. 9%/ 21.3%
300 o 22 4% 21.4% ®------mmnn- e -1.6pts -0.1pts
0 ©,
21 1%
250
200
150 291 285 300 RAntEN
e +3.1% +5.2%
100
50
0
Q4 Q3 Q4
FY 4/2022 FY 4/2023
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(( Q4: Trends in Operating Income (Excluding Advertising and Sales Promotion Expenses)

« Amounted to 511 million yen in Q4 (+11.2% YoY, +10.3% QoQ)

« The Company posted record highs in said income in Q4 and strengthened investment in sales promotion
through this earning capacity

(Unit: Million Yen)

FY 4/2023 Q4
700 I Operating Advertising and sales —e— Operating margin excluding advertising and
income promotion expenses sales promotion expenses
YoY QoQ
39.4% 37 7%
0 .
600 .NG.Z% S7.2% 0 ’ 36.4% @-_
34.8% 34.4% ./0 \34.8% @ | -
. / ~~~‘
° o 493 o 511 o +0.2pts +1.6pts
500 482 473
459 463 See
o
100 304 399 - » +112%  +10.3%
158
168 200 178
135 154
300
200
259 245 292 285
100
0
Q1 Q2 Q2 Q3
FY 4/2022 FY 4/2023

ra((oon

HOLDINGS © 2000 RACCOON HOLDINGS, Inc. 6



(( Full Year: Trends in Net Sales

» Full-year net sales for FY 4/2023 were 5,320 million yen (+11.1% YoY)

* The entire Company, including the Financial business, achieved a sales growth ratio exceeding that in the
previous fiscal year, driven by the strong Financial business

(Unit: Million Yen) FY 4/2022 FY 4/2023
6,000 YoY YoY

Bl EC M Financial 5,320

+9.7% +11.1%

5,000 4,789
4,364

+11.8% +17.2%

4,000

3,477

2,980

3,000

2,000

+8.5% +7.3%

1,000

FY 4/2019 FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( Full Year: Trends in Operating Income

* Amounted to 1,193 million yen in FY 4/2023 (+6.0% YoY)

» While operating income remained flat in FY 4/2023 since not having a special demand due to COVID-19,
grew again to the level of FY 4/2022, when it increased due to such demand

(Unit: Million Yen)
FY 4/2022 FY 4/2023

mmm OPerating .. Operating YoY YoY

income margin
23.5%
@

1,400

1,200

1,000

® -3.9%pts -1.1pts

800 18.4% o
20.3%

600
1,126

* -59% +6.0%

400

548
200

FY 4/2019 FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( Full Year: Operating Income Variance Analysis

« Advertising and sales promotion expenses and personnel expenses increased due to business expansion

« However, operating income increased as sales growth exceeded the increase in expenses (+67 million yen YoY)

(Unit
1,800
1,600
1,400
1,200
1,000
800
600
400
200

0
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: Million Yen)
530 Increase in
advertising and I
Increase in net sales promotion Increase in Decrease in
sales expenses personnel other expenses
expenses

FY 4/2022
Operating income

Net sales Cost of sales Advertising Personnel Other FY 4/2023
expenses expenses Operating income
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( Full Year: Trends in Operating Income (Excluding Advertising and Sales Promotion Expenses)

« Amounted to 1,941 million yen in FY 4/2023 (+11.8% YoY)

« The Company posted record highs in said income. This basic earning capacity is the source of the
Company’s up-front investment

e Milli Operating Advertising and sales _ e Operating margin excluding advertising and
(Umt' Million Yen) — income promotion expenses *~ sales promotion expenses FY 4/2022 FY 4/2023
1,941
2,000 ' o YoY YoY
1,800 1,704 1,736
A S ()
1,400 36.2%
1,200 28.2%
25.4%,////,////’°
1,000 [
981 +0.2pts
800 755
600
400
200
0

FY 4/2019 FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( Today’s Agenda

2. The Company’s Policy for Achieving the Mid-term Management Plan
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(( The Company’s Strengths

Market Business characteristics
v [v] v
High growth High repeat High marginal
potential rate income ratio
Prog_re_ss n Systemati-
shifting _
to EC zation
Continued
transactions
-------------------------------------- backedby -
BtoB
business
Penetration Screening
of services know-how
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EC

Financial

Growth of

key KPIs

GMV

Transaction
volume (Paid)

Guarantee
balance (URIHO)
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(( The Company’s Strengths (FY 4/2023 Retrospectives)

Growth of

key KPIs

GMV

|
Clarified issues
and measures

Market Business characteristics
v v v
High growth High repeat High marginal
potential rate income ratio
(& Prog_re_ss n Systemati-
L shifting :
to EC zation
Continued
transactions
-------------------------------------- backed by
BtoB
© business
8 Penetration Screening
2 of services know-how
LL
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Transaction
volume (Paid)

Guarantee

balance
(URIHO)

Increased
confidence through
recoghizing the
effectiveness of
measures taken
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(( Overall Summary (FY 4/2023 Retrospectives and Measures for The Current Fiscal Year)

Key measures for the current fiscal year

Business toward achieving the Mid-term
segment Key KPIs FY 4/2023 retrospectives Management Plan
Domestic GMV Restore the pace of growth
* Introduce a new membership plan
""""""""""""""""" . . F bership / Paid bershi
o The challenge is to acquire (Free membership / Paid membership)
1T
international  GMV customers + Increase investments in sales
promotion and advertising
------------------------------ (Mass advertising limited to the current fiscal
Total GMV year)
Paig  Trensation Further accelerate the pace
= volume = Growth exceeding the Mid- of growth
 Dti——— term Management Plan ] _ _
S targets owing to a positive * Increase investments in sales
i 9 9 P promotion and advertising
URIHO Guarantee effect of measures (Mass advertising limited to the current fiscal

ra((oon
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balance

year)
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(( Results Forecast for FY 4/2024 (1/2)

» Forecast for FY 4/2024 will be disclosed as a range

* Increased net sales (+17~21% YoY), decreased operating income due to temporary upfront investments (-12~-
28% YoY)

» Furthermore, forecast of increased operating income (excluding advertising and sales promotion expenses) (+17~25%

YoY).
Net sales

Operating income

Operating margin

Net income

Operating income
(excluding advertising and sales
promotion expenses)

Operating margin
(excluding advertising and
sales promotion

expenses)
rd ( ( oon
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FY 4/2023

FY 4/2024

YoY

5,320 million yen

1,193 million yen

22.4%

668 million yen

1,941 million yen

36.5%

6,240~6,440 million yen

850~1,050 million yen

13.2~16.8%

530~650 million yen

2,270~2,420 million yen

35.2~38.8%

+17.3~+21.0%

-28.8~-12.0%

-9.2~-5.6%pts

-20.8~-2.8%

+16.9~24.6%

-1.2~+2.3pts

© 2000 RACCOON HOLDINGS, Inc.
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Results Forecast for FY 4/2024 (2/2)

« Strategic advertising investment amounts will be adjusted based on effects of advertising

« In addition to the key measures which form the prerequisite base, we plan to implement strategic advertising investments
(Expected to be limited to the current fiscal year)

Approach to the forecast for FY 4/2024

Base Strat_eglc advertising
investments

Sales

Operating income

GMV (Japan)

GMV
(International)

Paid transaction
volume

Key KPIs

URIHO
guarantee
balance

6,245 million yen
(+17.4% YoY)

1,153 million yen
(-3.3% YoY)

19,950 million yen
(+14.0% YoY)

7,878 million yen
(+24.6% YoY)

39,058 million yen
(+25.5% YoY)

58,347 million yen
(+32.8% YoY)

Purpose
* |ncrease awareness of services

» Accelerate expansion of customer
base

Measures

* Implement mass advertising
(In the process of considering what
will have the highest effect)

« Tens of millions of yen~0.3 billion yen
(Verify ROI and control amount used)

Eligibility
« EC Business
* Financial Business

v

Max

Min.

Max

Min.

Sales forecast

Increase from Base
- Effect of advertising strategy

Base level

Income forecast

Advertising strategy: Develop only a
portion of the budget
Sales: Base level

Advertising strategy: Develop budget
in full
Sales: Base level




(( Content of Basic Policy Towards Achieving the Mid-term Management Plan

[¥oores Improve value of transactions

per customer
B ierntons Category specialization
- strategy

1. EC Business (Domestic) :
EC Business: DomeStIC

2. EC Business (International)

SUPER
DELIVERY Super Delivery (SD)

3. Financial Business (Paid)

BtoB marketplace for wholesale transactions between
manufacturers, retailers and service industry, etc.

4. Financial Business (URIHO)

44%

5. Capltal POl |Cy Net sales composition: FY 4/2023

(ended April 30, 2023)

(C) 2022 RACCOON HOLDINGS, Inc.
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((“%’ EC Business Domestic: Market Environment

Excerpt from the Mid-term Management Plan (announced June 2022)

Target Market (EC Wholesale for Small Enterprises)

EC ratio of in-house EC and malls combined in 5.1% for BtoB wholesale, with
more potential for growth

« With the digital shift, BtoB’s EC ratio estimated to grow 20+%, on par with BtoC
» The EC wholesale market is expected to grow into a 1 trillion yen market

Current EC Wholesale
Market Size *1 N

Driver of Market Growth: EC ratio

Apparel & general goods 38 BtoB wholesale QOutlook for EC ratio and
wholesale market trillion yen means of sale *2 the market
Percentage for 1; e k - EC ratio EC wholesale market
small enterprises % Lo Aoy
(4 persons or less) X EDL Y >-1% ' 20 +°/° to 1 trillion yen
Wholesale EC ratio 0 .
>.1% EhGies, -l FE Reference: BtoC EC ratio *3 for
In-person
L el sales Apparel & goods 22.2%
250.0 billion yen (2020 )
\ J \\ J

*1 Wholesale market size: Market size calculated based on amount of purdchased good by retail trade industry, from 2020 Economic Conditions Survey, 2016 Economic Census, Basic Survey on Commercial and Manufacturing
Structure and Activities (all by the Ministry of Economy, Trade and Industry); “small” pertains to “less than 4 employees”

*2 Means of sale: Based on the sales proportion by whalesale means of sale inin “BtoB-EC Market: Current Situation & Future Prospedts 20227 (survey by Impress Comoration). EC indudes in-house EC, BtaB malls and wholesale
purdhases through BtoC malls

*3 BtoC EC ratio: Calodlated by the Company based on BtoC EC ratio for relevant genres in "FY2020 E-Commerce Market Survey ” (Ministry of Economy, Trade and Industry) 18

(C) 2022 RACCOON HOLDINGS, Inc.
ra ((OO n
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(( o EC Business Domestic GMV: Increase GMV Growth Rate By Introducing a New Membership Plan and Aggressive

Advertising
FY 4/2023 Retrospectives Measures for FY 4/2024
Goals Measures Results Goals Measures
(13953,9 rygl\l(cgngftndid not 19,950 million yen Particularly focus on increasing the number
GMV Growth ach.ievt:e the t’arget (+14.0% YoY) of first-time purchasing customers
Increased number of sales to . Maintai .
Doubled promotional members who switched to Paid Continue effects of aintain aggressive
investment YoY payment measures of FY 4/2023 promotional investments
Improved * Promote switch to Paid Impacts other than measures
value of Payment - Delayed recovery of overall
transactions Increased return rate of purchases by retail stores
points -Changes in composition of

per customer

* Issue coupons

Limited advertising

customers

Did not achieve the target of
value of transactions per
customer

Decreased registered users and
first-time purchasers

Sustained a high level of

Increase registered users

Increase first-time

Introduce a new membership plan

rllr::;ebisre; ﬁ\)(crr{:enlzi?‘lsgfglz;?:n?:rrspose of continuation rate. purchasers (System that offers the choice of free plan / paid
: Steadily increased repeat o I plan)
buying (Same level YoY) customstlers P Limit terminations
customers (continuation rate +1.7%pts)

Did not achieve the target of
number of buying customers

Increase continuation rate

Create loyal customers

Aggressive promotions for the purpose of

increasing customers
© 2000 RACCOON HOLDINGS, Inc. 19



( = EC Business

FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (1/3)
Domestic EC Measures: Introduction of Promotional Points Using Paid Payment

« Measures taking advantage of the distinguishing features of the Company which has both EC and Payment
platforms

« Paid Payment ratio grew (+5.3pts? YoY) through the effect of increasing value of transactions per customer
(+3.1%' YoY)

(Service site)

55urn
DELIVERY AT R T Y Y +EwE Q N ht VO -

A AT )F = SR -
Regoupoi | yaTommcezs! 3,000

SACEEF—T—F: 0=
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AL Lt TS - K5

By 5o 1,62482 5 216982 | EENEEEY o1 2+

2023¢6818~68308 mE !

O FedDiEII S5

!‘ﬂ] Paid s TWATSES5SDRA > 5%

SRS SEOSNSmSDAS 2 FEECAD, BRICHAMNEFr A B e TR Sa eI R ALY,

Fr el — P & DI R T L RS wE Ry > TN TR T,
H0A RS L0kE, R R LD TSRS, 2L =S50l
= DE C AL, J-LFSo-000 o o - 2DE DA S EY,

Hﬂ%|ﬁ¥—ﬁ PARTMERS

TATORIERERS >

# X =
I"H:E;! _m, e B N e B el e i § i Pk

1. Change from FY 4/2022 Q4 to FY 4/2023 Q4
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(( g ECBusiness Domestic EC GMV: Value of Transactions per Customer

« Average sales for each segment increased +1.1~8.0% due to measures to increase average sales

« Average sales remained roughly flat due to changes in the customer mix

As of FY 4/2022 Q4 As of FY 4/2023 Q4 YoY'
Retailers 307,639 yen 311,037 yen +1.1%
Average
sales
Oer fhan 81,590 yen 88,104 yen +8.0%
Retailers 83.2% 80.8% -2.4%pts
Composition
ratio
Other than 16.8% 19.2% +2.4%pts
Domestic average sales 21 O, 110 yen 209,408 yen -0.3%

Increased value of
transaction through
increased promotional

investments

» Delayed recovery of small
retail stores after COVID-19

 Offset the headwind of
decreased amount of
purchased goods by retail
stores through measures

Changes in customer
mix

© 2000 RACCOON HOLDINGS, Inc. 21



FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (3/3)

(( g ECBusiness Domestic EC GMV: Number of Buying Customers

* Increased repeat customers (+9.7% YoY) by improving the continuation rate through strengthening promotion

« Decreased first-time purchasing customers (-11.3% YoY). Will improve by taking measures in the current fiscal
year to keep the level of investments to increase customers the same as last year

85.4% 85.7% 86‘5% 87.-0% Q4 YoY
° o\siV Cont::tueatlon +1 .7pts -
20,672 21,165 21,312 21,427 21008 Overall Results of
buying +6.0% measures
customers - (Paid points,
coupons,
etc.)

Repeat +9.7% <«

customers
Issues of the
First-time Company
Q4 03 purchasing =11.3% <« (Improvements
customers through
FY 4/2022 FY 4/2023

measures)

rq((oon
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( o EC Business

Domestic EC Priority Measures: Introducing a New Membership Plan (System That Offers the

Choice of Free Plan / Paid Plan)

« Aim to increase buying customers (free plan) and create and retain loyal customers (paid plan)

« Although a partial decrease in income from monthly membership fees will be a factor in decreased profits in
the current fiscal year, we expect it will be offset through GMV growth from the next fiscal year on

Goals

Free plan

Paid plan (2,000 yen/month (scheduled))

Increase in the number of new membership
registrations

Increase in the number of new buying
customers

Increase repeat rate

Limit terminations

Increase customer loyalty (provide perks to
paid members)

Increase the number of purchases
Increase SD share within customers

Expected
effects

ra((oon

HOLDINGS

Promote active membership to suspended
members

GMV growth through increased number of first-
time purchasing customers

We expect a partial decrease in sales of
membership fees due to free plan in the
current fiscal year, which we expect will be
offset by an increase in income from GMV
growth in the next fiscal year

GMV growth through increase in repeat rate,
increase in number of purchases, etc.
Ripple effect as increased usage of Paid

© 2000 RACCOON HOLDINGS, Inc.
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((E EC Business  pomestic EC: Conclusion

The target of GMV of 19,950 million yen' (+14% YoY) must be reached by accelerating pace of increasing the

number of buying customers

« Expect to see the effects of measures such as promotions to increase customers and introduction of a new
membership plan particularly from the second half of the fiscal year on

FY 4/2024 Target Outline of Measures Period of Implementation Effects
Focus particularly on new registrations Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
and increasing initial buyers which will
accelerate the pace of increasing the
number of first-time purchasers

Q1~
GMV of Improved Continue efforts of FY 4/2023 v vV VvV
19,950 million average » Promote switch to Paid Payment
J
yen' sale per Increased return rate of points
1 4(y customer * |Issue coupons
+ 0
YOY Aggressive promotions for the
LZC;;T)aesre:f purpose of increasing customers vV vV vV Q2
buying Introduce a new membership plan
customers | (System that offers the choice of free
plan / paid plan) v Vv Q4~
(September)

ra((oon
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(( Content of Basic Policy Towards Achieving the Mid-term Management Plan

ra((oon

HOLDINGS

: E: ome Imp value I C
per cus
Elnternatiu:.-n.al Category specialization
strategy

EC Business (Domestic) T
International

EC Business (International)

SUPER
DELIVERY
. i i . International SD export
Financial Business (Pald) BtoB marketplace for hassle-free, risk-free
wholesale transactions between manufacturers and
Financial Business (U RlHO) international businesses are,
Capital Policy e

(C) 2022 RACCOON HOLDINGS, Inc.
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((“%z ECBusiness  EC Business Summary (International)

Excerpt from the Mid-term Management Plan (announced June 2022)

= Target Market

Business: International

dpPan’s €Xport markKket is 1. riion yen, even wnen only accounting

for products handled on SD - _ _
+ The Company previously strategized by country, but will shift to a categoric strategy in

consideration of country risks
+ Become No. 1 one category at a time, aiming to become the future No. 1 service in exports

Strategy by Category to increase SD’s Share

*
Export market size of 856 Export amount by category *2 Roadmap to
global consumer goods trillion yen increase SD’s share
Other general goods Health & .
Export market size of i No. 1 in exports from
Books cosmetics Japan
consumer goods from 2.8% 1.4 p
Japan Dishes and o : :
- X kitchen ares trillion No.1in E)(DDI"t_S i
Ratio of current SD 5 804 many categories
item categories = Electronics Lok : .
‘ Fashion No. 1 in exports
Stationary/crafts in qpprjﬁr
oMM | . specinc
‘1 4 trillion yen \ = Hobby, leisure categories
Furniture and sports
“ = J

*1 Export market size: Calculated by the value of Consumer Goods exports in 2019 from WITS (Word Integrated Trade Sclution). Converted at 130 yven to the U5 dollar.

*2 Export amourt by category: Estimated value calculated as the ratio of export value excluding “Export to affiliates™ out of “Value of goods exported internaticnal™ in
“Ministry of Economry, Trade and Industry Basic Survey of Japanese Business Structure and Activities™ (2021)

(C) 2022 RACCOON HOLDINGS, Inc.
rd ( ( oon —
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1.

((“%z ECBusiness  |nternational: Summary

* International GMV for FY 4/2023 was 6,322 million yen (+11.8% YoY)

« Although Taiwan, Hong Kong, and the U.S. are the key international markets of the Company, movements
in each country differ

GMV GMV GMV
International composition growth rate  growth rate
ratio (YoY) contribution
GMV 6,322 million yen 38.9% +8.5% +3.3%
(4/2023 total) (+11.8% YoY) . : .
+2.4% +0.5%
Buying customers 5 574 stores
(as of end of ’
4/2023 Q4) (-0.9% YoY)
6.8% +57.0% +3.9%
Value of 991 470 y S
transactions per . yen /4 Y
customer (+10.9% YoY) \‘.%‘:f," 6.6% +34.9% +2.3%
(4/2023 Q4)

ra((oon
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( o ECBusiness |nternational EC GMV: Overall

FY 4/2023 Retrospectives and Measures for FY 4/2024

FY 4/2023 Retrospectives Measures for FY 4/2024
Goals Measures Business environment Results Goals Business environment Measures
7,878 million yen . .
6,322 million yen (+24.6% YoY) Fine tl-me.by region
GwvvV . 11.8% YoY di * Maintain aggressive
Measures taken in each country (+11.8% YoY), but did promotional investments
growth not achieve the target Recovered to rate . Strengthen advertising

Hong Kong

South Korea

Y g

u

Cooperation with
international logistics
companies

Increased promotional

investments

* Doubled YoY

» Provided points and
coupons

Advertising investments
at the same level as last
year

(fine-tune after seeing
the effects)

* Aggressive in the U.S.

+ Limited in Hong Kong,
etc.

Demand was weak due to
impacts of COVID-19 in the
first half of the fiscal year
Demand recovered in the
second half of the fiscal
year and remained strong
after COVID-19

* Demand remained weak
throughout the year due to

impacts of COVID-19 and the

recession

Demand was especially
strong

A region where promotional
effects are high

+ Demand was especially
strong

* A region where promotional
effects are high

+8.5% YoY, but did
not achieve the target
(second half of the
fiscal year was as
expected)

+2.4% YoY, but did
not achieve the
target

+57.0% YoY,
exceeded the target
by far

+34.9% YoY,
exceeded the
target by far

of growth similar
to FY 4/2022

Recovered to growth
similar to FY 4/2022

Accelerated growth

Continued recovery in
demand from the second
half of the previous fiscal
year

Continued state of weak
demand for the time
being

Continued especially
strong demand

Continued especially
strong demand

investments

Maintain previous measures

Limit promotional and advertising
investments

Strengthen promotional and
advertising investments

Strengthen promotional and
advertising investments
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FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (1/2)

( = ECBusiness International EC GMV: Number of Buying Customers

« Measures were met with success in the U.S. and South Korea with an increase in the number of buying
customers (exceeding 20% YoY)

* In Hong Kong, the number of buying customers decreased (-21.9% YoY) as the number of first-time
purchasing customers decreased due to the economic downturn, COVID-19, etc.
Number of buying customers by region

Change YoY'
B Taiwan m Hong #  South © o us. Other
Kong Korea

6,000 5,622

5,000

4,000

3,000

2,000

1,000

4Q 4Q
2022 2023

1. Number of buying customers as of the end of FY 4/2023 Q4 vs. number of buying customers as of the end of FY 4/2022 Q4
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FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (2/2)

(( o ECBusiness International EC GMV: Value of transactions

Internationally, the pace of increasing value from first-time purchases on is quick, and is trending toward a high level of
value

« Effects of promotional investments in growth regions are high as increasing value can be expected along with the
acquisition of customers

Time-series trend of value of transactions per customer after the first-time purchase

(Value of transactions per customer)

¥250,000

Domestic value of emm= |nternational value

transactions per of transactions per

customer customer

¥200,000
¥150,000
¥100,000
¥50,000
¥0

0123456 7 8 9101112131415161718192021222324252627282930313233343536373839404142434445

(Number of months elapsed since the first-time purchase)
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(( (Reference) EC Business Conclusion

Targets for FY
Key measures for 4/2025 Mid-term
Business the current fiscal FY 4/2024 Management
segment Key KPIs FY 4/2023 Retrospectives year FY 4/2023 Targets Plan’
Although constant effects were seen * Increased promotions for
through measures, the target was not the purpose of increasing
achieved due to decreases in first- customers 17,500 million yen 19,950 million yen 26,500 million yen
Domestic GMV time purchasers, etc. * Introduced a new (+9.1% YoY) (+14.0% YoY) (CAGR +19%)
Grasp issues facing increasing membership plan
buying customers (from September 2023)
3 Overall, the target not achieved, « Fine-tuning promotional
1] although effects of measures in each measures by region N » N
region differed . Agaressivelv developed 6,322 million yen 7,878 million yen 11,000 million yen
International GMV Response in growth in North America 99 y P (+11.8% YoY) (+24.6% YoY) (CAGR +25%)
measures for growth
and South Korea regions
Taiwan recovered in the second half
of the year
Total GMV

ra((oon
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23,823 million yen
(+9.8% YoY)

27,829 million yen
(+16.8% YoY)

37,500 million yen
(CAGR +20%)
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(( Content of Basic Policy Towards Achieving the Mid-term Management Plan
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EC Business (Domestic)

EC Business (International)
Financial Business (Paid)
Financial Business (URIHO)

Capital Policy

.. Increase transaction value per

Paid member company

m Paid -«

A deferred payment service between enterprises
that can eliminate the time and energy used to
collect bills and the risk of uncollected bills

LTI

Financial Business: @ ld B

Increase number of
registered companies _
Promotion of bilateral
antee contract products

14%

v

Net sales composition: FY 4/2023
(ended April 30, 2023)

] 2022 RACCOON HOLDINGS, Inc.
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(( @ FinencielBusiness  pajd: Market Environment

Excerpt from the Mid-term Management Plan
(announced June 2022)

Financial Business:

o Market & Business Environment

Inter-company accounts receivable transactions among small and medium
enterprises (SMEs) are large at 116 trillion yen with large potential for growth

» We lead the industry in member companies with a 48% share of the market

» Value of transactions per member company are high and growing in certain business types with a
high proportion of Paid customers

Market share of member 2
Inter-company accounts receivable companies for BtoB a Value of transactions by
transaction volume by SMEs*1 @ member companies on Paid

credit settlement*2
(2020) {September 2021) >

Company C —W

Certain business types

Other :
transactions
33 ftrillion yen

Accounts receivable transactions

| Other business types |
W

Companies

116 trili : = . Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
trillion Yen FY 4/2020 | FY 4/2021 | FY 4/2022

r r \

*1 The Company”s estimated invoiced payment amount out of annueal inter-company transactions of small and medium enterprises, based on data from “Baszic Survey on Small and Medivm Enterprizes” [Small and

Medivm Enterprize Agency) on 3ccounts receivable and notes receivable, accounting for annual turnover of recefvables (Payment Terms Improvement Committes Report), private final consumption expenditure (Cabinet
Office) and cachless payment rates [Ministry of Economy, Trade and Industry], etc.

*2 lapan Marketing Ressarch Crganization
(C) 2022 RACCOON HOLDINGS, Inc.

o

M
(8]
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Measures and Targets for FY 4/2024

(( @ Financial Business Paid

« Continue key measures that had an effect in FY 4/2023

« Promote more aggressive sales promotion activities to seize the opportunity to increase the number of
customers

Measures for FY 4/2023 (progressed as planned) Additional measures for FY 4/2024

Realized in FY
4/2023

Key measures of the Mid-term Management Plan

Strengthen functions to meet customers’ efficiency & DX needs

Current fiscal year

credit sereening + Screening Screening Efficiency o e Promote more
i unctions -y ol .
standards automation pass rate S S e Guarantee limit aggressive

2 days » 10 minutes A

Average for certain eligible companies Certain eligible companies

promotional
investments

documents, simplify . .
_ registration information Certain business types _

Current fiscal year &) ¢ Release a new automated screening system in October 2023
® Improve Al screening

® Range of automated screenings have expanded 2x due to changes
in screening guidelines

v

FY 4/2024 Targets 39,058 million yen
(Paid external transaction volume)  (+25.5% YoY)

rq((oon

HOLDINGS © 2000 RACCOON HOLDINGS, Inc. 34



Ei 21 Busi FY 4/2023 Results (First Year of the Mid-term Management Plan)
Inancial bUusINess . .
@z Paid: External Transaction Volume

« Sustain a high level of growth by relaxing credit screening standards to a moderate level (transaction volume
CAGR +24.9%")

» Total transaction volume for FY 4/2023 was 31,114 million yen (+21.5% YoY). Increased due to a pace
exceeding Mid-term Management Plan expectations

Paid transaction volume (external transactions only)

Unit: Million yen

12,000
B External transactions (transactions outside of the
Group)
10,000
CAGR'
8,000 +24.9%
CAGR'
6,000
+15.6%
4,000 7931 8,630
7,10787,104 7 448
6,623
coulls, 156 [l 501 5,847 6,021
4,891 ) 4, ’ ‘
2,000 4,802
0
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023

1. Transaction volume growth converted to average annual growth for the end of FY2020 Q1 to end of FY2021 Q4 (end of FY2022 Q1 to end of FY2023 Q4)
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(( Content of Basic Policy Towards Achieving the Mid-term Management Plan
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EC Business (Domestic)

EC Business (International)
Financial Business (Paid)
Financial Business (URIHO)

Capital Policy

' paig Increase transaction value per
member company

A vriHo Increase number of

. registered companies
z = - . U RI H O 'E:.erz Promotion of bilateral
Financial Business: et contract products

URI HB:' URTHO

Online receivables guarantee service
for non-payment by business partners

'1 8%

Net sales composition: FY 4/2023
(ended April 30, 2023)

(C) 2022 RACCOON HOLDINGS, Inc.
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36



(( @ FnencliBusiness  yRIHO: Market Environment

Excerpt from the Mid-term Management Plan (announced June 2022)

Financial Business:

URIHO Market Environment

Both the Japan and global market is growing due to an increase in IT enterprises
that conduct many transactions and the diversification of risk

« Japan’s BtoB account receivable guarantee penetration rate is small at 1% with great growth potential

« With URIHO's guarantee balance at 1% of the market, there is significant room for market share expansion

Global transaction credit Domestic BtoB = Domestic BtoB account
insurance premium market ~ s hI“: . s a::;:\_:mn o = receivables companies
projection=1 yratas nsa oo guarantee balance=*z
(million USD) (2020) (2020)
BtoB accounts receivable
8 6“ 18,140 guarantee penetration rate ] ‘i URIHO
CAGR +86.0% 1.0%¢1.9 trillion yen) 1.0% (18.9 billion yen)
=/ L s
BteB accounts Guarantse balance
receivable balance of competitors
182 1.9
trillion yen trillion yen
2019 2027
. o . . N i

* 1 Allied Market Ressarch, *Trade Credit Insurance Market 2020-2027"

* 2 Estimated by the Company based on data on bills and accounts recenable from the *Financial Statements Statistics of Corporations by Industry®” (Ministry of Finance), private final consumption
expenditure [Cabinet Office]} and cashless payment rates (Ministry of Economy, Trade and Industry], etc.

* 3 Estimated by the Company based on the Mikkei, “Total obligation of major accounts receivable guarantee companies” (December 11, 2020) and the General Insurance Associstion of Japan,
“Statistics by line.” =
ra ((0 O () 2022 RACCOON HOLDINGS, Inc.
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Measures and Targets for FY 4/2024

(( @ Financial Business URIHO

« Continue key measures that had an effect in FY 4/2023

 Promote more aggressive sales promotion activities and increasing proposal schemes to seize the
opportunity to increase the number of customers

Measures for FY 4/2023 (progressed as planned) Additional measures for FY 4/2024

Realized in FY
Current

Key measures of the Mid-term Management Plan — More aggressive promotional

investments

Relaxation of

credit screening
standards

4/2023

Strengthening Important Starting Criteria
Screening

Screening 4 Guarantee limit

pass rate Increase limit for
+10% sole proprietors, etc.

Certain eligible companies

Provide risk

automation information

1.5 days p 0.5 days

Average for certain

! b :
Certain eligible companies Strengthen functions

eligible companies

Approval rate increased +12.0% for each plan by improving screening

standards
Increased limits +16.9% by strengthening analysis of sole proprietors, etc.

Significantly decreased the number of days needed for screening by
expanding the scope of using automated screenings

fiscal year

+

Promote transition to higher
price ranges

Increasing proposal schemes
(utilizing collaboration with
other companies)

Increasing eligible
receivables
(Factoring receivables, etc.)

ra((oon
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v

FY 4/2024 Target 58,347 million yen

(Guarantee balance)

(+32.8% YoY)

© 2000 RACCOON HOLDINGS, Inc.
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(( @ FinencialBusiness  yRIHO: Guarantee Balance

FY 4/2023 Results (First Year of the Mid-term Management Plan) (1/3)

« Success of key measures by focusing on the online subscription-based service (Subscription service guarantee
balance +65.9% YoY)

« As aresult, guarantee balance +42.8% YoY in overall receivable guarantees

URIHO Guarantee balance

50,000
45,000
40,000
35,000
30,000
25,000
20,000
15,000
10,000

5,000
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M- Non-subscription-

based

16,011
14,073 15,093

2020

based

20,865
18,029 18,403 18,835

2021

# Subscription-

23,076

24,328

27,656

26,046

2022

30,755

32,705

40,249
36,659

2023

YoY end of
FY2023 Q4
balance

595 +42.8%

+65.9%

© 2000 RACCOON HOLDINGS, Inc.
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FY 4/2023 Results (First Year of the Mid-term Management Plan) (2/3)

(( @ Financial Business URIHO: Net Sales

« Sales grew for the online subscription-based service (Subscription service net sales +56.1% YoY)

 As aresult, net sales for URIHO overall was +18.8%

URIHO net sales

300
250
200
150
100

50
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YoY FY

B Non-subscription #  Subscription 4/2023 total
247
+18.8%
518 221
204
(o1 199

172 171 11 178 12 0

161 +56.1%

148 154

2020 2021 2022 2023

© 2000 RACCOON HOLDINGS, Inc.
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(( @ Financial Business

FY 4/2023 Results (First Year of the Mid-term Management Plan) Results (3/3)

Trends in the Rate of Cost of Sales by Quarter

» The rate of cost of sales gradually increased close to levels of before the COVID-19 pandemic under

appropriate credit screening control

« The Company intends to maintain the relaxation of credit screening standards and control the rate of cost at
the current level

45.0%
40.0%
35.0%
30.0%
25.0%
20.0%
15.0%
10.0%

5.0%

0.0%
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Pre-pandemic

35.1%

28.5% 29.5%
271%
Q4

Q1 Q2 Q3
FY 4/2019

Rate of cost of sales
on settlement of
accounts

31.1%

26.5%
24.6%

Q1

Q2 Q3
FY 4/2020

Rate of cost of
sales on settlement| |
of accounts

Additional
recording of
allowances

Partial reversal of
allowances added
in the preceding Q4

______

Partial reversal of
allowances added
in the precedlng Q4

i+ - i|Rate of cost

of sales on 19.6%
1 8.5%
settlement
of accounts
14.0%
Q1 Q2
FY 4/2021

FY 4/2023 Q4
YoY QoQ
29.2% 29.3% +5.0pts +0.1pts
25.3%
23.4% 24.3% . .,

222% I I i/. I | |

Q2 Q3 Q4
FY 4/2022 FY 4/2023

© 2000 RACCOON HOLDINGS, Inc.
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(( @ . Financial Business

(Reference) Financial Business Conclusion

Targets for FY
4/2025 Mid-term

Business FY 4/2023 Key measures for the FY 4/2024 Management
segment Key KPls Retrospectives current fiscal year FY 4/2023 Targets Plan?
Successful
Paid Fransaction 'rr:ep;zm‘zgted Aggressive development 31,114 million yen 39,058 million yen 42,128 million yen

- volume Results exceeding through promotional measures (+21.5% YoY) (+25.5% YoY) (CAGR +18%)
©
) targets
C
e
i Successful implemented Aggressive development

Guarantee
U RI H O balance

ra((oon
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measures
Results exceeding
targets

through promotional measures 43,933 million yen
Increasing proposal schemes (+42.8% YoY)
Increasing eligible receivables

58,347 million yen
(+32.8% YoY)

© 2000 RACCOON HOLDINGS, Inc.

70,000 million yen
(CAGR +32%)
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(( Content of Basic Policy Towards Achieving the Mid-term Management Plan
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EC Business (Domestic)
EC Business (International)
Financial Business (Paid)
Financial Business (URIHO)

Capital Policy
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(( Capital Policy

* Profitability for both EC business and Financial business are high, and we have a sufficient source of funds
for growth investments to both businesses

» Cash flow after allocation to growth investments will be shareholder returns

Capital policy (Reposted from Mid-term Management
Plan policy announced June 2022) Shareholder returns in the current fiscal year

« Maintain Mid-term Management Plan policy (announced June 2022)

Excerpt from the Mid-term Management Plan (announced June 2022)
The Company’s policy is to actively offer shareholder returns while securing funds

= Dividends per share (scheduled): 18

- en
for investment in future growth. (ch:\I:Ig::I:fi) y o _
= Dividend payout ratio (scheduled):
Operating Approx. 4.0 billion yen 65.7%
* lati | duri iod of Mid- |
cash flow (Fiscal yobr onding April 30 2025 o fiscal year encing Apri 30, 2095)

Future growth Active investment into business = Period: June 13, 2023~August 31, 2023

investments foundations for each service
" = Maximum:
Acquisition L
. Dividend payout ratio of treasury 0.7 billion yen
Dividends stock
Shareholder 45~50% (decided) or

700,000 shares (3.1% of the number of
issued shares)

returns Share Flexible execution
repurchases |depending on share price

ra((oon
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(( What We Would Like to Convey Today

» We will aim for certain achievement of the Mid-term Management Plan targets with upfront investments (strategic
advertising investments) in FY 4/2024 (the current fiscal year)
- Continue to strengthen existing sales promotion investments (coupons, points, etc.) and advertising (listings, DMs, etc.)
- Introduce a new plan (free/paid) to increase the number of domestic EC customers
- Implement mass advertising to raise awareness (strategic advertising expenses limited to the current fiscal year)
- Forecast for the current fiscal year’ Sales 6,240~6,440 million yen, operating income 850~1,050 million yen
- Mid-term Management Plan Targets (FY 4/2025) Sales 7,700 million yen, operating income 2,310 million yen

«  We will defer the planned amount of dividends per share for the current fiscal year and implement share repurchases
- Dividends per share (scheduled) 18 yen (65.7% dividend payout ratio)

- Share repurchases (announced June 12) A maximum of 0.7 billion yen or 700,000 shares (3.1% of the number of issued shares)

* Maintain Mid-term Management Plan Targets. Our confidence in future growth will not waver
- Both the EC business and Financial business have significant potential markets, and there is much room for growth for the Company
- Early acquisition of customers through sales promotions and advertising is key as customer continuation is high for both businesses
- As the Company is highly profitable, sufficient growth investments (investments in sales promotion, advertising, etc.)

- From the above, the Company has the resources and positioning to realize growth and profitability as laid out in the Mid-term Management Plan

ra((oon
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( Retrospectives for Each Business and Measures for the Current Fiscal Year (Conclusion)

Business

Targets for FY

Key . Key measures for the FY 4/2024 4/2025 Mid-term
segment KPIs FY 4/2023 Retrospectives current fiscal year FY 4/2023 Targets Management Plan'
* Although constant effects were seen .
through measures, the target was not Increased promotions for the - - -
Domestic GMV achieved due to decreases in first-time purpose of increasing customers 17,500 million yen 19,950 million yen 26,500 million yen
purchasers, etc. . . Introduced a new membership plan (+9.1% YoY) (+14.0% YoY) (CAGR +19%)
Grasp issues facing increasing buying (from September 2023)
customers
3) Overall, the target not achieved, although . . .
T effects of measures in each region differed Fine-tuning promotional measures . - -
nternational GMV Response in growth in North America and by region 6,322 million yen 7,878 million yen 11,000 million yen
South Korea Aggressively developed measures (+11.8% YoY) (+24.6% YoY) (CAGR +25%)
Taiwan recovered in the second half of the for growth regions
year
23,823 million yen 27,829 million yen 37,500 million yen
Total GMV (+9.8% YoY) (+16.8% YoY) (CAGR +20%)
Paid Transaction Successful implemented measures Aggressive development through 31,114 million yen 39,058 million yen 42,128 million yen
_ al volume Results exceeding targets promotional measures (+21.5% YoY) (+25.5% YoY) (CAGR +18%)
©
‘O
==
©
=
L. . Aggressive development through o s s
URIHO G:alrantee Successful implemented measures promotional measures 43,933 million yen 58,347 million yen 70,000 million yen

ra((oon
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Results exceeding targets

Increasing proposal schemes

+

(+42.8% YoY)

Strategic advertising

(+32.8% YoY)

(CAGR +32%)
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(( Appendix
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(( Appendix

FY 4/2023 Results and FY 4/2024 Forecasts

EC Business Highlights

Financial Business Highlights

Shareholder Returns

ESG-Related Information
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(( Full Year: Comparison with Earnings Forecasts

Full-year net sales and all income items increased year on year, although initial forecasts were not achieved

FY 4/2022 FY 4/2023 (Unit: Million Yen)

Compared with

Results Results YoY initial forecasts _ INitial forecasts?

Net sales 4,789 5,320 +11.1% -3.3% 5,500

Operating income 1,126 1,193 +6.0% -8.2% 1,300

Sl 23.5% 22.4% 1.1%pts  -1.2%pts 23.6%
margin

Ordinary income 1,135 1,225 +8.0% -5.7% 1,300

Net income’ 354 668 +88.6% -17.4% 810
Margin 7.4% 12.6% 5.2%pts -2.2%pts 14.7%

1. Net income attributable to owners of parent 2. Forecasts for FY 4/2023 announced June 2022

ra((oon
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(( Cash Flow

One of the Company’s distinctive features: Sustainably generate free cash flow even during its business

expansion period
(Unit: Million Yen)

FY 4/2022 FY 4/2023 Difference
Cash flows from operating activities 1,856 1,122 -734
oo trom st ctes o s no
S DTS o  am
[EYETETE——— am w ws
.qllihdh """""""""""""" o v
(Cashandcashequivalents atendof . cr —_—

period
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(( Results Forecast for FY 4/2024

FY 4/2024

YoY

FY 4/2023
Net sales 5,320 million yen
Operating income 1,193 million yen
Operating margin 22.4%
Ordinary income 1,225 million yen
Net income 668 million yen
Net income per share 30.27 yen

ra((oon
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6,240~6,440 million yen

850~1,050 million yen

13.2~16.8%

850~1,050 million yen

530~650 million yen

24.62~30.20 yen

+17.3~+21.0%

-28.8~-12.0%

-9.2~-5.6%pts

-30.7~-14.4%

-20.8~-2.8%

-18.7~-0.2%

© 2000 RACCOON HOLDINGS, Inc.
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(( (Reference) Results Forecast for FY 4/2024

» Forecast of increased operating income excluding advertising and sales promotion expenses by
maintaining a high gross profit margin

 The Company can implement strategic growth investments due to high profitability

Net sales

Gross profit

Gross profit margin

Operating income
(excluding advertising and sales promotion
expenses)

Operating margin
(excluding advertising and sales
promotion expenses)
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FY 4/2023

FY 4/2024

YoY

5,320 million yen

4,284 million yen

80.5%

1,941 million yen

36.5%

6,240~6,440 million yen

5,050~5,200 million yen

78.4~83.3%

2,270~2,420 million yen

35.2~38.8%

+17.3~21.0%

+17.9~21.4%

-2.1~+2.8%

+16.9~24.6%

-1.2~+2.3%
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(( Appendix

FY 4/2023 Results and FY 4/2024 Forecasts

EC Business Highlights

Financial Business Highlights

Shareholder Returns

ESG-Related Information
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("= P> Trends in SUPER DELIVERY Gross Merchandise Value (GMV) (by Quarter)

« Total GMV in Q4 was 6,211 million yen (+6.7% YoY, +4.8% QoQ)

* International GMV growth rate was high due to moving up of the Chinese New Year (it fell on Q4 in 2022, Q3 in

2023), recovery in Taiwan after the second half and other factors

(Unit: Million Yen)

7,000
M Domestic [ International
5,821
6,000 5,623 5,761
5,127 5,140 5,170
4,915 °.072 1,477
5,000 4,669 1,356 ' 1,577
935
1,137
oar 1,049 1,405 1,413
4,000 3,854
835
3,069
2,927 2,957
3,000
529 485
4,266 [l 4343 MM 4 183

2,000 3,666
1,000

0

Q1 Q3 Q4 Q1
2020 2021 2022
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5,924

1,656

4,268

Q2

2023

5,925

1,463

4,462

Q3

6,211

1,624

4,586

Q4

FY 4/2023 Q4

YoY QoQ
+6.7% +4.8%
+9.9% +11.0%
+5.6% +2.8%
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(( = ECBusnesS Trends in SUPER DELIVERY Gross Merchandise Value (GMV) (Cumulative)
* Full-year total GMV was 23,823 million yen (+9.8% YoY)

« Growth in international GMV decelerated as growth in Taiwan and Hong Kong slowed down, affected by impacts of
COVID-19 and other factors. Meanwhile, in Japan, GMV growth rate increased due to a gradual improvement in

the business environment for non-retail businesses following the relaxation of restrictions on activities in response
to COVID-19 pandemic

(Unit: Million Yen) FY 4/2022  FY 4/2023
20,000 YoY YoY
Il Domestic International Total
25,000 23.823 +9.2% +9.8%
21,687
20,000 19.853 6,322 +39.3% +11.8%

5,653
4,060

15,000
12,808

2,413

10,000
+1.5% +9.1%

5,000

2020 2021 2022 2023
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( g ECBUSIN®SS Trand in No. of Buying Customers (Repeat Purchasers/First-time Purchasers)

* Number of first-time purchasers, which declined in Q3, reversed to an increase in Q4 due to increased

domestic non-retail customers (+4.7% QoQ)

* Number of repeat purchasers increased slightly in Q4, as total number of buying customers remained flat in

(0]
Q3 (+0.8% QoQ)
30,000 . .
H Repeat B First-time
purchaser purchaser
25,000
20,000
16,586
27%
14,358
15,000 13,249 13,621 250%
17%
17% -
10,000
83% [ 5300 7574 /3%
5,000
0
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Q2 Q3 Q4 Q1
2020

77%

Q2

2021

83%

26,294

81%

17%

85%

83%

Q2

2023

15%

Q3

27,092 27,053 27,110 27,477

16%

849

Q4

FY 4/2023
Q3 Q4
QoQ YoY QoQ
+0.2% +4.5% +1.4%
-11.6%  -14.6% +4.7%
+2.6% +9.0% +0.8%
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(( "= EcBusness Trend in No. of Buying Customers (Domestic/International)

* Number of domestic buying customers continued to increase in Q4 due to an increase in non-retailers by the
effect of investment in sales promotion (+2.2% QoQ)

* Number of international buying customers decreased slightly in the Q4, affected by a decrease in number of

buying customers in Hong Kong (-1.9% QoQ) FY 4/2023
Q3 Q4
QoQ YoY QoQ
30,000
B Domestic [ International 56 294 27,092 27,053 27,110 27,477 +02% +45% +1 4%
23 002 24516 25,252
25,000 22,942 7' o o o
7 (o)
21,520 : 210/0 220/0 210 20 /0 '1.0/0 '0.9/0 '1 .9/0
19,684 20,163 23% [l %1%
20,000 23%
16,586 23%
23%, 24%
14,358
15,000 23% +0.5% +6.0%  +2.2%
80%
10.000 775 79% 79% i /8%l 79%
’ 0
77% 76% 77% 77%
77%
5,000
0
Q4 Q1 Q2 Q3 Q4 Q2 Q3 Q4 Q1 Q2 Q4
2020 2021 2022 2023
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(( & ECBusiness Trend in Value of Transactions per Customer

» Domestic value of transactions per customer increased both for retailers (+0.9% QoQ) and non-retailers (+7.6% QoQ),
owing to a positive effect of the campaign to switching to Paid and other sales promotion

 Although international value of transactions per customer decreased in Q3 due to the impact of the Chinese New Year, it
rose in Q4 to the same level as in Q2, before the Chinese New Year (+13.2% QoQ)

Change of value of transactions per customer

e TOTAL

—e— Domestic retailers

Other than domestic retailers .\
—0O— International
.\.\.
/.

g T
‘\ A

Period that particularly
benefited from special

demand due to

COVID-19
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY 4/2019 FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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((“%z EC Business Trends in Sales by Quarter

» Sales growth in FY 4/2023 Q4 was driven by an increase in system usage sales associated with GMV
growth

» The factor for the increase in system usage sales beyond GMV growth was a raised take rate for

international transactions
FY 4/2023 Q4

(Unit: Million Yen) YoY QoQ
900 1 m System usage sales B Member retailer sales Participating company o o o oo
sales 828 +6.4% +6.0%
784 781
800 - 760 778 770
o BT o T s g5y, -1.1%
702 697 71 70 68 65
700 1 — 655 > == — [T . 4 [#] - 8.9% +0.3%
2 = B m 77|
600 - 558 & 102 .
B o @
500 1 455 472 476 94 m
400 | 90 ol 9
+10.1% +7.3%
300 -
529 483 514
200 - 398
300 316 316
100 -
O d
Q1 | @ | a3 @ | a1t | @ | @ | a
2020 ‘ 2021 2022 2023
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((“%1 EC Business Trends in Segment Profit by Quarter

« Segment profit in Q4 increased compared with Q3, on which the Chinese New Year fell, due to the effect of
increased sales (+8.0% QoQ)

» Although segment profit margin decreased year on year (-2.8 pts YoY) due to increased investments in sales

promotion, it remained high at 40%
(Unit: Million Yen)

: . . YoY o]
350 I Segment profit —e— Segment profit margin 60.0% Q Q

FY 4/2023 Q4

300 50.0%
42.6%
250 P ) 40.0%
”'/ 38.2% 35.4% é 40.0% -2.8ptS +0.7pt3
41.0% é (‘B
200
30.0%
331 -0.7% +8.0%
150
283
273
258 266 N 55>
20.0%
100 186 201 203
10.0%
50 0.0%
0 0.0%
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( o ECBusiness Trends in Segment Profit (Excluding Advertising and Sales Promotion Expenses) by Quarter

 Increased beyond increased sale growth rate in Q4 (+9.4% YoY, +10.7% QoQ), since the profit structure is
such that segment profit margin increases in line with a sales growth

* Profitability backed by high segment profit margin (excluding advertising and sales promotion expenses) of
over 50% enables growth investment

(Unit: Million Yen) FY 4/2023 Q4
600 Advertising and sales 1 60.0% YoY QoQ
N Segment profit promotion expenses —e—Segment profit margin % °
58;7% 587% 584 %
6 ss.0y +1.6pts +2.5pts
500 57.0% 57 1% 0 0
56.6% ‘ +9.4% +10.7%
33 4
55 7% 55 4% . 56.2% 56.0%
400 36 . —% 375
55. 2
52.9 3359 54.0%
[0)
300 &\52. % \52 Yo
249 0
250 52.0%
200 51 5%
50.0%
100 48.0%
0 46.0%
Q3 Q4 Q1 Q2 Q3 Q4
FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( Appendix

FY 4/2023 Results and FY 4/2024 Forecasts

EC Business Highlights

Financial Business Highlights

Shareholder Returns

ESG-Related Information
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(( @  Financial Business  Trends in “Paid” Transaction Value

» External transactions in Q4 increased to 8,630 million yen by capturing strong demand through measures
(+21.4% YoY, +8.8% QoQ)

* Internal transactions in Q4 maintained a steady pace of QoQ growth owing to a positive effect of the

campaign to switching to Paid of SD
FY 4/2023 Q4

(Unit: Million Yen)

YoY QoQ
12,000 11,491
o ()
g External transactions m Internal transactions 10,664 +19.9% +7.8%
(transactions outside the Group) (transactions in the EC business) 10.017
2,861
10,000 +15.5% +4.7%
2,733
2,569
7,911
8,000 ’ 7,773
2,271
6,000
+21.4% +8.8%
8,630
4,000 7.448 7,931
5,501
2,000
0
Q3 Q2 Q3 Q4
2021 2022 2023
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(( @ Financial Business  Trands in the URIHO Guarantee Balance

« The guarantee balance increased to 43,933 million yen as of the end of Q4 owing to a positive effect of
measures in response to extremely strong demand (+42.8% YoY, +9.2% QoQ)

* As for an online subscription-based guarantee service URIHO, a key service, the guarantee balance
increased by 65.9% year on year FY 4/2023 Q4

(Unit: Million Yen) YoY QoQ
50,000

M Non-subscription-based # Subscription-based
45,000 ° P 43,933  +42.8% +9.2%

40,000 S 600

35,000 32,705

10,000 g +65.9%  +11.4%

2
26,046

25,000 23,076 24,328

20,865

20,000 18,029 18,403 18,835
15,003 16.011

15,000 14,073

10,000

5,000

0

Q2
2020 2021 2022 2023

Q4
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(( @  Financial Business - Trends in the Rent Guarantee Balance (Actual Basis)

« The guarantee balance remained steady, standing at 7,602 million yen as of the end of Q4 (+0.8% YoY,
+0.2% QoQ)

FY 4/2023 Q4
YoY QoQ
(Unit: Million Yen)
8,000 7553 7,581 7,583 7,602 +0.8% +0.2%
6,941 6,923 7,018 7220
6,851
7,000 fos B340 6.8 6,735
g3y 6049 ,265

6,000 :
5,000
4,000
3,000
2,000
1,000

0

Q1 Q2 Q3 Q4 Q3
2020 2021 2022 2023

*The figures indicate the actual guarantee balance calculated by the formula of guarantee balance / guarantee period x average implementation period. Accordingly, the figures differ
from the balances indicated in the relevant Summary of Financial Results and Securities Report.
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(( @ Financial Business  Trends in Sales by Quarter

* Net sales in the Financial business increased to 578 million yen in Q4 (+17.8% YoY, +5.3% QoQ)

* URIHO (+21.4% YoY, +7.0% QoQ) and Paid (+21.1% YoY, +8.1% QoQ) drove sales growth

(Unit: Million Yen)

600

B URIHO & Paid

500

400

362

P

300

200

100

Q2 Q3
FY 4/2020
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# Rent Guarantee

395

R
g

Q4

g
g
E
E
g
g
g

409

W

Q2 Q3
FY 4/2021

Q2 Q3
FY 4/2022

491

gty

Q4

FY 4/2023 Q4

YoY QoQ
+17.8% +5.3%
+5.2% -3.2%
+21.1% +8.1%
+21.4% +7.0%
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(( @ FinencialBusiness Trends in Segment Profit by Quarter

« Segment profit in Q4 was 131 million yen due to a sales growth (+34.0% YoY, +2.0% QoQ), despite a rise
in the rate of cost caused by the relaxation of credit screening standards

(Unit: Million Yen) FY 4/2023 Q4

180 57 0% 40.0% YoY QoQ
I Segment profit  —e— Segment profit 36.4% 0
. o
160 margin . 350%
149
30.3% 0 0
140 ® 30.0% +34.0% +2.0%
0 26.7%
120 § ® A
> 22 %3 I 25.0%
20.4% L 116 ' +2.8%pts -0.7%pts
100 0 20.0% 103 .
L ® 97 20.0%
80 73 75
15.0%
60 1.9%
®
10.0%
40
[v)
20 5.0%
0 0.0%
P21%
20 -8 -5.0%
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( @ ~ Financial Business 1rends in Segment Profit (Excluding Advertising and Sales Promotion Expenses) by Quarter

« Segment profit (excluding advertising and sales promotion expenses) in Q4 increased beyond increased sale

growth rate (+20.6% YoY, +7.5% QoQ)

« Segment profit margin was stably maintained over 30%. Stable and high profitability enables growth

Investment FY 4/2023 Q4
(Unit: Million Yen)
YoY QoQ
20 wmm Advertising BN Segment profit —o— Segment profit margin 50.0%
expenses
415%  41.2% 29,09
200 & 188 40.0%
33.8% 170 \ . 33.6% +20.6% +7.5%
162 32..2 % 3012%/1
150 140 ° % 300%  +0.7pts +0.7pts
100 20.0%
50 10.0%
0 0.0%
-50 -10.0%
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY 4/2020 FY 4/2021 FY 4/2022 FY 4/2023
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(( Appendix

FY 4/2023 Results and FY 4/2024 Forecasts

EC Business Highlights

Financial Business Highlights

Shareholder Returns

ESG-Related Information
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(( Dividends and Acquisition of Shares

» While initial forecasts were not achieved in FY 4/2023, the Company maintained dividends per share of 18
yen as planned at the beginning of the fiscal year
» Considering the acquisition of own shares announced June 2022, the total return ratio for the fiscal year
under review is 99.0%
Investment & Shareholder Returns Policy Shareholder returns for FY 4/2023

——  Excerpt from the Mid-term Management Plan (announced June 2022)

The Company’s policy is to actively offer shareholder returns while securing funds for investment in future growth.

= Dividends per share: 18 yen

) Approx. 4.0 billion yen .
Operatlng *Cumulative total during period of Mid-term Management Plan Dividends » Dividend payout ratio: 59.5%
CaSh ﬂOW (;;;;?I year ending April 30, 2023 to fiscal year ending April 30,

NNVl Active investment into business

i foundations for each service
Investments JURRRIIONN - Pcriod: June 13, 2022, to June 24, 2022

Dividend Dividend payout ratio of treaskury = Number of shares acquired: 160,000 shares
ividends stoc 0 i
45~50% 0.7% of the number of issued shares
Shareholder o (announced ( b i )
returns Share Flexible execution R yLy23f = Amount of acquisition cost: 0.26 billion yen
repurchases depending on share price
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(( Appendix

FY 4/2023 Results and FY 4/2024 Forecasts

EC Business Highlights

Financial Business Highlights

Shareholder Returns

ESG-Related Information
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(( ESG Information: Basic Sustainability Policy

Corporate Philosophy

Making corporate activities more
efficient and convenient

Providing business infrastructure to support a wide range of transactions

Basic Policy

Solving social issues through
business
We will strive to improve corporate value by appropriately managing

and minimizing risks inherent in our business operations and
maximizing business opportunities

Furthermore, we will contribute to the realization of a sustainable global

9 INDUSTRY, BHOVATION
ANDINRUASTRUCTURE

environment and society together with our stakeholders

KO TERD 3 6000 HEALTH Quaty 5 GEHDER 6 CLEAN ViATER
POVERTY 2 HUNGER AND WELL-BEIRG EDUCATION EQUALITY D SAKITATION
.
S ..
it | v g
LU

DEGENT WORK AND
ECOHOMIC GROMTH

10 = SUSTANABLE GITES RESPONSIBLE 13 i 14" 15 16 ficune M q7 wmess
IHEQUALTES || et CORSUMPTION AN BELON YATER OHLKD AHDSTRONG FOR THE GUALS R\ [ />
a AND PRODUENON o INSTTUMONS R
it . 0 [ =
A D ! 5 Qv
v [ 1--1=2[1] — ——u
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(( ESG Information: 5 Priority Themes

|dentify materiality (important issues) to conduct specific

Environment Social Governance

Solving Social Issues
Through Business

» Actions for climate
change

* Fair & equitable
trading environment

* Regional revitalization

 Sustainable
consumption

ra((oon

HOLDINGS

actions and formulate KPIs

Establishment of

Pleasant Work

Environment

* Diverse work styles

* Ensuring occupational
health and safety

» Respect for employee’s
human rights

Engagement with

* Volunteering
* Joining industry
associations

8 ot 10 fais
@il

L
e

Promotion of Diversity
» Graduate, mid-career & foreign national employee

ratios
* Maternity and childcare leave acquisition rates

* Gender ratio of managers, etc.

Communities/Society

Fair Business
Practices

» Compliance
+ Corporate governance
* Risk management

* Assuring a reliable
business infrastructure

© 2000 RACCOON HOLDINGS, Inc.

73



	FY 4/2023 (ended April 2023)�Financial Results and Progress of Mid-term Management Plan
	What We Would Like to Convey Today
	Today’s Agenda
	Q4: Trends in Net Sales
	Q4: Trends in Operating Income
	Q4: Trends in Operating Income (Excluding Advertising and Sales Promotion Expenses)
	Full Year: Trends in Net Sales
	Full Year: Trends in Operating Income
	Full Year: Operating Income Variance Analysis 
	Full Year: Trends in Operating Income (Excluding Advertising and Sales Promotion Expenses)
	Today’s Agenda
	The Company’s Strengths
	The Company’s Strengths (FY 4/2023 Retrospectives)
	Overall Summary (FY 4/2023 Retrospectives and Measures for The Current Fiscal Year)
	Results Forecast for FY 4/2024 (1/2)
	Results Forecast for FY 4/2024 (2/2)
	Content of Basic Policy Towards Achieving the Mid-term Management Plan
	Domestic: Market Environment
	FY 4/2023 Retrospectives and Measures for FY 4/2024�Domestic GMV: Increase GMV Growth Rate By Introducing a New Membership Plan and Aggressive Advertising
	FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (1/3)�Domestic EC Measures: Introduction of Promotional Points Using Paid Payment
	FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (2/3)�Domestic EC GMV: Value of Transactions per Customer
	FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (3/3)�Domestic EC GMV: Number of Buying Customers
	Measures and Targets for FY 4/2024 (1/2)�Domestic EC Priority Measures: Introducing a New Membership Plan (System That Offers the Choice of Free Plan / Paid Plan)
	Measures and Targets for FY 4/2024 (2/2)�Domestic EC: Conclusion
	Content of Basic Policy Towards Achieving the Mid-term Management Plan
	EC Business Summary (International)
	International: Summary
	FY 4/2023 Retrospectives and Measures for FY 4/2024�International EC GMV: Overall
	FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (1/2)�International EC GMV: Number of Buying Customers
	FY 4/2023 Retrospectives (First Year of the Mid-term Management Plan) (2/2)�International EC GMV: Value of transactions
	(Reference) EC Business Conclusion
	Content of Basic Policy Towards Achieving the Mid-term Management Plan
	Paid: Market Environment
	Measures and Targets for FY 4/2024�Paid
	FY 4/2023 Results (First Year of the Mid-term Management Plan) �Paid: External Transaction Volume�
	Content of Basic Policy Towards Achieving the Mid-term Management Plan
	URIHO: Market Environment
	Measures and Targets for FY 4/2024�URIHO�
	FY 4/2023 Results (First Year of the Mid-term Management Plan) (1/3)�URIHO: Guarantee Balance�
	FY 4/2023 Results (First Year of the Mid-term Management Plan) (2/3)�URIHO: Net Sales�
	FY 4/2023 Results (First Year of the Mid-term Management Plan) Results (3/3)�Trends in the Rate of Cost of Sales by Quarter
	(Reference) Financial Business Conclusion
	Content of Basic Policy Towards Achieving the Mid-term Management Plan
	Capital Policy
	What We Would Like to Convey Today
	Retrospectives for Each Business and Measures for the Current Fiscal Year (Conclusion)
	Appendix
	Appendix
	Full Year: Comparison with Earnings Forecasts
	Cash Flow
	Results Forecast for FY 4/2024
	(Reference) Results Forecast for FY 4/2024
	Appendix
	Trends in SUPER DELIVERY Gross Merchandise Value (GMV) (by Quarter)
	Trends in SUPER DELIVERY Gross Merchandise Value (GMV) (Cumulative)
	Trend in No. of Buying Customers (Repeat Purchasers/First-time Purchasers)
	Trend in No. of Buying Customers (Domestic/International)
	Trend in Value of Transactions per Customer
	Trends in Sales by Quarter
	Trends in Segment Profit by Quarter
	Trends in Segment Profit (Excluding Advertising and Sales Promotion Expenses) by Quarter
	Appendix
	Trends in “Paid” Transaction Value
	Trends in the URIHO Guarantee Balance
	Trends in the Rent Guarantee Balance (Actual Basis)
	Trends in Sales by Quarter
	Trends in Segment Profit by Quarter
	Trends in Segment Profit (Excluding Advertising and Sales Promotion Expenses) by Quarter
	Appendix
	Dividends and Acquisition of Shares
	Appendix
	ESG Information: Basic Sustainability Policy
	ESG Information: 5 Priority Themes

